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RINTED wrapping paper for grocers was a big advertising item 

back in the early years of this century when this picture was made 
of the Texas Paper Company, then located at 1200 Patterson on the 
present site of the new addition to the Dallas Times-Herald. Founded 
by Rudolph Leibman in 1884, this firm had a large battery of printing 
presses for the printing of custom jobs for butchers, bakers, grocers 
and what not. Now a division of the Pollock Paper Corporation, this 
plant marks the spot where Lawrence Pollock began his career in the 
paper industry as an office boy. Prominent in Dallas printing at the 
same time was J. M. Colville & Sons, founded in 1890. Two years later, 
Wm, S. Henson, who was to play a major part in Dallas development 
as a graphic arts center, was born in Liberty, Kentucky. Coming to 
Dallas in 1916 he served on the staff of the Dallas News and later 
became associated with Fred Johnston. In 1930 he became vice-presi- 
dent and general manager of J. M. Colvlile & Sons and in 1942 the 
name was changed to Wm. S. Henson, Inc. Bill Henson played a major 
part in making Dallas known for production of fine printing. The 
plant has carried on this tradition, winning “Oscars” in the industry 
for fine production. Now in its sixty-eighth year, the firm is headed by 
Lloyd Gilmore, president; Roland J. Cazes, vice-president; Tony Ter- 
anella, vice-president, secretary and treasurer, and Coke G. Morrison, 
vice-president and plant superintendent. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable 
service through long periods of prosperity and adversity. The Dallas 
business pioneers listed on this page have progressed with the city 
they have helped to build. Their long and successful operations point 
up to the economic power and stability of the community. They are 
counted as “old friends” by thousands of satisfied customers in the 
Dallas Southwest. 
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DALE MILLER’S 


WASHINGTON 


The Honorable Mr. Dallas : 


A mystery that has tantalized historians 
and researchers of Texas for many years, 
and is still unsolved, involves the origin 
of the name of the City of Dallas. Why 
was the tiny and remote trading post es- 
tablished on the banks of the Trinity River 
by John Neely Bryan called Dallas? 
Many authorities have long believed that 
the little community was named for 
George Mifflin Dallas, who was elected 
Vice President in 1844, just prior to the 
admission of Texas into the Union, but 
others dispute that contention, maintain- 
ing that Bryan’s outpost on the Trinity 
was already known as Dallas by that time 
and that the new Vice President was not 
sufficiently prominent prior to his election 
for Bryan to have know enough of him 
to have so named his frontier hamlet. 

Interestingly, those authorities who dis- 
pute the claim that the City of Dallas was 
named for the Vice President are gener- 
ally in accord that the County of Dallas 
was named for him. The small commun- 
ity was first a part of Nacogdoches 
County, early postal records disclosing a 
“Report of Chief Clerk of General Post 
Office, December 2, 1844— Nacog- 
doches County — Dallas — J. N. Bryan, 
Postmaster;” but meanwhile the Polk- 
Dallas ticket in the presidential race of 
that year was campaigning on a slogan of 
“Polk and Dallas, Texas and Oregon.” 
Thus, it is believed by those authorities 
that when Dallas County was later carved 
out of Nacogdoches County it was pre- 
sumed by the Legislature that the com- 
munity must have been named for the 
Vice President, so the county could like- 
wise be so designated. In general support 
of that point of view is the fact that in 
Oregon there is a Polk County, the county 
seat of which is Dallas. 

Still, the conviction persists among 
many historians that Bryan did in fact 
name his community for George Mifflin 
Dallas. In an effort to shed some light on 
the intriguing mystery I have spent many 
hours recently in the Library of Con- 
gress, examining old and rare manuscripts, 
brittle and yellowed pages containing 
speeches and writings of Dallas, his elo- 
quent letters and passages from his inter- 
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mittent diaries, not to mention consider- 
able biographical material gathered from a 
number of sources. The research has 
proved fascinating, and I feel that I have 
come to know rather intimately this un- 
usual man and the significant times in 
which he lived. I should say at the outset 
that actual proof that our city was, or was 
not, named for George Mifflin Dallas is 
still elusive, but a preponderance of cir- 
cumstantial evidence has induced, in me 
at least, a supposition that amounts al- 
most to a conviction. 

George Mifflin Dallas was born in 
Philadelphia on July 10, 1792, the son of 
a_ distinguished lawyer-statesman who 
held a number of high public offices and 
ultimately became Secretary of the Treas- 
ury of the United States. George Mifflin 
was the second of three sons, the youngest 
eventually becoming a Judge in Pittsburgh 
and the eldest a Commodore in the United 
States Navy. (It should be said in passing 
that there is some speculation that Bryan’s 
community could have been named for 
this naval officer, since Commodore Dal- 
las is known to have put in at Louisiana 
and Texas ports in the early 1840’s.) 

George Mifflin attended several exclu- 
sive private schools as a child, and then 
was graduated from Princeton College in 
1810, “receiving the first honor, and de- 
livering the valedictory address, in which 
the early graces of his oratory attracted 
much attention.” (It is worth noting that 
in this same year John Neely Bryan was 
born in Tennessee.) George began the 
study of law in his father’s office, but 
when the War of 1812 was declared he 
promptly volunteered. He was in the serv- 
ice only a short while, however, before Al- 
bert Gallatin conscripted him as his sec- 
retary on a peace mission in Europe. 
Though only 21 at the time, he dis- 
tinguished himself brilliantly in a delicate 
diplomatic role, profoundly impressing 
President Madison to whom he reported 
on his return “in lodgings near the smould- 
ering ruins of the presidential mansion, 
which the British had lately given to the 
flames.” : 

His eventful experiences in England in- 
cluded, incidentally, a number of visits 


with his kinsmen, an uncle, R. C. Dallas, 
and a cousin, Lord Byron, the latter 
writing in his journal at the time: “Dal- 
las’s nephew... is arriving in this coun- 
try and tells Dallas that my rhymes are 
very popular in the United States. These 
are the first tidings that have ever sounded 
like fame to my ears . . . To be popular 
in a rising and far country has a kind of 
posthumous feel, very different from the 
ephemeral eclat and feteing, buzzing, and 
party-ing compliments of the well-dressed 
multitude.” 

George served for a time in the Treas- 
ury Department with his father, but he 
was eager to begin the practice of law, so 
he soon returned to Philadelphia. “His rise 
in the profession was rapid and brillant,” a 
biographer reported. Though “he sought 
no office that would withdraw him from 
his profession,” he held many important 
positions during subsequent years, princi- 
pally in his home city, including Deputy 
Attorney General for the City and County 
of Philadelphia, District Attorney of the 
United States, Solicitor of the Bank of the 
United States, Commissioner of Bank- 
rupts, Attorney General of the State of 
Pennsylvania, Solicitor of the County of 
Philadelphia, and Mayor of Philadelphia. 

In 1831 he was appointed to fill a 
vacancy in the Senate of the United 
States, but when the term expired two 
years later he declined to stand for re- 
election, choosing instead to return to his 
law practice and the public offices, he 
periodically held in his native city. In 
1837, however, he acceded to the wish 
of President Van Buren that he become 
Minister to Russia— and the farewell 
dinner accorded him in Philadelphia “by 
the Bench and the Bar” must have been a 
memorable experience. “How shall I put 
down a correct idea of the dinner given 
to me?” he wrote. “Nothing more appro- 
priate, elegant and well attended can be 
imagined . . . The presentation of the gold 
snuff box, and my brief reply, were fol- 
lowed by a state of feeling as rare on such 
occasions as indescribable. I do not be- 
lieve that out of a company of eighty, 
there were two persons who did not shed 
tears. As to my own excitement and in- 
tense gratification, I can never forget 
them, as long as I live.” 

George Dallas served with distinction 
in Russia (he had a natural aptitude, but 
no affection, for diplomatic life). Though 
there is much of interest that could be re- 
counted concerning his experience there, 
we can content ourselves with this elo- 
quent passage from his diary, whieh af- 
fords a clear insight into his character and 
his love of country: 

“No one can imagine with what un- 
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wearied delight I read the reports of our 
congressional proceedings and all Ameri- 
can state papers. It is not merely a habit 
and a taste for this sort of matter, but 
when contrasted with what is seen and 
heard around me, the real tones of free 
government and liberal reason are like 
the witchery of the Aeolian harp. I must 
stay here very very long before I can ac- 
guire a relish for the unnatural condition 


of humanity that exists. It is all very well,- 


while we are in the drawing room, or 
pampering our own vanities; there is an 
order, a tranquility and a selfishness about 
military despotism and its system which 
seem congenial to the idle and degenerate 
moments of our nature. But reared where 
and as I have been reared, and knowinz 
how, occasionally at least, to think of 
something better than myself, and beyond 
my immediate circle, the great and glor- 
ious sound that break in upon the stillness 
of absolutism from across the Atlantic, 
act upon me as do the warblings of a fly- 
ing bird upon one that listens in his cage. 
I am inclined to rise and sing also; I walk 
up and down, excited if not elevated; and 
my patriotism becomes the source of the 
keenest possible enjoyment. If an Ameri- 
can wants to find out the way to love his 
country, her institutions, and her noble 
and athletic stand in support of liberty 
and universal happiness, let him come to 
some regions like these. . . .” 

It is not surprising that within two years 
Dallas asked to be relieved. When he re- 
turned to the United States he was offered 
the Cabinet post of Attorney General by 
President Van Buren, but he declined, 
again preferring to resume his law prac- 
tice in Philadelphia. During the ensuing 
years his achievements in his profession 
enhanced his stature as a statesman, un- 
til, in 1844, he was nominated and elected 
Vice President. After four exceedingly ac- 
tive years in that office he returned again 
to Philadelphia. His last and longest term 
of service in public office was between 
1859 and 1861 when he was Minister to 
England. He came back to the United 
States at the outbreak of the Civil War, 
and his writings during the period there- 
after reflected the torment he suffered by 
the tragedy that had befallen his be- 
loved country. He died on the last day of 
1864. 

It would seem to be apparent, from the 
brief recital of the career milestones in 
the life of George Mifflin Dallas, that 
there could scarcely have been any point 
of contact between the learned scion of 
Pennsylvania aristocracy and the young 
frontiersman from Tennessee by the name 
of John Neely Bryan, who was trading 
with the Indians in an Arkansas wilder- 
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ness and establishing a crude trading post 
on a Texas frontier, while the distin- 
guished jurist was practicing law in a so- 
phisticated eastern city when not engaged 
in political life in Washington or in diplo- 
matic life abroad. The threads of their 
divergent lives would seem never to have 
converged. And yet — there are impulses 
radiating from the known facts of Dal- 
las’ life that strongly suggest to the re- 
searcher that some point of contact must 
have existed — not necessarily a personal 
or physical contact, perhaps, but at least 
an emotional or ideological contact that 
was sufficiently strong to have caused 
young Bryan to name his distant outpost 
Dallas. 

To begin with, there is enough evidence, 
in my opinion, to substantiate the convic- 
tion that George Mifflin Dallas must have 
been well known by reputation in the Re- 
public of Texas before Bryan’s little com- 
munity on the Trinity was named. He was 
ene of the earliest and most aggressive 
exponents of Texas’ annexation. As early 
as 1839, if not before, “his warning voice 
was raised against the encroachment of 
England on the west, and he was among 
the very first of our statesmen to vindicate 
the policy and justice of guarding against 
her approaches on the south by re-an- 
nexing Texas to the Union.” This bio- 
grapher of the period, citing other ex- 
amples of Mr. Dallas’ zeal on this subject, 
asserted that on the topic of Texas “Mr. 
Dallas has been far in advance of his 
party friends.” Another statesman of the 
times saluted Mr. Dallas, shortly after the 
annexation of the Lone Star State, “as the 
early and constant friend of our now sister 
Texas.” 

Since Texas’ principal objective during 
its years as a Republic was to bring 
about eventual annexation to the United 
States — and since one of the most active 
and vociferous exponents of annexation 
was this “early and constant friend” of 
Texas—it seems scarcely conceivable that 
George Mifflin Dallas was unknown to 
the frontier prior to his election to the 
Vice Presidency in 1844. Indeed, his vig- 
orous advocacy of western expansion con- 
tributed substantially to his nomination 
and enhanced the popularity of the ticket 
on the frontier. Thus, the circumstance 
that the community of Dallas in Nacog- 
doches County had its name prior to the 
time that George Mifflin Dallas actually 
became Vice President does not, in my 
opinion, militate against the possibility 
that the community was named for him. 
If his political philosophy, which was 
popular on the frontier, was sufficient in 
the early 1840’s to win him the Vice 
Presidency of the United States, it could 
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likewise have been sufficient to have won 
him a namesake village in the Texas of 
which he was a friend. 

It is a rather remarkable fact that 
this aristocratic Philadelphian was such 
an extreme expansionist that he not only 
was among the first to agitate strongly for 
the annexation of Texas, but he anti- 
cipated the day when the United States 
would encompass virtually all of North 
America. Many of his writings disclose 
an enthusiastic espousal of such a cause, 
as for example this letter written in 1845 
(shortly after the annexation of Texas 
had been assured) and addressed to an or- 
ganization of Young Democrats who were 
preparing to observe the Fourth of July in 
Philadelphia: 


GEORGE MIFFLIN DALLAS 


Portrait of a statesman: Was 
Dallas named for this “early 
and constant friend”’ of Texas? 





“Three new members are on the thres- 
hold of our national confederacy — one 
of them an independent foreign sov- 
ereignty, voluntarily annexing herself to 
our glorious Union. Of a truth this 4th 
July is worthy of the one of °76. Could 
it have entered into the hearts of our sires 
but seventy years ago, that the Repub- 
lic they were founding would, at this 
period, embrace such vast and various 
regions as Florida, lowa and Texas? Does 
it enter into the hearts of any of you, 
young Democrats, that you may yet frat- 
ernize in reading the Declaration of In- 
dependence on the 4th of July, with fel- 
low citizens from Mexico, California, 
Canada and Cuba? Let but the progres- 
sive march of virtuous liberty be unim- 
peded and such an event may be an- 
ticipated by all of you.” 

He was also far ahead of his time in 
urging construction of a canal connect- 
ing the Atlantic and Pacific Oceans. “Dur- 
ing his Vice-Presidency,” a biographer 





wrote, “Mr. Dallas prepared and pub- 
lished a letter on the project of a canal, 
from the southernmost part of the Gulf 
of Mexico, to the Tehuantepec Gulf on 
the Pacific shore; in which he discussed 
the whole subject of connecting the oceans 
through the isthmus, and the practica- 
bility and peculiar advantages of the 
project mentioned, to the United States. 
The letter had the effect of drawing ex- 
tensively public attention to this question.” 

Mr. Dallas’ political philosophy is perti- 
nent to our consideration of the possi- 
bility and peculiar adventures of the 
must be remembered that in those remote 
times vice presidential candidates were 
not born overnight in proverbial smoke- 
filled rooms. It was generally necessary 
for them to be widely known, and the 
process of becoming so, -in those years 
that antedated the telegraph and the rail- 
road (much less the radio microphone 
and the television camera), required a 
considerable length of time. Thus, most 
of the Vice Presidents who preceded Dal- 
las were virtually household names, and 
four of the ten were subsequently elected 
President in their own right. 

Consequently, merely because the pas- 
sage of more than a hundred years has 
now veiled many of the events in which 
he prominently figured, we should avoid 
the pitfall of thinking that he was an ob- 
scure public figure at the time of his 
nomination in 1844. To assume that John 
Neely Bryan, who was literate and en- 
terprising, knew who he was and what his 
political views were is a much more rea- 
sonable position. And once we acknowl- 
edge this probability, there is an over- 
whelming amount of circumstantial evi- 
dence which suggests that Bryan would 
have been mightily impressed with 
Dallas. 

George Mifflin Dallas was something 
of a political anomaly of his times. Not 
only was this dignified Philadelphian an 
ardent expansionist, but his pronounced 
political convictions on all major issues en- 
deared him to the West and South. He 
was an uncompromising believer in States’ 
Rights, even to the entent of condoning 
slavery on the ground that the Constitu- 
tion “positively prohibits any interference 
by one State with the institutions of 
another.” He sided with the South and 
West in opposition to a high protective 
tariff, once risking political oblivion by 
casting the deciding vote in the Senate 
on that issue. The first presidential candi- 
date for whom he vigorously campaigned 
was John C. Calhoun; the second was An- 
drew Jackson. 

He courageously repudiated the stand 


of his eastern colleagues against develop- 
(Continued on Page 56) 
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It’s the Dallas Urban Region 


Chairman, Metropolitan Area Sub-Committee of the Business and Economic Research 


The explosive growth in North Central 
Texas since 1940, centering primarily 
upon Dallas and secondarily upon Fort 
Worth, has given this region a concentra- 
tion of population and business activity 
which make it a focal point of national 
interest—and has stirred spirited discus- 
sion over words which best describe this 
spreading pool of growth. 

Since it is now the largest concentration 
of people and buying power in the south- 
ern half of the United States, east of Los 
Angeles, it assumes major importance in 
American business planning. It is a phe- 
nomenon which demands an accurate and 
practical name. 

Market analysts have groped for the 
terminology which would accurately clas- 
sify and describe the group of North 
Central Texas counties which share in the 
rapidly rising totals of people, payrolls, 
and volume of trade. 

It has been loosely called the Dallas- 
Fort Worth Metropolitan Area. However, 
economic facts emphasize that it is not 
compatible with the definitions of a metro- 
politan area. It is not truly a single, inte- 
grated area, it is something far more com- 
plex. 

Its core consists of two separate and 
distinct standard metropolitan areas — 
those of Dallas and Fort Worth. Each of 
the two standard metropolitan areas has 
its own economic profile, its own estab- 
lished and distinctive growth pattern. Of 
the two metropolitan areas, Dallas is the 
dominant unit by every yardstick. 

This concentration falls short of being 
a single metropolitan area, and, at the 
same time, it is something more than a 
metropolitan area. Students of economic 
geography acknowledge that it would be 
fuzzy thinking to call this “the Dallas-Fort 
Worth metropolitan area,” because that 
would mis-label the region and mislead 
the business men and community planners 
who are seeking to deal intelligently with 


Committee, Dallas Chamber of Commerce 


the problems and opportunities which this 
spectacular growth has created. 

It is a concentration of people, buying 
power, industrial payrolls, merchandise 
distribution -volume, and financial in- 
fluence unequalled anywhere in the south- 
ern half of the United States. More and 
more, it commands the interest of site- 
seeking industry, profit-minded distribu- 
tors and sales-minded advertisers. But a 
basic understanding of the nature of this 
concentration is essential if the business 
man is to locate his plant properly, or plan 
his sales and distribution program effec- 
tively; and if civic leaders are to develop 
a sound foundation for inter-community 
cooperation. 

How, then, should this concentration 
be described? 

Super-city? Interurbia? 

The answer, rooted in careful studies 
made by the Metropolitan Area Sub- 
Committee of the Dallas Chamber of 
Commerce’s Business and Economic Re- 
search Committee, is simply stated: 

It is the Dallas Urban Region—taking 
its name from the dominant influence in 
the concentration. 

It consists of the Dallas Standard 
Metropolitan Area (Dallas County), the 
Fort Worth Standard Metropolitan Area 
(Tarrant County), and the adjacent coun- 
ties which are closely and fundamentally 
related, economically and socially, with 
one or the other of these two metropolitan 
area nuclei. 

In this Dallas Urban Region is a land 
area of 8,960 square miles. The popula- 
tion totals 1,677,300. Total resident em- 
ployment is 623,015. Retail sales total 
$2,100,492,000 annually, and wholesale 
sales total $3,769,318,000 annually. 
“Sales Management” magazine estimates 
the annual effective buying power at 
$2,878,387,000. 

In the South and Southwest, there is 
only one other concentration in which 





two standard metropolitan areas are con- 
tiguous (as the Dallas and Fort Worth 
Metropolitan Areas are), to provide a core 
for an urban region. The Houston and 
Galveston Metropolitan Areas do adjoin, 
and the concentration in Harris and Gal- 
veston counties can be likened to the 
urban region evolving around Dallas. 
However, there are not data available to 
indicate the extent of commuting to jobs 
in the Houston and Galveston Metro- 
politan Areas. } 

On the basis of data available, it ap- 
pears that the Dallas Urban Region ex- 
ceeds the concentration in the Houston- 
Galveston region, presumably the second 
largest in the South or Southwest, by the 


following margins: 
Dallas Urban Region’s 
Margin over the total 
for the Houston-Galveston 


Index concentration 
Population .........0.:.::.. 65,000 
Resident employment. 120,000 


Annual effective 
buying power .......... $530,000,000 

Annual retail sales......$562,000,000 

Annual wholesale sales $948,000,000 

The Dallas Urban Region is still in the 
earlier stages of its evolution. Recognizing 
that it is still in a formative state, today it 
can be said to embrace Dallas and Tar- 
rant Counties, plus Collin, Denton, Ellis, 
Hood, Johnson, Kaufman, Parker, Rock- 
wall, Somervell, and Wise Counties. At 
the same time, other counties are coming 
within the orbits of the two metropolitan 
areas, and it can be predicted that the 
Dallas Urban Region will ultimately em- 
brace as many as 20 or more counties in 
North Central Texas. 

Within this region approximately 40,- 
000 workers commute daily to jobs in 
counties other than those of residence— 
a significant index to the truly urban char- 
acter of the region. 

In this Urban Region, the Dallas Stand- 
ard Metropolitan Area is the major mag- 
net, the dominant influence. The Fort 
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Expressways Speed Development of 
Urban Region 


A growing network of super-highways and expressways link the coun- 
ties of North Central Texas. Dallas County alone has more freeway 
development under contract now than any other Texas county. Stages of 
expressway development for Dallas and Fort Worth are shown on the 
map below. Cut-aways show freeway development within the cities of 
Dallas and Fort Worth. 
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Worth Standard Metropolitan Area is a 
secondary magnet. Of the 40,000 com- 
muting workers, more than 26,000 are 
attracted to jobs in the Dallas Metropoli- 
tan Area. 

Back to back, so to speak, the two mag- 
nets have had an unique effect upon con- 
tiguous areas, extending into the second 
and even the third tier of counties sur- 
rounding them. Some counties in the re- 
gion are already well integrated with the 
Dallas Metropolitan Area, others with the 
Fort Worth Metropolitan Area. Most of 
them have some interest with both of the 
metropolitan areas, but to varying degrees. 
None of them can be said to be integrated 
with both the Dallas Metropolitan Area 
and the Fort Worth Metropolitan Area; 
- in every instance, it is a case of dominant 
magnetism from either Dallas or Fort 
Worth, and of a strictly secondary mag- 
netism from the other. 

But having the two dynamic cores, 
inter-acting upon the economies of each 
other and of the contiguous area, has 
helped give the entire Urban Region its 
accelerated growth and its constantly 
expanding economic stature. 

Entirely independently of the Dallas 
Chamber of Commerce Research Com- 
mittee’s studies and conclusions, the 
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Dallas Urban Region in Development 


The Dallas Urban Region is composed of two separate metropolitan 
areas, Dallas and Fort Worth. According to figures compiled by the 
Texas Employment Commission, both Dallas and Tarrant Counties 
draw 15% or more of the resident labor force from five additional 
counties. These counties are now being considered by the Federal Com- 
mittee on Standard Metropolitan Areas for addition to the Dallas and 
Fort Worth Metropolitan Areas. Map at right shows the number of 
commuters. Upper right map shows present Dallas Standard Metro- 
politan Area and counties that may be added during 1958. Fort Worth’s 
present and proposed Standard Metropolitan Area are shown upper left. 
* According to criteria set up by the Standard Metropolitan Area Committee of the Federal 


Government, a county joining a standard metropolitan area may be considered for integra- 
tion with that area when as much as 15% of the labor force of the adjoining county com- 


mutes to jobs in the central county. 





Urban Region concept has received im- 
pressive support from other authorities. 

The Texas Employment Commission 
last month released the preliminary report 
on its comprehensive place-of-work-place- 
of-residence survey in Dallas and Tarrant 
Counties. The report showed that in ten 
North Texas counties, 15% or more of 
the resident labor forces are commuting 
to work in either the Dallas Metropolitan 
Area or the Fort Worth Metropolitan 
Area. It showed that the Dallas Metro- 
politan Area is the magnet for commuters 
from five of the counties, the Fort Worth 
Metropolitan Area is the magnet for com- 
muters from the other five. 

Verifying the fact that Dallas and Tar- 
rant Counties are not a single metropoli- 
tan area, but rather distinct parts of a 
much more complex development, the sur- 
vey showed that only 1.1% of the Dallas 
Metropolitan ‘Area’s resident labor force 
commutes to jobs in Tarrant County; and 
that only 5.4% of the Fort Worth Metro- 
politan Area’s resident labor force com- 
mutes to jobs in Dallas County. A basic 
yardstick used by the Federal Committee 
on Standard Metropolitan Areas is that 
15% or more of the resident labor force 
in the contiguous area must be com- 
muting to jobs in the central county of 
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the standard metropolitan area. By this 
criterion, there is no factual basis for con- 
sidering Fort Worth and Tarrant Coun- 
ty part of the Dallas Metropolitan area, 
or vice versa. 

“Interurbia, The Changing Face of 
America,” a study evolved from a part- 
nership between the J. Walter Thompson 
Company and the School of Architecture 
and Design of Yale University, has recog- 
nized “the Dallas and Fort Worth devel- 
opment” as something far more significant 
than two adjoining metropolitan areas. 
The Thompson study classifies this as one 
of 14 “interurbias” in the United States— 
and the only. one evolving, at this time, 
in the Southwest, except the Houston and 
Galveston metropolitan areas. 

A basic requirement of an “Interurbia 
according to the Thompson-Yale studies, 
is that the region must include two or 
more standard metropolitan areas. The 
Dallas Urban Region, of course, meets 
this “Interurbia” requirement. 

“This country’s growth,” the Thomp- 
son Company’s booklet states, “is part of 
an economic and social transformation as 
radical as.the Industrial Revolution—and 
much more swift in its progress than any 
change the world has ever known. 

“One of the main characteristics of the 
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dynamic growth is the rapid evolution of 
the now-familiar phenomenon of suburbia 
into an infinitely more complex social pat- 
tern which we have named Interurbia, 
The Changing Face of America.” 

Later in the booklet, the Thompson 
Company remarks: “Even before the con- 
cept of the standard metropolitan area 
has been universally accepted and 
adopted, it is becoming outmoded by the 
velocity of Interurbia.” 

Similarly authoritative support of the 
Urban Region concept for Dallas and Fort 
Worth, emphasizing the basic fact that 
they are separate and distinct metropolitan 
areas, came from a recent Dallas visitor. 

Jose Luis Sert, Dean of the Faculty of 
Design and Professor of Architecture in 
the Graduate School of Design at Harvard 
University, came to Dallas to address the 
annual membership meeting of the Great- 
er Dallas Planning Council. In prepara- 
tion for his address, Mr. Sert studied 
Dallas and Fort Worth, and surrounding 
areas, from a helicopter as well as by sur- 
face travel. 

Mr. Sert made these points in his ad- 
dress and in press interviews: 

This is an urban region in formation. 

Dallas and Fort Worth each is a central 
city of a metropolitan area. These two 


metropolitan areas serve as the dual cores 
of the urban region in formation. 

He emphasized that aerial study shows 
that Dallas and Fort Worth each has its 
own distinctive, clearly-established growth 
pattern; and that each also appears to 
have its own economic profile. He said 
that the important fact in relation to the 
two metropolitan areas is that they appear 
to be the magnets for a growth which can 
best be described as an urban region. To 
illustrate his concept of an urban region, 
he pointed out that the Northeastern sea- 
board is “one continuous development 
from below Washington, D. C., to above 
Boston.” The Dallas Urban Region, of 
course, is not comparable to the North- 
eastern seaboard urban region, Mr. Sert 
pointed out, but the growth trends are 
similar and the influences of Dallas and 
Fort Worth upon surrounding areas fall 
into the general pattern of those exerted 
by such magnets as Washington, Phila- 
delphia, New York City and Boston in 
the seaboard region. 

Preliminary reports of the Texas Em- 
ployment Commission’s place-of-work- 
place-of-residence survey have been for- 
warded to the Federal Committee on 
Standard Metropolitan Areas. Subject to 
the Committee’s decision as to whether 
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Region’s Eastern Half More Populous 


Map, right, showing population concentrations (incorporated 
cities). proves the eastern half of the region to be more populous. 
Heaviest concentrations are in Dallas and Tarrant Counties, with 
secondary concentrations in Denton, Collin, Kaufman, Ellis, John- 


son and Parker Counties. 
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they meet the other criteria required to 
bring them into the standard metropolitan 
areas, five counties may be added to the 
Dallas Standard Metropolitan Area prior 
to the 1960 Census, and several other 
counties may be brought into the Fort 
Worth Standard Metropolitan Area, on 
the basis that 15% or more of their re- 
spective resident labor forces commutes 
to jobs within the central counties. 

These are the data which indicate that 
five counties may be brought into the 
Dallas Standard Metropolitan Area: 





Est. 1957 Commuters to fin tI 

resident labor jobsin Dallas labor 

County force* County force 

Collin 12,200 3,370 27.6 

Denton 14,900 2,650 17.8 

Ellis 11,300 2,750 24.3 

Kaufman 8,195 2,105 2a 

Rockwall 1,425 630 44.2 
Totals 48,020 11,505 


*Exclusive of farm and private household workers. 


Eleven other counties had 1.0% or 
more of their resident labor forces com- 
muting to jobs in Dallas County. Included 
in this group were Fannin, 1.0%; Gray- 
son, 1.2%; Henderson, 1.1%; Hill, 1.8%; 
Hunt, 4.5%; Johnson, 3.1%; Navarro, 


Dallas Area More Densely Populated 


Map, left, showing density of population proves the Dallas Metro- 
a0 politan Area to be the more heavily populated of the two in the Dallas 
Urban Region. Dallas County, itself, has 963 persons per square mile. 
No county in the Dallas area has less than 30 persons per square mile. 


Figures based on current estimaied population in 


incorporated cities. 
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Dallas Growth Exceeds That of Fort Worth 


WHOLESALE SALES * 


" DALLAS 





$2,991,777,000 


ront wort (ETCM-)  $721,995,000 
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$1,093,923,000 
$ 563,642,000 
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* 1948 AND 1954 U. S. BUSINESS CENSUSES 
%*&* 1947 AND 1954 U. S. MANUFACTURES CENSUSES 


Region’s Two Magnets Are Basically 
Different 


Accompanying charts show basic differences between Dallas and Fort 
Worth, the two magnets of the Dallas Urban Region. While Dallas leads 
in all categories, its leads are greater in Wholesale Sales and Service Indus- 
try Sales. Charts also show Dallas with higher percentage of white collar 
employees and more diversified manufacturing employment, less depend- 


ent on one industry. 
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2.1%; Rains, 3.4%; Van Zandt, 6.7%; 
and Wise, 1.1%. 

Comparable data on counties clearly 
within the orbit of the Fort Worth Metro- 
politan Area are: 


County Est. 1957 Commuters to tien 

- resident labor jobs in Tarrant labor 

force* County force 

Hood 1,700 600 35:33 
Johnson 11,500 2,600 22.6 
Parker 6,850 2,000 29.2 
Somervell 625 100 16.0 
Wise 4,350 1,200 27.6 





Totals 25,025 6,500 
*Exclusive of farm and private household workers. 

While each of these counties meets the 
requirement that 15% of its labor force 
commutes into the central county to work, 
it should be noted that the relatively low 
density of population in all of these coun- 
ties except Johnson—as indicated by their 
total labor force—may prevent their be- 
ing included in the Fort Worth Standard 
Metropolitan Area. On the same basis, 
there may be some question as to whether 
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Manufacturing Employment 


Rockwall and Kaufman Counties will be 
included in the Dallas Metropolitan Area. 

Seven other counties which send 1.0% 
or more of their respective labor forces 
to jobs in the Fort Worth Metropolitan 
Area are: Denton, 8.0%; Ellis, 1.4%; 
Erath, 4.5%; Hill, 3.6%; Jack, 2.8%; 
Montague, 2.5%; and Palo Pinto, 2.7%. 

Cross-currents in commuting trends— 
with substantial numbers of workers com- 
muting to jobs in both the Dallas and Fort 
Worth Metropolitan areas—are noted for 
5 of these counties: Denton, Ellis, Hill, 
Johnson and Wise. The magnetism of the 
Dallas and Fort Worth metropolitan areas, 
respectively, in these five counties, is illus- 
trated in this tabulation: 


% of Labor 
Est. 1957 resi- force commuters 
dent labor force* to jobs in 
County Dallas County Tarrant County 
Denton 14,900 17.8 
Ellis 11,300 24.3 1.4 
Hill 7,300 1.8 3.6 
Johnson 11,500 3.1 22.6 
Wise 4,350 1.1 27.6 


*Exclusive of farm and private household workers. 
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More Diversified in Dallas 
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The Texas Employment Commission’s 
preliminary report of its survey is based 
on a sampling of 76,000 workers in Tar- 
rant County and 116,000 workers in Dal- 
las County—the total of 192,000 workers 
representing a sample of more than one- 
third of the employment of the two coun- 
ties in all categories except farm and pri- 
vate household work. The information 
was voluntarily furnished by some 1,500 
employing establishments, each of which 
submitted lists of their employees’ resi- 
dence addresses and their occupation. 
Each list was coded by the location and 
the industry classification of the employ- 
ing firm, and the data punched into busi- 
ness machine cards. Thus, it was possible 
to determine the place of work and place 
of residence of each worker, by commu- 
nity, by industry, and by occupation. 

Details of the report support the desig- 
nation of the Dallas Urban Region, and at 
the same time illustrate basic differences 
between the Dallas and Fort Worth metro- 
politan areas. 
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Dallas Is Region’s Dominant Magnet 


Dallas is by far the dominant magnet city of the Dallas Urban Region, as proved 
by accompanying charts. Of the building contracts awarded in Dallas and Fort Worth 
in the ten-year period 1946-1957, Dallas received 70.5 per cent. Of the combined 
1957 postal receipts of the two cities, Dallas accounted for 73.8 per cent. Of the com- 
bined 1957 bank debits, Dallas accounted for 75.7 per cent. Bank resources as of 
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December 31, 1957, show Dallas with 78.6 per cent. 
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For instance, it reveals that an esti- 
mated 26,700 commuters into Dallas 
County represent 8% of the Dallas Metro- 
politan Area’s total employment in mid- 
1957; while an estimated 13,300 com- 
muters into Tarrant County represent 
7.0% of the Fort Worth Metropolitan 
Area’s total employment in the compar- 
able period. With 335,000 employed in 
the Dallas Metropolitan Area and 190,- 
000 employed in the Fort Worth Metro- 
politan Area, total commuting into the 
two areas represented 40,000 workers. Of 
the 40,000 total, 3,700 were residents of 
the Dallas Metropolitan Area working in 
the Fort Worth Metropolitan Area; and 
10,500 were residents of the Fort Worth 
Metropolitan Area working in the Dallas 
Metropolitan Area. 

On the other hand, the data also reveal 
significant dissimilarities: 

While Dallas and Fort Worth metro- 
politan areas have approximately equal 
employment in the aircraft manufacturing 
industry (25,000 in Dallas and 27,900 in 
Fort Worth), aircraft manufacturing rep- 
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resents a much larger percentage of Fort 
Worth’s total employment (more eggs in 
one basket: 13.8% of total employment 
in Fort Worth vs. 7.1% of total employ- 
ment in Dallas). 

Dallas far outranks Fort Worth as a 
retail and wholesale trade center, finance 
and insurance center, and transportation, 
communications and utilities center (com- 
bined total employment, in these cate- 
gories, of 126,500 in the Dallas Metro- 
politan Area, and of 66,500 in the Fort 
Worth Metropolitan Area). 

The growth factors in the economies of 
the two metropolitan areas are reflected 
in the estimated total employment in the 
construction industry: Dallas, 24,00) 
(4,845 in-commuters) and Fort Worth, 
14,000 (1,800 in-commuters). 

The Federal government, of course, has 
not gone beyond the standard metropoli- 
tan area concept in its recognition of con- 
centrations of population, buying power 
and business activity. There have been no 
announcements that the Committee ‘on 
Standard Metropolitan Areas is consider- 
ing any designations other than those of 
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standard metropolitan areas, although 
there is a recognized possibility that the 
Committee may modify some of the cri- 
teria it has previously used in defining 
standard metropolitan areas. 

However, market research authorities, 
advertising agencies and other authorities 
are giving more and more attention to the 
urban region concept. Similarly, planners, 
such as Dr. Sert, are advocating that the 
urban region be realistically accepted as 
a major factor in civic planning and the 
development of mechanics for inter-com- 
munity cooperation. 

The Dallas Chamber of Commerce 
Business and Economic Research Com- 
mittee believes that a pre-requisite to 
sound economic and civic planning is a 
true appreciation of the nature of the de- 
velopment centering upon Dallas and 
Fort Worth—an awareness that, while 
Dallas and Fort Worth are separate and 
distinct metropolitan areas, they serve as 
the nuclei for a phenomenon, of increas- 
ing significance to American business, 
which can best be described as the Dallas 
Urban Region. 
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_. Advertising and graphic arts in Dallas 
will be in the national spotlight during this 
year of 1958. June of this year marks the 
Golden Anniversary of the Dallas Ad- 
vertising League, Dallas’ oldest civic 
luncheon club. During the same month 
the Advertising Federation of America 
will hold its national convention in Dallas. 


The pattern of these events will fall into 
place against a background of a half-cen- 
tury ago when Dallas was a growing town 
of 80,090 population. Founded to give 
the Spirit of Dallas a voice, the first meet- 
ing of the Ad League perfected its organi- 
zation at the Southland Hotel on June 25, 
1908, enrolled thirty members and elected 
George W. Baker as president. Four years 
later, in 1912, the League had grown to 
almost 300 members and brought the con- 
vention of the Associated Advertising 
Clubs of the World to Dallas. 


William Hawley Atwell pleaded the 
cause of Dallas at the Boston Convention 
of the Associated Advertising Clubs of the 
World in 1911, and Dallas was voted the 
1912 Convention. This represented a 
tremendous undertaking for Dallas at that 
time and was one of Dallas’ first major 
national conventions. After the return of 
the victorious Dallas delegation from Bos- 
ton, the Ad League set up 27 committees 
and raised $35,000 to assure proper en- 
tertainment and the success of the con- 
vention. 

Unlike today, professional advertising 
men did not make up the bulk of the 
membership of the Dallas Advertising 
League. Prominent local business men, 
branch managers of national firms, hotel 
men, insurance men, street railway offic- 
ials and others interested in putting Dallas 
on the map, were its active members. 


Advertising too, was different in that 
era. E. M. Kahn was advertising men’s 
suits at $15 and $20 with deluxe models 
up to $40. Peg-top pants were the proper 
gentleman’s attire and straw “skimmers” 
were selling from $3 to $6. A “believe it 
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or not’ item for the present was the 
Neiman-Marcus copy on gingham jumper 
dresses at $5.95 with “fancy models” at 
$8.75. The Dallas News and Times-Herald 
carried large display ads on Swamp Root, 
Dr. Caldwell’s Syrup of Pepsin, Hood’s 
Sarsparilla and Coca-Cola, interspersed 
with Peruna Testimonials. 

The problem of Indian Rights was still 
a vital issue and William Jennings Bryan 
was running for president against William 
Howard Taft. In Texas, the political wars 
were stirring with Cone Johnson trying to 
oust Joseph Weldon Bailey from the U.S. 
Senate. 

Looking back at the newspaper files of 
the period, the change in Dallas from 1908 
to the year of the convention, 1912, is al- 
most unbelievable. In 1909, Henry Ford 
announced that his company would manu- 
facture only the “Model T.” This brought 
the motor car within the reach of the 
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average man and ushered in mass produc- 
tion in the automotive industry. “Hay 
Burners” were definitely on their way out 
and Dallas was motorizing in a big way. 

The automobile was new and glamor- 
ous and one of the features of th2 Dallas 
Convention was an “automobile parade” 
of 1,000 cars, “the largest ever held.” A 
mammoth motorcade transported 5,000 
people from downtown Dallas to the 
grounds of the Dallas Country Club, then 
on Oak Lawn. Forgotten names in the in- 
dustry such as Mitchell, Overland, Cole, 
Kissel Car, Auburn, Abbott-Detroit (sold 
by the John Deere Plow Company), Mar- 
mon, Maxwell, Reo, Studebaker, Hup- 
mobile, Marion, McFarlan, Apperson, 
Paige, and Pierce-Arrow were in the line 
as well as Ford, Buick and Cadillac. 


The rules for the parade are also in- 
teresting when compared with horsepower 
and customary speeds of the present day. 
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RICHARD HAUGHTON SR. was secretary 
of the Dallas Advertising League during 
the 1912 Convention. He is shown stand- 
ing in front of a portrait of the late Fred 
Johnston, president at that time. 
















Cars were not to exceed 12 miles per hour 
in the parade and were to be not less than 
25 feet apart. 

The Al Fresco luncheon at the Country 
Club, given by the Dallas News, was a 
tremendous undertaking. Five thousand 
people were regaled with friend chicken. 
The supply list included 15,000 doilies, 
3,000 cigars, 6,000 beaten biscuits and a 
much publicized feature was the strategic 
locating of 52 distilled water dispensers on 
the grounds. 


Names prominent in Dallas civic life 
of the period show up in the committee 
and arrangements list. Fred Johnston was 
president of the Dallas Advertising League 
and Richard Haughton, Sr., was secre- 
tary. C. Lombardi and George B. Dealy of 
the Belo Corporation loomed large in the 
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arrangement. Other active leaders in- 
cluded Edgar Flippen, Arthur Simpson, 
Hugo Schoellkopf, Ike Lorch, W. D. 
Trotter, Harry Olmsted, T. E. Jackson, 
Herman Phillipson, Eli Sanger, Otto Her- 
old and others. 


Four state governors attended the con- 
vention. These included O. B. Colquitt of 
Texas, Philip Goldsborough of Maryland, 
B. W. Hooper of Tennessee and W. H. 
Kitchin of North Carolina. The conven- 
tion was welcomed by Governor Colquitt 
and Mayor W. M. Holland, who is still 
practicing law in Dallas. On the first Sun- 
day of the convention prominent advertis- 
ing men from over the nation occupied six- 
teen pulpits in major Dallas churches. 

Sessions were held in the old Dallas 
Opera House and the Scottish Rite Cathe- 
dral. Other events were held in the old 
Coliseum at Fair Park. The hotel list is 
another point of interest. The first unit of 
the Hotel Adolphus was then in the last 
stages of construction. Headquarters were 
at the Oriental and Southland. Other 
hotels listed were the Waldorf, the Camp- 
bell House, St. George, Park Hotel, Fraz- 
ier Flats, and the Imperial Hotel. 

Following the convention about 900 
delegates made a grand tour of Texas in 
four solid pullman trains. Their major 
stops included Waco, San Antonio, Gal- 
veston and Houston. A Maxwell pilot 
car must have exceeded the 15 mile per 
hour speed limit as it shows up in an in- 
teresting news item as having “beat” the 
advertising tour train to Waco from 
Dallas. 


All in all, this convention is calculated 
to have brought publicity to Texas worth 
millions of dollars. Texas was just begin- 
ning to attract industrial interest in that 
era and this convention focused the at- 
tention of leading advertising men and 
publications on the Dallas Southwest. 

During the intervening years Dallas has 
grown to be the largest advertising and 
graphic arts center in the entire South. 
The advertising league has grown in sta- 
ture by serving the civic and advertising 
needs of Dallas and the membership of 
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the league has gravitated more and more 
to professional advertising men and 
women. 

Where Dallas had a mere handful of 
advertising agencies back in 1908 and 
1912, today it has more than a hundred 
firms ranging from one man operations 
to large organizations. Dallas has also 
become a center for advertising art, the 
largest type center in the South and has 
perhaps more printing plants than any 
city below the Mason-Dixon Line. Its en- 
graving plants and specialized printing 
organizations compete with the best in 
the nation. It is also an outstanding center 
in the paper trade, regional headquarters 
for printing equipment and ink firms and 
all the complimentary service organiza- 
tions that service the advertising and 
graphic arts industry. 


The plants of its major newspapers, the 
Dallas Morning News and the Dallas 
Times-Herald, now completing a massive 
expansion program, are show places in 
the newspaper publication field. It is the 
headquarters of oil publications and trade 
journals that carry the Dallas date line 
around the world. Its other media include 
radio and television stations that were 
not even in the imagination of advertis- 
ing men of a half-century ago. It has 
specialized porcelain sign plants that do 
a world wide business and local organiza- 
tions in spectacular outdoor advertising 
and the poster field. It has modern, fully 
equipped studios for the production of in- 
dustrial motion pictures, television feat- 
ures and sales presentations. 


The members of the Advertising Fed- 
eration of America who come to Dallas 
for the 1958 convention will find a city 
reaching for a million population and 
grown ten times larger than the city of 
1908. But they will find the same dynamic 
Dallas spirit and the same Texas hospi- 
tality that motivated the founders of the 
Dallas Advertising League a half-cenutry 
ago and the business leaders of Dallas 
who supported the 1912 convention. 
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Advertising 
$$ 


Spreads the Dallas Story — 


The contrast of advertising art and 


_copy of today and a half-century ago 


shows up in the Dallas promotion ads pre- 
sented on these two pages. The copy from 
the Hundred and Fifty Thousand Club of 
Dallas was run in national publications 
during the year 1906—the modern copy 
on the right will run in May of this year 
in the Buying Power Issue of Sales Man- 
agement. 

Whatever its limitations may be from 
the standpoint of modern art and layout 
—the 1906 ad provides another graphic 
illustration of Dallas’ ability to capitalize 
on advertising and publicity situations. 
“Teddy” Roosevelt was undoubtedly the 
leading figure in the public eye in Amer- 
ica at that time—and Dallas was quick 
to capitalize on his statement and his 
endorsement. 

The Hundred and Fifty Thousand Club 
was organized in 1905 by a group of 
boosters headed by Rhodes Baker. It oc- 
cupied plush quarters in the old Terminal 
Building on the site of the present Grey- 
hound Bus Terminal. This group con- 
ducted a national advertising campaign 
to point up the opportunities of Dallas 
and Texas. 

It is possible that the impetus and in- 
spiration of this group provided the spark 
that set up the organization of the Dallas 
Advertising League in 1908. Dallas ad- 
vertising received tremendous impetus 
through the delegations that attended the 
Conventions of the Associated Advertis- 
ing Clubs of the World in Omaha in 1910 
and Boston in 1911. Then came the big 
event of that era—the 1912 Convention 
of the Associated Advertising Clubs of 
the World in Dallas that brought adver- 
tising and publicity to this city worth 
millions of dollars. In addition to pub- 
licity in magazines and newspapers pre- 
ceding and following the convention, 
many leading magazines of that period 
and other publications gave full-page ad- 
vertisements to the Dallas Convention. 


Even before Dallas became a village it 
was advertised extensively in Europe and 
the North and East by the Louisville Emi- 
gration Company, founders of Peter’s 
Colony. The railroads advertised Dallas 
extensively in the seventies and eighties. 
Dallas trade trips started about the turn 
of the century and were big events in the 
major cities of the trade territory. 

The Dallas Manufacturers Association, 
The Dallas Freight Bureau, The Commer- 
cial Club, The One Hundred and Fifty 
Thousand Club and other organizations 
were merged in 1909 into the present 
Dallas Chamber of Commerce. 
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Since that time Dallas has carried its 
story to the nation on a community basis. 
Perhaps the most successful advertising 
campaign in the history of the city was the 
“Industrial Dallas” Campaign beginning 
in 1928. This involved the raising of 
$500,000 and even brought returns dur- 
ing the trough of the 1932 depression. 

Dallas has been notable for its adver- 
tising in the Post-War years and the Dallas 
Chamber of Commerce and _ individual 
organizations in the city are always on the 
alert to capitalize on spot situations that 
will enhance the value of advertising 
Dallas. 
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Have you kept up 
with the Dallas 
growth story? 





DALLAS’ 10-YEAR GROWTH* EXCEEDS THE TOTAL PRESENT POPULATION 
of Spokane 
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*The Dallas Metropolitan Area's population in 1947 was 550,000; on January 1, 
1957, Sales Management placed it at 823,900. Growth 273,900. The 1957 metro- 
politan area populations of these well known cities were all less than that figure. 
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*Live births in Dallas Metropolitan Area 1947-1956 inclusive totaled 177,572. _.—" —, 
The 1957 metropolitan area populations of these well known cities were lesss off ™~\ 


et 


AND DALLAS IS THE HUB OF AN INTEGRATED REGIONAL MARKET TH 
IS GROWING ALMOST AS FAST. ) : , ; \ 


To sell and serve this market Dallas offers: 





*. Greatest banking facilities in a 40-state area. 

®& More planned-industrial-centers than any other city in 
the U. S. 

* Transportation and communication position superior to 
any competitive city. 

* Greater Effective Buying Income per family than any 
competitive city. 

%* Greater consumer population within any radius than any 
competitive city. 

* Balance of financial, wholesaling, and diversified manu- 
facturing activity. 

* Efficient, business oriented, non-political local government. 20.5 million — 





All requests for information will be given prompt, comprehensive, and contidbaotiel handling. 


DALLAS CHAMBER OF COMMERCE 


Industrial Department e 1101 Commerce Street e Dallas, Texas e Riverside 7-8451 
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The Story Behind the City’s 
Newest Regional Insurance Office 


Hartford Chooses Dallas 


Dallas’ stature as a national insurance 
center received another boost as Chamber 
President J. Erik Jonsson joined with 
President James C. Hullett of the Hart- 
ford Fire Insurance Company in announc- 
ing plans by the company for construction 
of a 14-story office building in downtown 
Dallas and the addition of a major pay- 
roll to the Dallas economy. The Hartford 
Fire Group’s recently created Southwest- 
ern Department will occupy almost half 
the space in the proposed “Hartford 
Building,” to be located at the corner of 
Bryan and St. Paul Streets. 

“We are proud of the Hartford Group’s 
decision,” Mr. Jonsson said. “It is a pro- 
gressive, forward-looking step, significant 
both to the Southwest and to the further 
growth of Dallas as an insurance center.” 

Mr. Jonsson related details of the 
Chamber’s long efforts aimed at securing 


the new Hartford regional office for Dal- 
las. He said the Chamber’s staff had been 
working with the company for 15 months, 
supplying them with complete informa- 
tion on Dallas and pointing out the un- 
equalled advantages of the city for an 
insurance headquarters. 

“We knew the city selected for this 
decentralized operation would secure an 
important payroll and all the related busi- 
ness stimuli,” Mr. Jonsson said. “Equally 
important, from our viewpoint, was the 
fact that decentralization into autonomous 
regional ‘home office’ establishments is a 
definite trend in the insurance industry, 
and we knew that Hartford’s decision 
would influence other companies in simi- 
lar moves.” 

The new building is scheduled for com- 
pletion next year, the Hartford Fire’s 
100th anniversary of business operation 


HARTFORD FIRE Insurance Company's 14-story building in the center of downtown 
Dallas will be a new symbol of the city’s growing importance as a national 


insurance center. 
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in Texas. Mr. Hullett indicated that the 
Hartford Group ultimately expects to 
fully occupy the building, which will have 
a gross area exceeding 190,000 square 
feet. Existing structures on the site of 
The Hartford Building have been razed. 
Excavation for the new building, to be 
erected according to plans and specifica- 
tions agreed upon by the Hartford Fire 
and Trammell Crow and Eugene Locke, 
is underway. Jim Moran of Hudson & 
Hudson, realtors, represented Messrs. 
Crow and Locke in the negotiations. 
Harold A. Berry is the architect. 

With an exterior finish of New England 
red brick, marble trim, and a traditional 
white cupalo topped in gold leaf and a 
golden weathervane, this new building 
will be of authentic Colonial design, simi- 
lar to all of Hartford’s other buildings. 
This is the eighth department in the Hart- 
ford Group’s organization, Mr. Hullett 
pointed out. Others are at Hartford, New 
York, Atlanta, Chicago, San Francisco, 
Minneapolis and Toronto, Canada. 

Pending completion of the building, 
expected in July, 1959, the Hartford’s 
consolidated Southwestern Department 
will occupy 25,000 square feet of space 
on the entire top floor of the First Na- 
tional Motor Bank Building in Dallas. 
Several separate Dallas offices of Hartford 
Group companies moved March 1 to the 
consolidated location. 

Included in the Hartford Group, in 
addition to the Hartford Fire, are the 
Hartford Accident and Indemnity, and 
Hartford Live Stock Insurance Com- 
panies; Citizens Insurance Company of 
New Jersey; the Northwestern Fire and 
Marine, and Twin City Fire Insurance 
Companies; New York Underwriters In- 
surance Company, and the London-Can- 
ada Insurance Company. 

Manager of the new Southwestern De- 
partment is Paul A. Dow, former Hart- 
ford Accident and Indemnity Company 
branch manager at Kansas City. Lewis 
E. Grigsby, who has been assistant man- 
ager of the Hartford Fire’s Western De- 
partment at Chicago, is assistant manager. 
George H. Beach, Dallas branch manager 
of the Hartford Accident, is continuing 
in that capacity. Eventual expansion will 
call for a payroll of 500 in Dallas. 


Financial strength of the Hartford has 
kept pace with its growth and prominence 
as one of the largest and best known in 
the industry. In 1957, the Hartford 
group’s premium income was $388,443,- 
403, and it had consolidated assets of 
$785,731,094, with $285,916,844 in pol- 
icyholder’s surplus. 
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“Ed? Ben Johnson. Sorry for en, you now you can 
the late call, but we need Ne ; 
three things. 200 8” circles d d J 
cut from 3” J-20 Plate, three epen on orgensen. 
2-inch 48” x 144” aluminum 
tooling plates, and I’d like to 
get one of your metallurgists 
out to look over a gear 
carburizing problem. Need 
that aluminum at 9 A. M. 
sharp. Can do?” 







We can get that aluminum stock 
out for you easily. I'll have 

a metallurgist see you tomorrow 
on the carburizing 
problem. OK?” 















In the meantime, automatic multiple 
flame cutting machines have been 

set to begin cutting circles from 

J-20 Free-Cutting steel plate. A 

Ben Johnson’s aluminum plates wide and complete variety of 

; : — stock gives Jorgensen customers an 

are being readied for loading in a edge in speed and service 

few minutes. When speed counts, : 

Jorgensen is dependable. 













_ LOS ANGELES 
. : : ; : 7 A. M. —Jorgensen truck is on e sn: 

“Ben, I think we've licked this its way, delivering Ben Johnson’s plate 
carburizing problem. By raising ovdex cand of chai. 

the quenching temperature we 
can increase the gear hardness. 
Shouldn’t be any trouble now. 

Anything else come up, just call.” 

\ 










OAKLAND 


SAN FRANCISCO 





HOUSTON 


for variety of stock, technical assistance eo 
DALLAS 


and service... 


call JORGENSEN first! 


EARLE M. JORGENSEN CO. 
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National Attention Will be Focused 
On Dallas’ Printing Industry in 1958 


The Dallas Printing Industry is receiv- 
ing nationwide recognition during 1958.’ 
Printing Industry of America, powerful 
voice of this country’s printing industry, 
will hold its annual convention at the 
Statler Hilton Hotel during October 13-17 
of this year. Already local printers’ asso- 
ciations throughout the nation and Can- 
ada are organizing “On to Dallas” tours. 

The printing industry has been a part- 
ner in the rapid industrial expansion of 
the Southwest. It has equaled and some- 
times exceeded the general pattern of 
growth; for printing supplies the bro- 
chures and factual presentations which 
attract industry at the same time that it 
is meeting the current needs of business. 

Printing and publishing ranks sixth 
among the manufacturing industries of 


Dallas, according to the last Census of 
Manufacturers. During the past twenty 
years, since 1939, the number of estab- 
lishments has almost doubled, as has the 
number of employees. Salaries and wages 
paid are now seven times what they were 
twenty years ago. Salaries and wages paid 
out by the industry are in the neighbor- 
hood of $26,000,000 a year. The indus- 
try’s yearly sales are approximately $60,- 
000,000. 

New machinery and new methods have 
been necessary to meet the varied de- 
mands on the industry. The photo setter, 
the latest collating and automatic bindery 
equipment have taken their place by the 
side of improved versions of tried and 
proven lithographic and letterpress equip- 
ment. Management and production know- 


how have fitted them together to meet 
modern demands of publication, cata- 
logues, direct mail advertising and spe- 
cialized die-cutting jobs, as well as the 
regular run of office and commercial 
forms. 

Dallas printers have poured large sums 
of new capital into machinery, equip- 
ment and buildings, exemplifying their 
faith in the city’s continued growth. Like 
many fast-growing industries, they have 
found this large capital investment a 
problem, tax-wise. Huge depreciation 
costs have added to the strain of main- 
taining profit in a business which is 
known for operating successfully on a 
relatively low margin of profit per sale. 

Printing to meet the special néeds of 
each customer still requires the skill and 


SHOWN BELOW is an artists concept of the Dallas Advertising Artists Exhibit opening in April in the new Graphic Arts Center now 
being completed by the Olmsted-Kirk Paper Company. 





artistry of master craftsmen. No matter 
how clever the machine or how powerful 
the big presses, experienced men must 
suprevise them and baby them to turn 
out exquisite work or complicated forms. 
The engraver must have time for hand 
tooling that makes the differences be- 
tween smudge and clarity. Paper must be 
carefully chosen. The type faces must 
complement each other, the speeding 
press must kiss the paper softly. Folders 
must be set accurately to turn out this 
one job just so. 

Quality is the result of time-consuming 
work and inspection by the copy writer, 
the artist, the engraver, the electrotyper, 
the man who schedules production, the 
compositor, stone man, pressman, bind- 
ery man and bindery woman. 

In such a custom manufacturing proc- 
ess, where excess spoilage or customer 
alterations, or failure to use the most ef- 
ficient method of production on a par- 
ticular job can quickly mean a loss rather 
than gain, it takes a terrific amount of 
management ingenuity to end up a year 
with black figures on the ledger; and yet, 
throughout these years of expansion and 
continuous new investment, the printers 
and publishers of Dallas have steadily in- 
creased their financial standing in the 
community. 

Air-conditioning is common in Dallas 
today whether one looks at factories, re- 
tail stores or homes. It has applications, 
however, in the printing industry which 
are unusual and go far beyond the provi- 
sion of pleasant working conditions. 
Stretching and later shrinking of paper, 
static electricity, slow drying of ink and 
similar problems have been with the in- 
dustry for years. Modern controls of 
humidity in the air provide conditions 
under which close register and quality 
control can be established, which were 
impossible in previous years. 

The newer companies are well aware 
of what the new machinery and air-condi- 
tioning do for them. This is also true of 
old-timers in the business here whose his- 
tory encompasses the period from hand- 
operated and hand-powered presses, prior 
to the turn of the century, to today’s 
power-operated and sometimes electroni- 
cally-controlled production processes. 
Among those taking an active part in the 
PIA convention next October will be of- 
ficials of such old timers which have 
grown modern with the times as The Dor- 
sey Company, established in 1894, Wm. 
S. Henson, Inc., 1890, The Egan Com- 
pany, founded in 1892, Exline-Lowdon 
Company, 1893, Warlick Law Printing 
Company, dating back to 1894, Etheridge 

(Continued on page 70) 
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The Dallas-Fort Worth television area, 
including the surrounding counties, is on 
the threshold of becoming a greatly en- 
riched center because of the supreme ef- 
forts of a group of dedicated Dallas busi- 
ness and civic leaders and educators. 

A number of interested Dallas citizens 
met in November, 1955, to explore the 
possibilities of establishing a non-com- 
mercial educational television channel. 

The meeting led to the formation of the 
Area Educational Television Foundation 
Committee; and E. O. Cartwright, a part- 
ner of Merrill Lynch, Pierce, Fenner & 
Smith and chairman of radio station 
WRR, was elected chairman. 

The Foundation was later incorporated 
as Area Educational Television Founda- 
tion, Inc., a non-profit educational insti- 
tution. Mr. Cartwright, its first, and re- 
cently reelected, president, says: 

“Apart from Dallas, over twenty lead- 
ing markets in the United States already 
have educational television stations in op- 
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eration. Never in its history has Dallas 
failed to provide modern educational fa- 
cilities. 

“The newest educational instrument— 
television—is destined to serve this area 
by activation of Channel 13. Of that, I 
have not the slightest doubt.” 

The availability of Channel 13 has 
given Dallas an enviable opportunity for 
the development of Educational Televi- 
sion. 

The FCC suspended issuance of all TV 
licenses from September 30, 1948, until 
April 14, 1952, in order to make a com- 
prehensive study of the problem. 

The commission worked out a national 
allocation plan for all available channels 
and reserved 242 channels exclusively for 
use aS non-commercial educational sta- 
tions. Later, this number was raised to 
258. 

Of the 258 channels assigned to edu- 
cational television, only 86 are VHF. Dal- 
las has been fortunate enough to be as- 
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signed one of these few VHF channels. 

There are an estimated 345,000 televi- 
sion sets within the projected range of 
ETV Channel 13, all of which could re- 
ceive its signals. 

If an area that has been assigned an 
educational TV channel does not want it, 
or is unable to raise the necessary capital 
for construction and operation of the 
ETV station, the FCC can reassign the 
channel to commercial interests. 

As in all major market areas, there are 
commercial interests in Dallas that would 
like very much to acquire Channel 13 for 
use as a Commercial station. It has been 
estimated that Channel 13 would be 
worth $5,000,000, as a commercial sta- 
tion. 

Since $370,000 is still needed to insure 
the use of Channel 13 as an educational 
TV station, it is unfortunately possible 
that Dallas could lose its rare opportunity 
to become a more important educational 
and cultural center. 
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After Channel 13 was assigned to Dal- 
las, several attempts were made to inaug- 
urate it as an operating ETV station. 

A group of interested persons at South- 
ern Methodist University then drew up 
plans to incorporate ETV into the univer- 
sity’s educational system; but the plans 
were abandoned because of the tremen- 
dous investment involved. 

Like a loose ball in a football game, 
Channel 13 was about to be pounced on 
by the opposing team (commercial televi- 
sion) when Henry Camp Harris, Sr., 
picked up the ball and started to run with 
it. 

In the interest of Channel 13, he made 
a survey among adult Dallas citizens 
which led him to coin the phrase that 
adults have “a yearning for learning.” 
Convinced that Dallas educators and civic 
leaders really wanted an ETV station for 
their city, Mr. Harris suggested the for- 
mation of an area educational committee 
and called an organizational meeting. He 
nominated E. O. Cartwright for the office 
of committee chairman. Mr. Cartwright 
was elected by acclamation. 

Area Educational Foundation, Inc., was 
incorporated and granted a Texas charter 
in January, 1957. Among its purposes 
are: 

“To furnish a non-profit and non- 
commercial educational television broad- 
cast service to portions of Dallas and Tar- 
rant Counties, Texas, and adjacent areas 
of North Texas, and to make available to 
the educational, scientific, civic, and cul- 
tural institutions, organizations and agen- 
cies willing to provide suitable television 
programs, the necessary physical facilities 
and operational staff. 

“To obtain and hold appropriate auth- 
orization for telecasting from the Federal 
Communications Commission; to con- 
struct, install, operate and maintain a non- 
commercial educational television station 
to be used for transmitting educational, 
cultural and entertainment programs, in 
order to serve the educational needs of 
the community pursuant to the rules and 
regulations of the Federal Communica- 
tions Commission.” 

The total cost of a suitable building and 
necessary equipment has been estimated 
at $515,000. Of this amount, $320,000 
has been pledged or contributed in the 
form of cash, land and equipment. 

The City of Dallas has given Channel 
13 the use of a tower and the Dallas Park 
Board has donated use of land in Fair 
Park on which to erect the building. 
KRLD-TV Channel 4 and WFAA-TV 
Channel 8 have contributed television 
equipment. 
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After investigating the experiences of 
other ETV stations, the Foundation de- 
cided that the operating cost for the first 
two years should be pledged before Chan- 
nel 13 went on the air. 


The cost has been estimated at 
$175,000 for the first year and $200,000 
for the second year. So far, $200,000 is 
reasonably in sight, including $50,000 a 
year from the Dallas Independent School 
District and $3,500 a year from Highland 
Park School District. There remains 
$175,000 still to be raised for the first two 
years operating costs. 


Letters were sent to business firms, or- 
ganizations, foundations and individuals 
explaining the need for funds to assure 
Dallas of an ETV station. To date a num- 
ber of cash or pledge contributions have 
been received, but the remaining $370,- 
000 required for the construction and two 
years operation of Channel 13 is needed 
immediately. 

With full faith in the ability of Dallas 
citizens to realize the significance and 
importance of an ETV station for their 
community, the Foundation directors 
have voted to process the construction 
permit and submit it to the FCC. 


It is planned that the area public school 
districts, colleges and universities will use 
the air time and the facilities of Channel 
13 to enhance their teaching programs. 


Dr. W. T. White said that the ETV 
channel would allow the Dallas School 
District to expand and enrich its teaching 
facilities both in and out of school. 

Dr. Willis M. Tate, President of South- 
ern Methodist University, says: “We 
know that educational television will in- 
evitably be an important phase of the 
educational process of the future, and we 
are anxious to see Dallas pioneer in this 
effort.” 

Martin B. Campbell, a veteran of 25 
years in radio and television at WFAA, as 
executive director of the Foundation, will, 
in effect, be station manager. He has al- 
ready begun the organization of a tenta- 
tive staff. He has said that when the edu- 
cators have their programs ready, he will 
have the staff and facilities to put them 
on the air. 

Channel 13 will not only provide pro- 
grams for the pre-school children and 
subjects for the elementary and secondary 
grades, but also college level credit 
courses. It will also program general, cul- 
tural and practical educational courses of 
interest to all adults. 

While Mr. Cartwright, who has taken 
much time from his private business ito 
devote to his objective of making Chan- 
nel 13 a reality, deserves much of the 


credit for the progress made, there are 
others who have worked hard and gen- 
erously for the Foundation. Besides Mr. 
Harris, there are A. Earl Cullum, Jr., who, 
with his associates, prepared the engineer- 
ing data; E. Franklin Spafford who pre- 
pared the legal section; and Martin B. 
Campbell who prepared the program serv- 
ice section. 

Other individuals and organizations 
who have made valuable contributions to 
the work of the Foundation are Mayor 
R. L. Thornton; former Mayor J. Woodall 
Rodgers; President Willis M. Tate of 
Southern Methodist University; Dr. W. T. 
White, Superintendent of the Dallas Pub- 
lic Schools; President F. Kenneth Brasted 
of the University of Dallas; Dr. Harold 
Weiss of S.M.U.; Dr. Frank Harrison of 
Southwestern Medical School; Karl Ho- 
blitzelle, J. Erik Jonsson, Stanley Marcus, 
John E. Mitchell, Jr., Fred F. Florence, 
the Dallas Board of Education; the City 
of Dallas, the Dallas Park Board, the State 
Fair of Texas, The Dallas Times Herald, 
the Dallas Morning News and many more 
civic-minded individuals and groups who 
are interested in the success of a great 
new educational project which can benefit 
the entire community. 

At the Foundation’s annual meeting on 
January 9, the following officers were 
elected: E. O. Cartwright, president; R. L. 
Dillard, Jr. and Frank Heller, vice presi- 
dents; Henry Widdecke, treasurer; Rich- 
ard P. Wall, secretary; Henry Camp Har- 
ris, Sr., coordinator; Martin B. Campbell, 
executive director and Franklin Spafford, 
general counsel. 

The directors elected were: 

James W. Aston, Dr. C. L. Lundell, 
Rev. John F. Anderson, Jr., Don Mat- 
thews, Creston Alexander, E. V. Mc- 
Cright, Mrs. John K. Stuart Arthur, A. H. 
McCulloch, Turner Baxter, Robert Mc- 
Culloch, Charles E. Beard, Eugene Mc- 
Elvaney, Wm. A. Blakley, Charles Meek- 
er, J. H. Bond, Dr. Frank Monroe, Dr. F. 
Kenneth Brasted, Granville W. Moore, 
T. W. Browne, Martin B. Campbell, 
Rabbi Levi Olan, E. O. Cartwright, W. W. 
Overton, Jr. 

Jerome K. Crossman, Largent Parks, 
A. Earl Cullum, Jr., Dr. Edwin L. Rippy, 
R. L. Dillard, Jr., L. A. Roberts, Mrs. 
Frank M. Dowd, J. Woodall Rodgers, 
Earl A. Forsythe, Dr. Trent Root, Dr. 
A. J. Gill, Franklin Spafford, Walter Gra- 
ham, Mrs. L. Storey Stemmons, Henry 
Camp Harris, John P. Thompson, Frank 
Heller, Robert L. Thornton, Jr., Dr. E. H. 
Hereford, Richard P. Wall, T. E. Jackson, 
H. A. Widdecke, and Dudley K. Wood- 
ward. 











To our present and future Customers 


A FEW FACTS ABOUT 


DOW) CHEMCO 


AUTOMATIC ETCHING MACHINES 











Blanks, who pioneered the Dow 
Chemco etching process in the 
Southwest now has 3 of these out- 
standing machines to reproduce 


your copy quickly and accurately. 


No other etching machines being marketed 
today can approach Dow Chemco for pro- 
ducing plates that are uniformly etched to the 
last point of perfection. Patented oscillators 
and baffles that whirl and spray the plates 
under controlled’conditions, that no other 
machines can imitate, contribute to the overall 


quality of Dow Chemco etched engravings. 


All These Positive Advantages At Matter Of Fact Prices 


e@ Consistently finer quality plates 
. CALL RI1-3905 FOR A BLANK’S 


e@ Sharper reproduction in line and halftone SALESMAN TO SHOW YOU HOW 
e@ As many as 500 better mats from a single plate DOW CHEMCO ETCHED PLATES 
CAN BENEFIT YOUR BUSINESS 


@ Unbelievably long, perfect impression, printing runs 


The only complete trade shop in the Southwest . . . furnishing both Letterpress Plates, Offset 
Plates and Negatives, including full color . . . plus Step-and-Repeat Plates up to 35” x 45” 


BLANKS 


Engraving Company 
1315 YOUNG STREET* DALLAS, TEXAS 
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Opinion Survey Shows 








DALLASITES READY 
FOR EDUCATIONAL TELEVISION 





of this new technique. 


showed that: 





The importance of Educational Television for Dal- 
las rests to some degree on the public’s acceptance 


An opinion survey, conducted by A. Glen Carson, 
on a cross-section of viewers of the three-year- 
college-level courses offered by Dallas College, 


51,000 sets tuned in to the courses. 


102,000 persons (averaging two viewers per 
set) were interested in educational television. 

31 per cent wanted to improve their employment 
opportunities through TV. 

45 per cent had been able to put to practical 
use their telecourse knowledge. 

And, almost without exception, viewers would 
devote more time to educational television if more 
telecourses were offered. 








The people have spoken! A large per- 
centage of the adult population of the 
Dallas-Fort Worth area are interested in 
their self-improvement and in adding to 
their store of knowledge in general and 
specified subjects. They seriously desire 
to continue their education; and they pre- 
fer to have this education brought into 
their homes via television. 


An opinion survey of the viewers of 
the three-year college-level credit courses 
offered by Dallas College over KRLD- 
TV Channel 4, revealed that there is a 
strong desire and need for a full time 
educational television station in the Dal- 
las-Fort Worth television area. 

Dr. J. M. Claunch, Dean of Dallas Col- 
lege and Professor of Government at 
S.M.U., conceived, instituted and directed 
the telecourses. He also taught three 
semesters of Government. 

Dr. Claunch said that the aims and ob- 
jectives of the telecourses were, “To pro- 
vide college levél courses for adults over 
a wide area who have no opportunity to 
enroll as regular students on a university 
campus. 

“We had an experimental interest in 
exploring the effectiveness of this rela- 
tively new medium of teaching,” Dr. 
Claunch said. “We wanted to extend the 
services of the University and to project 
a university faculty to a large number of 
people.” 

A poll of four of the five telecourse 
instructors, all full professors at S.M.U., 
revealed that they all concur in the belief 
that the TV courses were highly beneficial 
from the viewpoint of the students. 
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They all agreed that it required more 
time to prepare a telecourse lecture than 
a classroom lecture. Each one expressed 
a desire to devote more time for future 
TV lecturing. 

All of the instructors who conducted 
telecourses took a brief course in televi- 
sion techniques and fundamentals, under 
the direction of Dr. J. B. McGrath, Pro- 
fessor of Speech, director of radio station 
KSMU and instructor of television and 
radio at S.M.U. Dr. McGrath has said 
that he would be glad to offer his services 
in helping to establish a summer course 
in TV fundamentals for anyone who plans 
to teach over television. 

The Dallas College telecourses were 
rated on a regular periodic schedule. At 
one time, the rating revealed that 51,000 
sets were tuned in to the telecourses with 
an average of two viewers per set, or 102,- 
000 persons interested in education via 
television. Over their three-year period, 
the telecourses averaged 42,000 sets tuned 
in, or 84,000 “telestudents.” 

A sample opinion poll which was taken 
among viewers and students of the tele- 
courses is representative of a large num- 
ber of people of various ages and income 
groups and varied educational back- 
grounds. 

Of the seven telecourses offered, psy- 
chology, with 53% of the telecourse 
viewers watching, was the most popular 
course. 

Of the 59 subjects which were sug- 
gested as telecourses and rated for prefer- 


ence, psychology was again the most. 


popular, with 55% of the viewers wanting 
advanced courses offered. 


With a 46% rating, Sociology was the 
next most popular course desired by the 
telecourse viewers. Instruction in painting 
and Spanish, each with a rating of 41%, 
shared third place honors in the prefer- 
ence poll. 

Other suggested courses rated for pref- 
erence included History, with 31%; Politi- 
cal Science, 28%; Grammar, 29%; Eng- 
lish Composition, 37%; Journalism, 
19%; Geography, 28%; Geology, 29%; 
Mathematics, 18%; Astrophysics, 1.2%; 
Economics, 30% ; Russian, 1.2%; French, 
25%; and German, 5%. 


Asked for their reasons for viewing the 
telecourses, 31% of those polled said that 
they wanted to improve their employment 
opportunities. Forty-five per cent had 
been able to put to practical use knowl- 
edge acquired from watching the tele- 
courses. 


Aimost without exception, the viewers 
said that they would like to devote more 
time to educational television if more 
telecourses were offered. 


Besides the Dallas College telecourses, 
all of the TV stations in the area have 
been offering a few direct teaching pro- 
grams as well as a number of semi-educa- 
tional programs; and these programs have 
been well received. But it is not economi- 
cally possible for commercial television 
stations to offer as many educational and 
cultural programs as the citizens of a city 
as progressive as Dallas want and need. 

As the opinion poll clearly indicates, a 
large number of our people are eagerly 
awaiting the establishment of an educa- 
tional television station in the Dallas area. 
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younger by fifty years 


The Dallas Advertising League is younger 

by fifty years. It is the oldest luncheon club 

in a city filled with luncheon clubs. It is 

observing its Fiftieth Anniversary, its A 
Golden Moment in history, reviewing its fe 

achievements, parading its past. In so doing it has redis- 

covered the cause for its perennial youth. 





It carries a torch! 


A torch of knowledge, spreading and deepening. A torch 
of truth more aptly and appealingly told. A torch of per- 
suasion, penetrating and guiding the mind. A torch of 
light of ever-increasing candlepower, shedding light so 
that all may see where to go and what to do. A torch 
which is truly the symbol of our vaunted American Way 
of Living. 


This multiple-headed torch is always in the hands of the 
young and the young in heart, guided by the wisdom of 
those who held it in the past. So, the Dallas Advertising 

: League is younger by the year, more virile by the moment 
because it carries the torch! 


And so, the power of Advertising grows apace, adding 
its ponderable leverage to the production of profits for 





everyone .. producer and consumer alike. This is good T 

because the powerful leverage of Advertising must again c 

be called upon to create and sustain jobs and, in many 

dramatic ways, to help bolster the national economy. A 
N 


We salute the Dallas Advertising League in its Fiftieth 
Year of rebounding youth . . as the Carrier of the Torch! 












History may repeat! Yes, in this Golden Year of the Dallas Advertising League, history may repeat. 
Back in 1912 the Advertising Federation of America (then known as the Associated Advertising Clubs of the 
World) held its annual convention in Dallas. Out of that convention came the profoundly significant movement, 







“Truth in Advertising,” resulting in innumerable benefits to our economy. This year the Dallas Advertising 





League will again be host to the AFA’s annual convention. Today, as never before in its history, advertising faces 






challenges from widely varied sources, many of which strike deeply at the very foundation of the basic economy 





of the free enterprise system. It is to be hoped that organized advertising will, at this Dallas convention, face up to its 






responsibilities to all of the people ..and, in so doing, meet these challenges head-on and with conclusive finality. 





JAGGARS-CHILES-STOVALL, INC. 522 BROWDER © DALLAS © RI1-5501 


Member of the Dallas Advertising League Since 1927 
TYPOGRAPHY e NEWSPAPER MATS e PLASTIC PLATES e CAMERA MODIFICATION 
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A SPECTACULAR VIEW of Dallas is seen from the 31st floor of the Mercantile Bank Building. This new Executive Lounge uses 
glass from floor to ceiling on the north, south and west. 


Mercantile Opens Door 
To Banking Wonderland 





THE NEW Commerce Street Entrance was 
created for customer convenience. 


Fourteen months of expansion activity 
came to fruition last month when Mercan- 
tile National Bank at Dallas opened its 
newest quarters to the public. 

Customer convenience keynotes this 
second major expansion since Mercantile 
moved into its present building in 1943. 
At that time 63,522 square feet of space 
served the bank, but in barely six years 
an additional 8,000 square feet were 
needed. Mercantile now occupies 119,012 
square feet, a total area increase over the 
past 15 years of 64.9 per cent. 

Latest additions are a new entrance on 


ART OBJECTS like this mosaic and glass grille in the new Commerce Street wing of 
Mercantile National Bank are typical of a new business emphasis on pleasant 


surroundings. 








Commerce Street, expanded drive-in- 
deposit facilities on street level; additional 
lobby space, executive dining room, 
women’s Firend Friendship Center, new 
and larger clock faces and interconnected 
parking and office space. 


Architects for the program were Broad 
and Nelson of Dallas, and Millard Owen 
Sheets of Claremont, Calif., was Associ- 
ate Designer. Dallas contractors and engi- 
neers were Zumwalt and Vinther, mechan- 
ical engineers; Robert L. Rolfe, structural 
engineers; Robert E. McKee, general con- 
tractor; Brown and Olds Heating and 
Plumbing Company, mechanical contrac- 
tor; and Hengy Electric Company, elec- 
trical contractor. Furniture, cabinet work 
and fixtures were supplied by Adleta Show 
Case and Fixture Manufacturing Com- 
pany. 

The use of exquisite pieces of art 
throughout the bank is an outstanding 
feature of Mercantile’s “new look.” In the 
lobby, teakwood and walnut paneling are 
combined with walls of Italian stone set 
in a special pattern to provide a rich, 
textured background for decorative fea- 
tures. Italian Travertine columns are in- 
set with handmade gold mosaics in verti- 
cal stripes. In the special bronze fixtures 
are brilliantly executed glass panels by 
Octavio Medellin. And, three mosaic and 
glass grilles, executed in Venice, drama- 
tize science and art, industry and agricul- 
ture in Texas. 


Se 
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In Texas and the 
- Southwest, it’s the Republic 
National Bank... 

“where modern banking — 

and trust services for 
every customer add up 
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CAPITAL FUNDS OVER $90,000,000 * LARGEST IN THE SOUTH 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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Committee Sets One Day Membership Drive 


The Membership Committee’s total membership acquisition 
through March 15 was 318. This was below their self-imposed 
quota of 235 per month; therefore, the Executive Board of the 
Committee decided to hold the Chamber’s traditional “One 
Day” Drive in April (April 15-22) for the second consecutive 
year. 

It is called a “One Day” Drive as each of the two hundred 
volunteers, other than the permanent 120-man committee, is 
expected to give approximately eight hours of their time be- 
tween April 15 and April 22 in contacting five prospective 
members. This also includes a one hour session during the 
week prior to the drive for orientation regarding the Chamber’s 
activities. 

Co-Chairmen N. W. “Nat” Ryan and W. C. “Bill” Windsor, 
Jr. announced that invitations have gone out to Chamber 
members to participate in the drive, but any member who did 
not receive one is welcome to volunteer by telephoning the 
Membership Department, RI 7-8451. 

The “One Day” Drive will be “kicked off” at a luncheon in 
the Dallas Athletic Club. This will also 
be a celebration of “Jack Hospers Day” 
dedicated by the Chamber President Erik 
Jonsson. Mr. Hospers has sponsored over 
700 Chamber members since joining the 
Committee over five years ago. 

On March 11, the Membership Com- 
mittee honored another “star” in the 
Chamber’s crown at a special luncheon. 
The occasion was “Jack Wantland Day.” 
Mr. Wantland has become the fourth in- 
dividual to be honored with the title of 
Quadruple Life Member. Chamber Vice- 
President L. T. Potter made the presenta- 


tion. VICE-CHAIRMAN of the 1958 Membership Committee (L to R): Jim Layne; Joe Glick- 









a 


“JACK WANTLAND DAY” at the Chamber: Honoring VC John 
C. Wantland who was presented a desk pen set, emblamatic 
of his triple life membership in the Chamber, by Chamber 
Vice-President L. T. Potter. L to R: Mrs. John C. Wantland, Mr. 
Wantland; Mr. Farren James, District Director, Texas Employ- 
ment Commission; and Mr. Potter. 





man, Margo's; Jim Henderson, Great American Reserve Insurance Company; Tom 
Owens, Texas Bitulithic Company; Oliver Erickson, Mechanical Contractors Associa- 
tion; Jack Hospers, Chance-Vought Aircraft; and Jack Wantland, Texas Employment 
Commission. Vice-Chairman John D. Mitchell, Collins Radio Company, and Jack 
Gidcumb, Girard Life Insurance Company, were not present. 
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“JEROME K. CROSSMAN DAY” in February: The Membership Committee turned out practically 100 per cent to honor Quadruple 
Life Member Jerome K. Crossman and Mrs. Crossman. The presentation was made by Mayor R. L. Thornton. 
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COMMITTEEMAN OF THE MONTH eee EE 


After less than a year’s service on the Membership Committee, Joe 
Glickman, founder and president of Margo’s Apparel Chain, qualified for 
February Committeeman-of-the-Month. 

Joe is modest about his success, but certain capacities for leadership and 
decision are innate with him as his progress on the Membership Committee 
testifies. 

Besides being vice-chairman of Section No. 6 of the Lasso Club, which 
was the section leading in the race for the No. 1 “President Jonsson 
Trophy” at the end of February, he is president of the Trinity Toastmasters 
Club, and finds time to run his seven Dallas stores, plus one. Ft. Worth 
store. 

His business career started in 1935 in Abilene, Texas. He opened his first 
store here in 1941, and his eighth this year (Irving). 

He resides at 5351 Nakoma with his wife and four children. He was 





discharged as captain after four years in the Army, during World War II. 








Professional 

HOLLYWOOD STUDIOS, 2102 N. 
Haskell; C. W. Atkinson (Jack Wantland) 

CHARLES NEBLETT III, PHOTOG- 
RAPHY, 1119 Oak Hill Circle; Charles 
Neblett III (Joe Murray) 

CLARKE, DUNAGAN & HUFF- 
HINES, INC., 2011 Cedar Springs; De- 
vane Clarke (Jack Wantland) 

C. RAY HIEB, CONTACT LENS 
TECHNICIAN, 330 Medical Arts Bldg.; 
C. Ray Hieb (John Smith) 

ILLUSTRATION SERVICE, 3019-A 
North Haskell; A. J. Strickland (Staff) 

C. R. BIRBARI, C.P.A., Fidelity 
Union Life Bldg. (Russell Thompson) 

HUGHES & DONOSKY, Davis Build- 
ing, Rm. 617; Robert Hughes (Bill Conk- 
lin) 

BROWN & BIGELOW, 2133 McKin- 
ney; Cliff Estes (Barney Shields) 

M. HUNTER KELLER, D.D.S., 8215 
Westchester (Charles Chambers) 

KEY ASSOCIATES, 416 Oil & Gas 
Bldg; Miss Gene Key (Joe Murray) 


DAVID M. SWEENEY, 380 Hillside 
Village (Jack Wantland) 


Auto Service and Repair 

JACK MIARS HUMBLE SERVICE, 
4901 Greenville Ave.; Jack Miars (Roger 
Ringler) 

ENLOW’S HUMBLE SERVICE, 3504 
Greenville; L. D. Enlow (Jack Wantland) 

STAFFORD MAGNOLIA SERVICE 
STATION, 5639 McCommas; Ray Staf- 
ford (Jack Wantland) 


Service 
STEWART VENDING SERVICE, 
3027 South Lancaster Avenue; Rex Stew- 
art (H. L. Hankins) 
FILM FEATURE SERVICE, 12505 
Coventry; Harry Preston (James C. Hen- 
derson, Jr.) 


Printing and Publishing 
GARVIN-BONNER PRINTERS, 
1408 Marilla; Steel Bonner (Ralph 
Breum) 
CROSS REFERENCE OF DALLAS, 


JOE GLICKMAN 


2909 Maple Avenue; Mrs. Mayo Ragan 
Wertz (Jack Hospers) 


Manufacturing 

TOM MILLER DISPLAYS & EX- 
HIBITS, 2701 McKinney; Tom Miller 
(Bruce Robbins) 

SCOTT-MARSHALL, Addison, Texas; 
M. H. Greenberg (Dawson Sterling) 

TEXLON CORPORATION, THE, 
139 Howell; Charles E. Poole (N. W. 
Ryan) 

SARGENT HAT COMPANY, 708 
Jackson; Bill Sargent (John Smith) 

HIRSH MANUFACTURING COM- 
PANY, 201 International Road, Garland, 
Texas; H. H. Hirsh and E. H. Sauer (Jack 
Hospers) 

B.C.&E. MASSAGE EQUIP. CO., 
6617 East Northwest Highway; W. B. 
Clinkenbeard (Norman Rothman) 

H. F. WOOD & ASSOCIATES, 2030 
Irving Blvd.; H. F. Wood (Nat Ryan) 

LENEL COMPANY, 4216 Main St.; 
Mrs. Frances Rothchild and L. G. Roth- 
child (Russell Thompson) 








“The Bond of American Business” 


*x MEAD BOND «x MEAD MIMEOGRAPH 
«x MEAD DUPLICATOR «x MEAD LEDGER 
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IT STARTED IN 





AN AMAZING INTERNATIONAL SUCCESS STORY 


This is the story of an advertising agency that grew from an 
original dominant idea to become the most extensive wholly 
owned and integrated advertising agency network in the world. 
Grant Advertising had its beginning in 1935 in Dallas. It was 
created with the vision of a world-wide network of offices. The 
adding on of offices was not a happenstance. It was the essence 
of the original plan. Therein lies a basic difference that distin- 


guishes the Grant operation from all other agencies. 


This essential difference has been the motivation of the men and 
women of this agency. It is as different as the classical distinction 
between working for a day’s pay or working to build a cathedral. 
The continuing growth of this agency is proof of the effective- 
ness of this way of working. It produces exceptional results for 
clients on a local, regional, national and international basis. 

Why not investigate our ability to serve you. We suggest a call 


or letter to our completely staffed Dallas office, 


2003 Davis Bldg. RI 1-3251. 


~~ ~~~ Grant Advertising, Inc. 


CHICAGO - DETROIT - NEW YORK - HOLLYWOOD - DALLAS - DAYTON 
PORTLAND - SAN FRANCISCO - MIAMI - HAVANA - MEXICO CITY 
MONTERREY - CARACAS - RIO DE JANEIRO - SAO PAULO - PORTO 
ALEGRE - BELO HORIZONTE - MONTEVIDEO - BUENOS AIRES - LIMA 
SANTIAGO - PANAMA - TORONTO - MONTREAL - LONDON - BOMBAY 
CALCUTTA - BANGKOK - NEW DELHI - MADRAS - KARACHI - MANILA 
HONG KONG - JOHANNESBURG - CAPE TOWN - NASSAU - COLOMBO 
SINGAPORE - SALISBURY - BULAWAYO 
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KENNETH MURCHISON & CO. 


iAs wrance Bonds 


1315 PACIFIC AVENUE DALLAS; TEXAS RI 1-6611 











MONK BROS. 
“Al Printers Service” 
COMPLETE LINE OF SUPPLIES 


e INK e BLANKETS e PLATES 
e PLATE AND PRESS CHEMICALS 


2027 Young RI 2-2918 orRi 2-4624 























Offices Sor Living 


With Furniture by Standard 


Gain office distinc- 
tion and efficiency. 
May we help you 
plan your office? 





















: l 
Engineers & Contractors 
Dallas, Texas Phone RI 8-3314 


7 a in $ 


EQUIPMENT CO., INC. 








en 





.-. asphalt 
or concrete 


... for paving you 
can depend on, it’s [imats 
Texas Bitulithic Co. ang 


50 years of experience in better 
paving guarantee you that paving 
by Texas Bitulithic Company is 
paving you can depend on to last 
longest. Let one of our salesmen- 
engineers show you how the skill 
and experience of the oldest pav- 
ing contractors in Texas can save 
you money. 


Industrial ¢ Drive-ins © Streets 
Residential ¢ Parking Lots 


or 


BITULITHIC COMPA 































N Y 








2121 Irving Boulevard Dallas, Texas Phone Riverside 1-3531 
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Membership 


Insurance 

STEELE-FONDA COMPANY, 111 
South Murphy Street (2); W. B. Steele, 
Jr., (Wm. Hill) 

Oil 

GORDON C. GRASTY, OIL, 1427 
Kirby Bldg.; Gordon C. Grasty (James C. 
Henderson) 

CENTRAL AMERICAN OIL & MIN- 
ING COMPANY, 418 Oil & Gas Bidg.; 
Emmett J. Morrow (Ralph Sledge) 


Restaurant 
MURPHY’S RESTAURANT, 1114 
North Industrial Blvd.; Myrtle Murphy 
(Ned Meyerson) 


Amusement 
BRANTLEY’S BOWLING ALLEY, 
1807 North Harwood St.; Marvin H. 
Brantley (Ned Meyerson) 


Construction 

JOE F. BOURN CONSTRUCTION, 
5602 E. Mockingbird Lane; Joe F. Bourn 
(Wm. E. Hill) 

TOBY BUILDING CORP., 1310 Gulf 
States Bldg.; Reuben Williams (Joe Glick- 
man) : 

WARD BROS. PLUMBING COM- 
PANY, 9909 Garland Rd.; E. B. Ward 
(Robert Watts) 


Wholesalers and Distributors 

UNITED STATES GYPSUM COM- 
PANY, 6810 Harry Hines; Cole F. Foster 
(C. O. Johnson) 

DIVERSIFIED SALES, INC., 2135 
Farrington; W. A. Ward and Roy R. Rob- 
erts (Jack Wantland) 

THE DOW CHEMICAL CO., 1505 
Elm St.; Donald P. Camp (Jack Hospers) 

LOUIS CHANEY CORPORATION, 
708 Jackson; Louis Chaney (Joe Glick- 
man) 

C. P. WAGGONER SALES CO., 
INC., 301-303 S.E. 14th; Grand Prairie 
(Jack Hospers) 


Revaluation 


(Members increasing their investment in the 
Dallas Chamber.) 


AARON BROTHERS WINSTON A. COLWELL, 

ALLIED ELECTRONICS GEN. CONTRACTOR 
COMPANY ELECTROTYPE SERVICE 

BEARING CHAIN & CORPORATION 
SUPPLY COMPANY H & H EQUIPMENT 


CENTRAL ENG. & COMPANY 
SUPPLY COMPANY REMINGTON RAND, 


INCORPORATED 





OLD MEXICO yy 


MONTERREY we ] 


Can Hd Ata 
rAMOU Ht WOR )VER 
TRADITIONAL HOSPITALITY 
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Next time call Padgett 







e Annual Reports e Folders 
Black and White 


e Booklets e House Organs 
or Color 
e Broadsides e Letterheads 
; Letterpress 
e Brochures e Office Forms or Ian 
e Catalogs e Publications 


DIAL Fleetwood 1-3715 


FINE PRINTING PRINTING and LITHOGRAPHING CO. 
5912 HARRY HINES BOULEVARD 
DALLAS, TEXAS 








for more than 50 years 





SINUS 


Poster Advertising 


A CHANNEL OF COMMUNICATION 
RENDERING 
A PUBLIC SERVICE 


MIDDLETON, iN <<. 


1226 NATIONAL BUILDING DALLAS PHONE RI 1-5242 


=H NNN 
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* TENSION ENVELOPES 


NSION ENVELOPES 


ENVELOPES 


e Cut CLOSURE COSTS 
by ONE-THIRD or More! 


e Get BULKY CONTENTS 
to Addressee Safely! 


Catalogs, price lists and other 
bulky enclosures can be in- 
serted and securely sealed by 
one person where two formerly 
did the job using clasp, mois- 
ture type gum or even “tucking” 
flaps. Tension TOUCH’n SEAL 
seals at a touch—without 
moisture. 

NOW THAT “OVER LETTER -SIZE” 
3RD CLASS MAIL CAN BE SEALED 
... you'll save both time and 
money with the Touch ’n Seal 
closure. Ideal for small and 
large mailing operations or 
everyday mail room use. Many 
sizes in stock for immediate 
delivery — both open end and 
commercial (open side) styles. 


¢ HAVE YOU SEEN 


+. “The Influence of 
Envelopes,” a full color 
movie telling the fascinat- 
ing story of the envelope 
from paper to ultimate use. 
\ Available at no charge to 
te) interested groups. Write 
. for details. 


Tension Envelope Corp. 

507 Southland Life Bidg. Annex 
Dallas, Texas * Riverside 7-4482 
Please send me FREE SAMPLES of 
Tension Touch ‘n Seal envelopes. | 
would like more information about use 
of your full color movie. 


Name. 





Firm 





Address. 
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NEWS SPOTLIGHT 





Z. E. Black Plans Retirement April 1; 


Ingram to Head Convention Department 


Z. E. Black, “dean” of the Dallas 
Chamber of Commerce staff and the man 
who led Dallas into the ranks of America’s 
six leading convention cities, will retire on 


| April 1, J. Ben Critz, vice president and 
| general manager of the Chamber, an- 


nounced March 8. He said Mr. Black had 
remained at the Chamber well beyond 
the regular retirement date, at the request 
of the organization’s Board of Directors. 

Richard C. Ingram, who has had an 
outstanding record in development of 
Corpus Christi as a convention center, will 
succeed Mr. Black as manager of the Dal- 
las Chamber’s convention department, 
Mr. Critz said. 

A member of the Dallas Chamber’s 
staff since 1918, Mr. Black is believed to 
have established a record in the Chamber 
of Commerce profession with his 40 years 
of continuous service with one organiza- 
tion. 

In his 40 years on the staff of the Dallas 
Chamber of Commerce, Mr. Black has 
served in several capacities, including 
assignments as editor of the magazine 
DALLAS, assistant general manager, act- 
ing general manager and secretary of the 
Retail Merchants Association, as well as 
convention manager. 

“Under Mr. Black’s hard work, Dallas 
became the Southwest’s No. 1 convention 
city many years ago,” Mr. Critz said. 

“It is only in recent years, however, 
that Dallas has been able to move up into 
the front rank of America’s leading con- 
vention cities. With the expansion of our 
hotel facilities and the assurance of our 
new downtown auditorium, we have been 
able to bid for more and bigger conven- 
tions than ever before. Last year’s conven- 
tion business set an all-time record for 
Dallas, and this year the record will be 
broken again. Conventions already sched- 
uled assure us that 1959 will again break 
the record. Much of this business is the 
result of efforts which Mr. Black initiated 
many years ago, in some instances 10 
years or more back. 

“Under the Chamber’s established re- 
tirement plan for employees, Mr. Black 


would normally have retired earlier. How- 
ever, we were at such a critical stage in 
our development as a convention center 
that the Board of Directors and manage- 


ment felt that his services should be ~ 


retained beyond the normal retirement 
point, in order that Dallas could benefit 
from his great experience and his dedica- 
tion to this job.” 

Mr. Critz said that the Chamber “is 
fortunate in finding a replacement for 





Z. E. BLACK, ‘‘dean"’ of the Chamber of 
Commerce, compares the first issue of 
DALLAS Magazine with the latest one. 
Mr. Black was the publication’s first edi- 
tor when it was established in 1922. 


Mr. Black with the high batting average 
in convention work that Dick Ingram has 
established at Corpus Christi.” 

A native of Amarillo, Mr. Ingram is 40 
years old and married. He was graduated 
from Amarillo High School and attended 
junior college there. He has been in sales 
and public relations work all his business 
life. 

A resident of Corpus Christi since 
1950, Mr. Ingram left the aircraft busi- 
ness in 1952 to become convention man- 
ager of the Corpus Christi Chamber of 
Commerce. In August, 1957, the Corpus 
Christi convention effort was transferred 
from the Chamber of Commerce to the 
Corpus Christi Hotel Association, and 





NEAL BISHIP 
JAMES PICKARD 
1747 
Dallas 
DAvis 4-4245 


publicity 


P. O. Box 


promotion 


OPT ATIV A LATE AATOLE: 





magazines brochures 


direct mail 
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News Spotlight 





Mr. Ingram has continued as the associ- | 
ation’s Director of Sales and Convention | 


Manager. 

He is a member of the Elks, the Quiet 
Birdmen, the Press Club and the South- 
west Chapter of Hotel Sales Managers. 
He is a former lieutenant governor of the 
sixth district, Optimist International; sec- 
retary-treasurer of the Central Southwest 
region of Hotel Greeters of America, and 
has served as a director of Boys’ City. 
His wife has also been active in civic 
work. Mr. and Mrs. Ingram will have 
their temporary residence in Dallas at 
Crest Park Apartment Hotel. 





RICHARD C. INGRAM, who has helped 
develop Corpus Christi into a convention 
center, will succeed Mr. Black as manager 
of the Convention Department. 


As Mr. Black looked forward to retire- 
ment, with greater opportunity to enjoy 
his hobbies of gardening, fishing and 
woodworking, he could count 141 na- 
tional and international conventions which 
have already been booked ahead for Dal- 
las, in addition to hundreds of others 
which have been held here in recent 
years. 

Among the major conventions now 
booked for Dallas, which indicate the 
city’s new stature as one of the leading 
convention cities of the country, are 
Rotary International, June 1958; Air 
Force Association, September 1958; 
American Dental Association, November 
1958; American Road Builders Associa- 
tion, January 1959; American Association 
of Petroleum Geologists, March 1959; 
Kiwanis International, June 1959; Na- 
tional Retail Grocers Association, 1960; 
National Elks, 1960; and National Asso- 
ciation of Real Estate Boards, November 
1960. Each of these will draw between 
5,000 and 15,000 visitors to Dallas. 
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creative services that sell 


PuURNEL 
Mvellising Ageuy 


3722 BOWSER + DALLAS 19, TEXAS 
LAkeside 6-3827 














DON L. STERLING 
E TOR 
Sales .. Business e siatekea pica e Acreage .. Leases 
4539 North Central Expressway Lakeside 8-056) 

















OFFICE INTERIORS 


Custom Designed for 


BEAUTY, COMFORT, EFFICIENCY 








FOR OFFICES THAT 
REFLECT SUCCESS 
1708 N. INDUSTRIAL 


*K Specializing in custom DESIGNING and MANUFACTURING 
of quality store, office and hank fixtures since 1922. 


Cisse cg 


Riverside 8-2174 

















Show Case & Fixture 
Manufacturing Co. 


Phone Ri 7-7576 





Adleta 


1914 Cedar Springs — Dallas 1, Texas 


= You ll be satisfied fits an Adleta installation 
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PHILLIPS, PROCTOR, BOWERS AND ASSOCIATES 
385 2 CEDAR SPRINGS 


eee fof tf ek tee ce eg Fe og gf 
= PLANNING CONSULTANTS 


* residential subdivisions 


®* shopping centers 
® industrial subdivisions 


* city planning 


BALLAS . s.:. bx - 





$3.19 











1302 Main Street 





MORTGAGE LOANS 
ALL TYPES — RESIDENTIAL & COMMERCIAL 


Best Prevailing Rates & Terms 
Specializing in Prompt Service 


SOUTHERN TRUST & MORTGAGE COMPANY 


Phone RI 1-555! 


AUBREY M. COSTA, President 


— 
33 YEARS EXPERIENCE FINANCING REAL ESTATE 
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INSURANCE COMPANY 
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64 Branch Offices 
in 16 States 


Over 1600 Employees 
and Agents 





Home Office — Dallas 
Division Office — 
Washington, D. C. 


SOUTHLAND LIFE/) 





In Our SO0u Year 


We Gace the Future 
with Confidence 


On October 3, 1958, Southland Life Insurance 
Company will complete 50 years of service... 
providing protection to the American people 
and supplying funds needed for the growth 
and expansion of our great country. 

During this long span of years, Southland 
Life has grown. in size and strength to become 
the fifteenth largest stock life insurance 
company in the United States, with more 
than $210,000,000 in assets and over 
$1,180,000,000 of insurance in force. The 
year 1957 was without question the best in 
the company’s history. 

Today, Southland Life provides insurance 
protection for more than half a million 
families. We want to serve you. 





Southland ;. Life 


1908 





LIFE e ACCIDENT e' 


HEALTH e HOSPITALIZATION e GROUP 





News Spotlight 


Most convention authorities place Dal- 
las among the country’s six top centers, 
the other major convention cities being 
New York, Chicago, Atlantic City, Phila- 
delphia and Washington. 

A native of Hamilton County, Texas, 
Mr. Black is the son of the late Rev. Mal- 
com Black, a Presbyterian minister who, 


was the oldest living graduate of Texas 
A&M College. Z. E. Black was graduated 
from Daniel Baker College, where he let- 
tered in both football and baseball, and 
later took special journalism courses at 
Baylor University, where he also played 
in both sports. In baseball, he alternated 
between the pitcher’s box and catcher. In 
football, he played fullback. In 1907, asa 
Baylor fullback, he set a state record with 
a 45-yard drop kick for a field goal. He 
also played semi-pro baseball. 

Mr. Black edited newspapers in Hale 
Center, Haskell and Plainview. He also 
served several years as secretary of the 
Plainview Chamber of Commerce. He 
also worked for the Texas Land and De- 
velopment Co., selling irrigated land in 
Hale County, and spent some time in 
Toronto, Canada, as editor of “Canada 
Monthly.” 

He joined the staff of the Dallas Morn- 
ing News in 1917, and in 1918 came to 
the Chamber of Commerce under the 
presidency of T. E. Jackson, as publicity 
director. When the Chamber’s magazine 
DALLAS was established in 1922, he be- 
came its first editor. The Chamber’s con- 
vention department was established in 
1922, and Mr. Black was assigned as its 
manager in 1924. In that year, Dallas was 
host to some 145 conventions, meetings 
and trade shows. In 1957, the total num- 
ber of events on the convention calendar 
was more than 2,350. 

Mr. Black and his wife reside at 5410 
Merrimac. They have a son, Bryant Mal- 
com Black of Atlanta, Ga., and a daugh- 
ter, Frances Black, a journalist who is also 
employed in Atlanta. 

a 

Creative Arts Festival Scheduled 
for April. The Dallas Chapter, National 
Women’s Committee of Brandeis Univer- 
sity will present to the community a Crea- 
tive Arts Festival, to be held on Wednes- 
day, April 16, at Temple Emanuel, 8500 
Hillcrest Avenue. 

The program, open to the public with- 
out admission charge, will be presented 
afternoon and evening. 

Among the highlights of the festival 
will be the Hockaday Choir under the di- 
rection of Tom Merriam. 
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at the time of his death at the age of 94,,. 

















News Spotlight 


Contractors Underscore Conven- 
tion Importance. More than 1,800 
guests were served at a formal banquet 
last month at the national convention of 
the Associated General Contractors of 
America — a significant achievement in 
Dallas’ growing importance as a conven- 
tion center. Cooperating in serving the 
formal banquet in Memorial Auditorium 
were the managements of the Adolphus, 
Baker and Statler Hilton Hotels. 

In a letter to Chamber President J. Eric 
Jonsson, Geo. P. O’Rourke, Sr., chairman 
of the Host Banquet Committee of the 
convention, called the banquet “another 
exemplary Dallas spirit of cooperation,” 
and said, “This typical Dallas spirit added 
much to make this a most memorable oc- 
casion long to be remembered by the mem- 
bers of our association.” Mr. Jonsson 
spoke at this banquet. 

The Contractors’ convention registered 











Too many drivers and hunters are un- 
aware of their dangerous lack of visual 
acuity. Check with your Eye Doctor. 

. 


Bring Your Prescription to Us for Glasses 
® 


THOMAS OPTICAL 


GROUND FLOOR MEDICAL ARTS e DALLAS D. MARTIN THOMAS 
























more than 2,200 delegates, an all-time | 
record and some 600 above last year’s at- | 


tendance in Washington. 
+ 
Wayne Gard Publishes New Book. 


Days when Dallas was a popular center | 


for frontier horse racing will be recalled 
by a book by a Dallas historian, out this 
spring. The book, for which stores are 
taking advance orders, is “Fabulous 
Quarter Horse: Steel Dust,” to be issued 
May 9 by the New York publisher, Duell, 
Sloan and Pearce. The author is Wayne 
Gard, for the last twenty-five years an 
editorial writer for the Dallas Morning 
News. 

In this book, his fifth, Gard tells the 





true story of the celebrated stallion of a | 


century ago, owned by two farmers on 
Ten Mile Creek, southeast of Lancaster. 
Steel Dust became the fastest sprinter on 
the prairie turf and later achieved fame as 
the foundation sire of today’s most popu- 
lar strain of Quarter Horses. 

Descendants,of Steel Dust still win blue 
ribbons in Quarter Horse shows at Dal- 
las, Fort Worth, and across the West. 
Nearly all of the famed Quarter Horses 
of the King Ranch are a part of Steel 
Dust’s progeny. Charles C. Pierce of Dal- 
las, vice-president of Rauscher, Pierce 
and Company, stock brokers, is a great- 
grandson of one of the owners of Steel 
Dust. 
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Reach 

Your 
Savings Goal 
Here! 


SL% 


Per Annum 





DALLAS FEDERAL 


| SAVINGS AND LOAN ASSOCIATION 
HOME OFFICE — DALLAS FEDERAL SAVINGS BUILDING 




















Between Calls 
Reach Purchasing Agents 


With Advertising 





Yes, there is a good medium for reaching this rich market. This 
medium is the official magazine of the Purchasing Agents Associations 
of Texas and Western Louisiana, published monthly since 1920. 


Thousands of purchase orders calling for millions of dollars in mate- 
rial, tools and services will be ordered between now and next month by 
these men who read The Southwestern Purchaser regularly. Buying power 
per reader is tremendous. 


Write for further information 


THE SOUTHWESTERN PURCHASER 


Official magazine of the Purchasing Agents Associations 
of Texas and Western Louisiana 


Southland Life Bldg. Dallas 
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We're looking for YOU! “YOU” is that new 
account we expect this ad to land. 


Join the ranks of our many satisfied customers 
who know that we don't just believe in service, 
we GIVE it. 


Let us help with your — 


* Trade Publications * Magazines 
* Fashion Brochures * Job Printing 


Call 


WILKINSON PRINTING COMPANY 


"Creators of Quality Printing for Over 50 Years"’ | 
1717 Wood e RI7-3294 




















“LITHOGRAPHING 
PRINTING 


ROTARY BUSINESS FORMS 
Wank ee 


MANUFACTURED COMPLETE 
IN OUR PLANT 








ttl tind 


BANK and COMMERCIAL CHECKS 
INSURANCE FORMS — POLICIES 
ROTARY CARBON FORMS 
DIRECT-BY-MAIL ADVERTISING 
CATALOGS — BROCHURES 





Exline-Lowdon Co. 


LITHOGRAPHERS »* PRINTERS 

ROTARY BUSINESS FORMS + BANK STATIONERS 

1818 SOUTH ERVAY STREET » DALLAS 15, TEXAS 
HAmilton 1-2177 


ESTABLISHED WY 


HA 1-2177 











| | Dallas’ Only Complete House of Printing 
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News Spotlight 





MAYS 


Chamber Announces Highway Com- 
mittee. Avery Mays has been named 
chairman of the Dallas Chamber of Com- 
merce 1958 Central Highway Committee. 
E. Carlyle Smith will serve as vice chair- 
man. 

Committee members are: Thomas L. 
Amsi, Marvin D. Love, Richard Baker, 
Henry S. Miller Sr., Tyree Bell, John D. 
McCall, Walter Blanton, J. A. McDowell, 
W. C. Brandes, Felix R. McKnight, Gran- 
ville W. Moore, Joe Callahan, Leslie G. 
Brown, Donald S. Nelson, Ben H. Car- 
penter, Ray Clinger, Winston H. Carsten, 
Roland L. Pelt, Virgil H. Post. 

Frank W. Cawthon, H. H. Chambers, 
R. H. Clinger, E. S. (Rip) Collins, James 
M. Collins, Trammell Crow, Elgin E. 
Crull, Joe Dealey, Jay DeFord, Roy 
Eastus, William H. Estes, Ted R. Ewart, 
William Gaynier, John Plath Green, Jerry 
Hanna, Cecil Higginbotham, W. M. Hol- 
land, L. M. Hood, Ben Jackson, R. E. 
Killmer. 

Duke Kimbrough, M. D. Reeves, Tom 
Sewell, R. R. Robinson, N. E. Shands, 
Charles E. Simons, John Stemmons, H. 
H. Stirman, M. M. Straus, Marvin R. 
Springer, C. G. Stubbs, Sr., C. A. Tatum 
Jr., T. A. Vines, Roy Wadsworth, Clyde 
A. Wherry, S. H. Whitehurst, W. C. 
Windsor, Jr., W. L. Wyman, Angus G. 
Wynne, Sr., and Harold M. Young. 

Mr. Mays has said: “Our goal is to help 
improve our roads and highways, not only 
around and into Dallas, but throughout 
the state.” 
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News Spotlight- 





“WILSON 
Business-Education Day Committee 


Named. James K. Wilson, Jr., has been 
named chairman of the Dallas Chamber 
of Commerce’s Business-Education Day 
Program Committee. 

Other committee members are: Thomas 
L. Amis, Marvin L. Davison, R. L. Fitz- 
patrick, Leonard M. Green, Ed R. Hag- 
gar, Avery Mays, and C. D. Troyer. 


4 


Sports Show Set. The eyes of South- 
west sports enthusiasts will again be fo- 
cused on Dallas, when the 10th annual 
Southwestern Sports, Boat and Vacation 
Show opens April 12. 

Five big shows in one will be presented 
this year with the addition of a new sec- 
tion on outdoor living. The other shows 
are fishing tackle and supplies, boats and 
motors, vacation and travel and the stage 
and water show. 

Ranked by exhibitors as one of the top 
three in the country, the sports show is 
sponsored by The Dallas Morning News 
and Radio-Television Stations WFAA as 
a public service. All net proceeds will go 
to the Marsalis Park Zoo to buy new ani- 
mals. 

+ 


Geologists Honor Heroy. William B. 
Heroy, President of The Geotechnical 
Corporation of Dallas, has been awarded 
an Honorary Membership by the Ameri- 
can Association of Petroleum Geologists. 

Mr. Heroy ‘is a past president of the 
Association. In addition, he has been 
president of the American Geological In- 
stitute and the Society of Economic Geo- 
logists. 

He has been a resident of Dallas since 
1946 and recently received an Honorary 
Membership in the Dallas Geological 
Society. 
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Quoted 





Listed and Unlisted ) 
Stocks & Bonds 
Municipal Bonds j 


DALLAS [JNIONSECU 
DALLAS, TEXAS i 


1001 Adolphus Tower 
TELEPHONE: RI 1-9021 ° 


SINCE 1920 


FORT WORTH, TEXAS 


423 Fort Worth National Bank Bidg. 
TELETYPE: DL 390 e TELEPHONE ED 5-1248 


Members 








Midwest Stock Exchange American Stock Exchange (Associate) 








OFFICE INTERIORS 


Designed to promote 
working efficiency. 


Recommendations and 
estimates gladly given. 


OTTO COERVER 


333 Exposition 


COMPANY, 


Phone 


INC. 


Dallas, Texas TA 1-9968 
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Bosco fasteners are uniformly packaged according to the recom- 
mendations of the Industrial Fasteners Institute and clearly labeled 
as to quantity, size and kind. 





090 














FOR OVERNIGHT SHIPMENTS IN THE SOUTHWEST 
Phone RI 7-5171 Dallas or CR 5-1011 Fort Worth 
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| i in BUSINESS 


by dim Staphonsen 


Sitting at her desk in a tastefully decor- 
rated suite in the Oil and Gas Building at 
318 North St. Paul, Gene Key reminisced 
a bit last month. Said the gracious boss 
lady of Key Associates, advertising 
agency: 

“I think the luckiest day of my life’was 
one in September of 1945, when a college 
ex-roommate called me in Vernon to say, 
‘Key, come on to Dallas. I’ve got us an 
apartment and found you a job.’” - 

Plenty of civic-minded folk will tell you 
that it was a “lucky day” for Dallas, too— 
that little Vernon’s loss was Big D’s gain. 

Actually, though, it wasn’t necessary 
that they tell you. Gene Key’s success 
speaks for itself. Gene and Dallas are like 
intelligent, congenial sisters. They love 
and respect one another. 

They’re both good looking gals. They’re 
both imaginative. They both have plenty 
of know-how, and the energy to put it to 
use. Each is a success story, but the story 
of her success is only just beginning. 

Gene was covering city and county 
news for the Daily Record in home-town 
Vernon at the time her friend phoned. 
Only a few months out of TSCW at Den- 
ton, where she edited “The Lasso,” she 
already was making a name for herself 
as a Newspaperwoman. 

The job waiting in Dallas was that of 
publicity-advertising assistant at the Dal- 
las branch office for Warner Bros. Pic- 
tures. 


42 





PYLE 0, 


Bs 





“There,” says Gene, “I learned a great 
deal about finding the outstanding fea- 
tures of a motion picture product (or any 
product) and making the most of it. Also 
became friends with some of the people 
who helped shape my career. My boss, 
George Brannon, set an example of integ- 
rity, enthusiasm and hard work . . . great- 
est press agent I’ve ever known.” 

In 1941, Gene joined the staff of the 
late Ray Beall, when he opened up a new 
agency after some years as one of Inter- 
state’s Theatres’ top circuit ad men. Beall’s 
background landed him the State Fair 
Musicals ad account in 1950. In 1951, he 
got the entire State Fair contract. 

After Ray’s death in January of 1955, 
Gene entered a partnership, and the new 
agency picked up the State Fair and Musi- 
cals accounts. Gene serviced them 
throughout 1955, °56 and °57. 

So effective was her work that last 
year’s fair advertising won first place 
awards from the International Associa- 
tion of Fairs and Expositions in both 
newspapers and billboard categories. 

Gene started off 1958 with her own 
agency, a new State Fair contract and a 
highly talented staff that includes Miss 
Margaret Murrell, assistant on accounts; 
Miss Joyce Rosenthal, art director; and 
Miss Kay Nesom, described by Miss Key 
as “a multipurpose agency gal who han- 
dies billing, assists in budgeting—the ideal 
office manager.” 





Gene Key 


Her three associates go along whole- 
heartedly with Gene when she says: 

“Dallas is the greatest, most stimulat- 
ing place in the world. It’s ‘my town’ and 
I'm terribly proud of its progress—the 
new Memorial Auditorium, new Dallas 
Love Field, the city’s emphasis on culture, 
with things like the magnificent Fine Arts 
Museum and the Symphony. 

“Many of the State Fair Musicals are 
better than anything on Broadway. And 
Charlie Meeker is one of the nation’s top 
producers.” 

Gene says the “big” people with whom 
she’s associated in her work for the Fair 
make her job easy. People like James H. 
Stewart, Thad Ricks and Ray Wilson. 
And “Mr. D” and other outstanding busi- 
ness and civic leaders who serve as direc- 
tors. 

Also contributing to an ever-greater 
Dallas, culturally and commercially, says 
Gene, are its top artists, printers, en- 
gravers, typographers—“as good as any 
New York or Chicago has to offer—and 
possibly more imaginative and enthusias- 
tic.” 

Miss Key and Spooky and Tsindy Lu 
(her Pekes) live at 3416 Mockingbird 
Lane. She enjoys gardening, interior dec- 
orating, cooking, fishing, hunting, skiing, 
water sports and golf. 

“T’ve found,” she observed, “that every- 
thing I do and everyone I meet helps me 
do a better job of advertising.” 
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DALLAS 


presenting 

an incomparable 
new proportional 
spacing 

electric 
typewriter 








A 


ELECTRIC TYPEWRITER 


fn Ze TO 


TRADEMARK 


A NEW SPOKESMAN FOR BUSINESS AMERICA... 
UNRIVALED FOR TYPING SPEED, EASE AND PERFORMANCE 


The REMINGTON STATESMAN . . . beauty 
and functional perfection combined! Here 
at last is a practical proportional spacing 
typewriter that will deliver the personal 
warmth and character of proportionally 
spaced correspondence with the speed and 
ease of a general office typewriter. Its Ex- 
clusive Automatic Backspacer and Posi- 
tion Locator eliminate time-consuming 
chart references and space counting... 
its natural speed-slope keyboard, split- 
second escapement mechanism and roller 
bearing carriage action give you high speed 
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and quiet in addition to the advantages of 
proportional spacing. 

A variety of vibrant type styles, seven 
different colors and countless other de- 
sign and operational features, make the 
REMINGTON STATESMAN the totally new, 
totally different typewriter of the age. 


Remington. Frand. 
DIVISION OR SPERRY RAND CORPORATION 


2100 NORTH AKARD ST., 
DALLAS 1, TEXAS 
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EVERY BANKING SERVICE... ight 








Auto-ramic Banking is the modern banking idea for modern people. Herfwhy: 
YOU SAVE TIME. Average teller-service transactions on the Drive-Thru #l 


take just 40 seconds; there’s no delay ...no backing up...no turning arow 


“My office is on Harry Hines, and 


it takes just seven minutes 
for me to drive in to Texas 
Bank ... then — 40 seconds 


and I’m on my way.” turn to Texas Bi it’s 





. ioht 





it eves mm Ache nl mmer- Us 


YOU SAVE TROUBLE. Just come as you are and bank from your car. If you’re tired of 
“parking, walking and standing in line” to do your banking — drive to the tri-level Texas Bank 


and try Auto-ramic Banking service. You’ll never go back to the old-fashioned banking again. 


TEXAS BANK 


easy ...it’s Auto-ramic AO i Gee cheba eee 


MEMBER F.D.LC 
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He just doesn’t have 
‘Continuous Vision” 


Things like this happen 
when your natural vision 
is impaired—when you 
don’t have “continuous 
vision,” the ability to see 
at all distances. Many 
bifocal-wearers adopt an 
unnatural head position 
in an effort to avoid such 
incidents. Your doctor may 
prescribe Continuous Vi- 
sion Lenses to restore com- 
fortable, normal vision 
and young seeing habits. 
So, bring your prescription 
to us for prompt filling im 
your choice of frames. 


“The Prescription House for the 
Eye Physician 


SYLVESTER’S 


Dispensing Opticians 
Phone RI 2-6968 
301 Medical Arts Building 
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The Case for Reciprocal Trade 


by Harold M. Young 


Vice Chairman, World Trade Committee 


The World Trade Committee at its 
regular meeting on Tuesday, February 18, 
unanimously adopted a resolution to rec- 
ommend to the Board of Directors of the 
Chamber of Commerce through the 
Legislative Committee that the Reciprocal 
Trade Agreements program receive ap- 
proval of the Dallas Chamber of Com- 
merce, and that the Texas Representa- 
tives and Senators in Congress be so noti- 
fied. After the Chairman of the Legisla- 
tive Committee, Paul Carrington, had re- 
ferred this to his committee, the recom- 
mendation was made to the Board on 
Friday, February 21, and the following 
resolution was adopted: 


“Consistent with previous position 
to that effect in prior years, the Dallas 
Chamber of Commerce supports the 
extension now of the bi-partisan re- 
ciprocal trade agreements program, 
and urges all Senators and Represen- 
tatives from Texas to vote for legisla- 
tion to that end.” 

The World Trade Committee is of the 
opinion that the trade agreements pro- 
gram has been beneficial in the extension 
of our trade, both export and import, 


throughout the world. This group is 
greatly pleased that the Legislative Com- 
mittee and the Board of Directors see fit 
to endorse this Committee recommenda- 
tion. There are impelling reasons for 
everyone—in sheer self-interest in secur- 
ity—to consider extension of the Recipro- 
cal Trade Agreements Act as a means of 
strengthening our security. 

It is a matter of importance that the 
President this year turned over the re- 
sponsibility for the furtherance of this 
legislation to the Secretary of Commerce. 
It is the responsibility of this Department 
to foster, promote and develop the foreign 
and domestic commerce of the United 
States. 

With world trade becoming an, ever 
more important part of our economic life, 
it is fitting that the Department of Com- 
merce play an increasingly significant role 
in the formation of our foreign trade 
policy. This step by our President serves 
to strengthen the role of the Commerce 
Department in trade agreement matters 
and in foreign economic questions. The 
very fact that the President asked the 
Secretary of Commerce to bring to the 
Congress the trade proposals of the ad- 
ministration reveals the increasing respon- 
sibility of this Department which has wide 








FREE Mailing Lists!! 


Dallas and Dallas ng Residences 


Sag, 


* Entire Dallas County and Dallas lists 


* You pay only $5.00 per 1,000 for addressing 
* The most direct and economical way to get baiisiaae 2- 2724 


your sales message to your customer 





1408 Marilla Street 
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experience and understanding of the prob- | 

lems of private industry. 
It is significant that foreign trade pro- "y 

vides a livelihood for at least 4% million | & C QO ttn | a n 

of our workers, or about 7% of our labor | / 

force. This figure includes those engaged 


| + 
directly or indirectly in production or j ilm S 


service for export, or in the distribution 
of imports, or in the first factory process- 7 
be SLIDEFILMS AND MOTION PICTURES 
\ PRODUCED FOR YOUR NEEDS 


ing of imported materials. Our exports of | 
goods and services currently represent 
1519 Maple Avenue + Dallas + LAkeside 8-3692 


about 6% of the nation’s output. The 
value of U.S. goods marketed abroad in 
1956 exceeded the value of all consumer 
purchases of automobiles, parts and acces- 
sories. It also exceeded the value of all | 
residential non-farm construction, and, | 
further, all consumer purchases of furni- 
ture and household equipment. Around 
9 percent of our entire output of movable 
goods was exported in 1956, Secretary of 
Commerce Sinclair Weeks reported be- 
fore the Committee on Ways and Means ‘WITH PUBLIC APPROVAL, ANYTHING IS POSSIBLE” 
of the House of Representatives. He fur- : 

ther stated that we exported 11 percent of 
our machine tools and 19 percent of our 
production of trucks, and 26 percent of 
our construction and mining equipment. 

We could cite many other examples of 
the importance of world trade to specific 
industry. However, it is believed that the 
foregoing will serve to indicate that our 
export trade is a very significant part of 
our total overall business. 

The Secretary of Commerce is not a 
Free Trader, nor is he a hard-shelled Pro- 
tectionist. It might be said that he con- 
siders himself a Moderate, and since he 
feels that the bill under consideration is 
one that is considered moderate, he rec- | 
ommends wholehearted support by The 
Congress. 

By exporting, we earn the means to pay 
for our imports. Our general standard of 
living is greatly improved by virtue of the 


fact that we are able to reach out to the | ° * . 
far corners of the world and bring in | * 4 © AM > Vf IN C. 
ee 

















goods from all lands that help to give us a 
better way of life. People throughout the 
world are thus given the opportunity to 
enjoy products of the United States of 
America that they are able to obtain be- 
cause they have built up an exchange by ; 
the export of their own goods to us. Trade | 
must be advantageous to both parties. 

A very important reason for supporting | 
this reciprocal trade agreements program | 
is to give us a weapon with which to com- | 
pete with the European Common Market, DALLAS / 3906 Lemmon Avenue / LAkeside 6-8751 / twx DL1088 
which will be composed of Belgium, FORT WORTH / Texas Hotel Building / EDison 5-5077 / twx FT8124 
France, Germany, Italy, The Netherlands GALVESTON / 2221 Market Street / SOuthfield 3-4696 / twx GL7031 
and Luxemburg. These six European SANTA FE / 115 Calle La Pena / 2-0821 / twx Santa Fe N M 595 
countries with a combined population al- 
most equal to ours, and a combined na- 
tional product about 44 of our own, are 











Teletype-connected affiliates in New York, Washington, Chicago, Los Angeles 
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COMPLETE HIGHWAY SIGN SERVICE 
IN 41 STATES 





| for 


+ National Advertisers 


Local »¥ Regional 


P.O. Box 2793 Dallas, Texas 
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ALL 


MOTION PICTURE FILM SERVICES IN ONE BUILDING 


SOUTHWEST FILM LABORATORY, INC. 
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COMPLETE PRODUCTIONS 
PRODUCERS’ SERVICES 
LABORATORY FACILITIES 


PLUS 


T R | A D COLOR-CONTROL 


Southwest's pioneered 16mm additive color print process. Absolute scene- 
to-scene color correction. Now balance footage from old archives to present 
day shooting. 


SOUTHWEST FILM LABORATORY, INC. 


3024 Fort Worth Avenue DALLAS 11 WH 6-2184 




















in the process of forming a new economic 
grouping. When this common market is 
ultimately achieved, all duties on the in- 
ternal flow of goods will be eliminated. 
They will have a common customs tariff 
applicable to all outside countries. Begin- 
ning in about four years, the participating 
countries will take the first steps to apply 
a common customs tariff to the outside 
world, including the United States. It is 


anticipated that with this new step being | 


undertaken by these six countries that 
they will ultimately enjoy a higher stand- 
ard of living than would otherwise be the 
case. It is generally assumed that industry 
and agriculture: in this common market 
will become more efficient and more pro- 


ductive, and, therefore, more competitive. - 


We must keep ourselves in a bargaining 
position to compete with this European 
Common Market, and we must be in a 
position to bargain with this group of 
countries tariffwise. 

In 1957, we exported to these countries 
2.3 billion dollars of goods. The extent to 
which we can benefit by these enlarged 
opportunities will depend upon the tariff 
adopted by the European Common Mar- 
ket and our ability to exchange trade with 
them that will be mutually beneficial. This 
European Common Market will stand 
ready to adjust individual rates in return 
for reciprocal concessions by its trading 
partners. Through the Reciprocal Trade 
Agreements Act, the President will have 
authority in this field, which will enable 
us, in the end, to expand our export mar- 
kets in this vitally important area of the 
world. 

Another important factor to be con- 
sidered is the Soviet economic offensive. 
This program has a definite tie-in with 
our nation’s security. Mr. Khrushchev, on 
November 2, 1957, made the following 
statement: 

“We declare war upon you — ex- 
cuse me for using such an expression 
— in the peaceful field of trade. We 
declare a war we will win over the 
United States. The threat to the U.S. 
is not the ICBM, but in the field of 
peaceful production. We are relent- 
less in this and it will prove the 
superiority of our system.” 

We must be in a position at all times to 
meet the Soviet Union on an economic 
offensive for the markets of the world. 
The Soviet Union is apparently convinced 








ABUNDAVITA FOOD SUPPLEMENT 
with exclusive HUNZA GRASS base 


HERB NEECE 


4014 Adrian Dr. FL 2-1359 
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that trade is the most effective way to win 
over the peoples of the world. The Rus- 
sians may well be right. At any rate, we 
should be ready to meet them in the 
world’s market with the proper economic 
armament. 

The Reciprocal Trade Agreements Pro- 
gram is a procedure wherein we can give 
a little and take a little with a moderate 
approach. Secretary of Commerce Sin- 
clair Weeks believes that the enactment 
of this program will enable us to take 
advantage of the moderate approach in 
the tariff world. 





WORLD TRADE OPPORTUNITIES 
(Editor's Note: Statements under this 
heading are based on information received 
by the Dallas Chamber of Commerce, but 
are not guaranteed by the Chamber or by 
DALLAS. Details may be obtained from 
the Foreign Department, Dallas Chamber 
of Commerce.) 





EXPORT OPPORTUNITIES 

MEXICO — Cia. Mercantil “La Popu- 
lar,” S.A., Esq. Juarez y Madero, Apdo. 
Postal 63, Aguascalientes, AGS. Mexico. 
This firm desirous of purchasing factory 
rebuilt typewriters. Will pay cash. 

MEXICO — Estado de Coahuila de 
Zarazoga, Coah. Mexico. Director in of- 
fice of State Government of Coahuila, 
Mexico, seeking to purchase equipment 
listed. Write to Mr. Lorenzo Martinez 
Medina, Director, to address shown here- 
in if desirous of supplying: Caterpillar D8 
Tractors, angle dozers, bull dozers, (with 
power take-off) Sheep’s foot tamping, 
Model H-30 Tampo, Scraper Caterpillar 
80, and Joy water well drills, Models 35 
and 225-W. 


IMPORT OPPORTUNITIES 
PAKISTAN —M. A. Asar & Co., 
4/74 Ahmadpura Circular Road, Sialkot 
City, Pakistan. Producers and exporters 
of types of product categories; sports and 
games articles; and Surgical; and Musical 
instruments. Seeking contacts with inter- 

ested manufacturers representatives. 








OFFICE 
SALES 
TECHNICAL 


437-8 WILSON BLDG. 
& DALLAS 1, TEXAS. 


« RI7-0694 


MARCH, 1958 





DALLAS e« 











LEO L. LANDAUER & ASSOCIATES 
CONSULTING ENGINEERS 
Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing 
Design and Supervision 
LA 8-9562 


4801 Lemmon Avenue LA 6-8351 














You ought to see 
what's going on 

behind the Blue Door 
on Cochran Street! 


Blinding lights flash. Strange and 
colorful chemicals seethe. Delicate, 
precision equipment hums. Dex- 
trous hands perform graphic mira- 
cles with film, metal and paper. All 
this brings you an ever-improved 
product . . . brilliant, colorful lithog- 
raphy. Come see for yourself; we 
welcome your visit to our new plant 
any time. Robert Wilmans Printer, 
Inc. 1502 Cochran Riverside 1-5244 















Announcing 
A NEW, NATION-WIDE 


FIELD WAREHOUSING SERVICE 
INVENTORY FINANCING 


The Dallas Transfer & Terminal Warehouse Company offers exclusively the National 
W/R Field Warehousing System in Texas. Field Warehousing enables manufacturers 
and distributors to finance inventories through local banks or suppliers. The inventory 
used as collateral remains on the premises of the customer. 


Member companies are located in 22 principal cities of the U.S. and are leaders in 
the industry, having an average of 47 years public warehousing experience. Their total 
assets exceed $17,000,000 — indicative of high individual responsibility. 


In addition to wide experience and high financial responsibility of these companies 
issuing Warehouse Receipts, you have the further protection of broad bond and insur- 
ance coverage. 


For more complete information on the many advantages 
offered under the National W/R System contact — 


WAREHOUSE CO. 


2ND UNIT SANTA FE BLDC. tC 
Teletype No. DL-344 






SSSSSSSVSSSESSSE g 
SSSSSSSCssessses 


SYvsTe nw 
Established 1875 


Telephone RI 2-7111 
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MEMBER FEDERAL SAVINGS 
AND LOAN INSURANCE CORPORATION B | 














OAK CLIFF “SAVINGS Ce eo 


SHOP ATCENTRE 





Super filer 





You can reduce file operating costs at least 25% 
by installing SUPER-FILER 


Pull open a Super-Filer drawer and its 
unique swing front spreads the contents 
in a V and makes everything instantly 
accessible. No fooling with compressors. 


No shifting of file folders back and forth. 
You just turn the contents like the pages 
of a book to the folder you want. And 
then you take out a letter or drop one in. 


The simple operation of filing or finding 
a letter in Super-Filer, checked by stop 
watch, takes only half as long as with 
a conventional rigid-front file. 


There’s one sure way to prove the savings 
Super-Filer makes possible for you. See 
it demonstrated and then try it out in 
your own office. 


Store and Furniture Display—1523 Commerce Street 





als 


STATIONERS @ OFFICE OUTFITTERS 


General Office and Mimeographing Division, 400 S. Austin 


Phone Ri 7-8581 


JAPAN — Tomoe Soroban Co., Ltd., 


| 11 Asahi-cho, Kanda Chiyoda-ku, Tokyo, 
| Japan. This manufacturing firm desirous 


of exporting special computer and there- 
fore seeking reliable importers. Contact 
Chamber department for additional in- 
formation. 

ITALY — Arte Sacra, Casella Post. 11, 
Villa Franco, Italy (Prov. Bolzano). Pro- 
ducers and suppliers of Ecclesiastical 
goods such as statuary and other articles 
in wood handcarving, desirous of contact- 
ing importers. 

MEXICO — Londres No. 106-A, Mex- 
ico D. F. Mexico. Manufacturer of leather 
goods seeking importers in Dallas for sale 
in this merchandise. 

MEXICO — Industria de Plastico, 
Mina 4534, Apdo. Postal 352, Nuevo 
Laredo, Tamps. Mexico. This fiber-glass 
boat factory seeking sales in Texas as 
well as in Dallas. 

MEXICO — Noe Pena Gonzalez, Es- 
pinoza No. 1140 Pte., Monterrey, N. L. 
Mexico. Manufacturer of Brooms seeking 
wholesalers in this area to handle this 
product. 

PERU — Compania Agricola Indus- 
trial del Peru, S.A., Carabaya 515 of 618, 
Apdo. 708, Lima, Peru. This firm desirous 
of contacting importers and users of ma- 
hogany and other hard woods. 

HONG KONG — Augustus Lee, P. O. 
Box 5417, Kowloon, Hong Kong, China. 
Manufacturers and exporters offering and 
seeking sales of silk brocade garments of 
all descriptions such as evening jackets, 
theater coats for women, smoking jackets, 
soft goods such as poplin blouses for 
ladies, tapered trousers, and other ma- 
terials made in different wearing apparel, 
handbags of bead embroidered types; nov- 
elties of all types. 

ITALY—Italian Trade Commissioner, 
131 International Trade Mart, New Or- 
leans, La. Italian manufacturer of all wool 
or mixed materials for men’s overcoats or 
ladies suits seeking representation in the 
U. S. may be contacted through his office. 
Manufacturer’s name is Lanificio San 
Marco. 











TEMPORARY OFFICE HELP 
Call for a ‘Kelly Girl’’ 


Riverside 2-3981 


No payroll bother — we bill you weekly. All ‘Kelly 
Girls" are tested, experienced, bonded and gvar- 
anteed. Call us and describe the job you want 


a Russell Kelly 
-«\ Office Service 


1209 Simons Building 
Dallas, Texas 
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Southwestern 


The accompanying statement of condition and 
other operating results for 1957 tell of another 
year of substantial progress by Southwestern 
Life in serving the insurance and investment 
needs of the growing Southwest. 


Din ANNUAL STATEMENT 
OF CONDITION  scccusen 1,0: 


ASSETS 


United States Government Bonds. . . . . . . 
County and Municipal Bonds. . . . ...... 31,706,671.44 
Public Utility and Corporation Bonds . . . . ... 44,590,025.65 
First Mortgage Loans on Real Estate. . . . . ... 200,861,332.41 





. + $ 42,729,504.04 


CEI gS, ig. so-2 5) al eke 8,328,976.54 
II he ee er 1,600,000.00 
Preferred Stocks . . . ..... & ete mtecates 8,917,259.41 
IS OAS oo ke Ly a Saat 7,077,957.00 
Other Common Stocks . . . ..... ar 17,753,556.00 
RS ee ne ee Peer ee 6,813,650.40 
Loans Against Cash Values of Policies. . . . . .. 30,089,733.33 
Accrued Interest and Miscellaneous Assets . . . . . 2,292,190.47 
Net Premiums to Complete Policy Years. . . . . . 15,402,528.14 
These are premiums either in process of collection 
or due to be paid during the current policy year. 
Proper offsetting liability is included in the policy 
reserves shown in the statement. 
VOT NOS Ss ete Se $418, 163,384.83 


POURS iis ghar Geere se SE, . $351,966,574.61 
Premiums and Interest Paidin Advance. . . . . . 3,518,972.77 
Reserve for Taxes and Other Liabilities . ..... 4,218,578.58 
Mandatory Valuation Reserve. . . . . ..... ___9,929,042.48 
TOM VINGIRIGIES 3... SEES Ss $369,633,168.44 
Surplus Funds for Protection of Policyowners 
Reserve for Contingencies. . ......... 19,030,216.39 
COUR pose ta he. oc eee we ae 7,500,000.00 
WT ooo en, ole a 5 a __ 22,000,000.00 
Total Capital and Surplus Funds . . . ... . . 48,530,216.39 
TOTAL LIABILITIES AND SURPLUS FUNDS. . . $418,163,384.83 


Bonds and stocks in this statement are valued as prescribed by the 
Committee on Valuation of Securities of the National Association of 
Insurance Commissioners. 


‘| +) Southwestern Life 


JAMES RALPH WOOD, PRESIDENT 
FAMILY PROTECTION - 


SINCE 1903 


e MARCH, 1958 














During the year assets increased to a total of 
$418,163,384. For some years the Company 
has ranked among the top 5% of all life insur- 


ance companies in the United States. 


Southwestern Life’s resources, con- 
sisting for the most part of Policy- 
owners’ savings, continue to be an 
important factor in the economic 
development of the area served. 
These funds are invested in the con- 
struction or improvement of homes, 
churches, hospitals, schools, roads, 
farms, ranches and industrial enter- 
prises, all of which contribute to a 
high and rising standard of living 
in the Southwest. More than 
$57,000,000 of new such invest- 
ments were made in 1957. 


More Than $1,615,000,000 
insurance in Force 


Total ownership of Southwestern 
Life Insurance at the end of the year 
amounted to $1,615,486,922. The 
twelve-month gain was the largest 
ever recorded by the Company. It 
was the ninth consecutive year in 
which the Company’s agency organ- 
ization achieved a new production 
record. 


New Record in Policy 
Benefits Paid 


Benefits paid to policyowners and 
their beneficiaries reached a new 
calendar-year high of $25,215,156 
and such payments by the Company 
since it was organized nearly 55 
years ago amounted to $266,832,104. 
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Delta Steet Cuttdings Co. 


TELEPHONE LAkeside 6-7443 
4501 HARRY HINES BLVD. 
DALLAS, TEXAS 


February 10, 1958 


Mr, L. H. Griffin 

Texas Distributors, Inc.- 
3914 Live Oak Street 
Dallas 3, Texas 


Dear Mr, Griffin: 
One of our Metallic Steel] Buildings, shown in the inset below, sold 


and constructed by Delta Steel Buildings Company, has General Elec- 
tric air-conditioning equipment from Texas Distributors, 





The system has been highly satisfactory and although it was the first 
G.E, unit to be installed in one of our Metallic Steel Buildings, it 
certainly paved the way for others, 


The happy combination of General Electric air-conditioning and steel 
buildings, available with full insulation, has resulted in contented 
clients, 


Cordially yours, shak 
: magi 
DELTA STEEL BUILDINGS CO, TV ; 


/ = sion 

Lae Lf, Pe 
William T, Slaton Penn 
President pure! 
point 
entir 
trem 


The 


Bank 
soc ill 
DISTRIBUTORS, INC. be 
2 nO. (thot 
Hous 
TAylor 3-2194 1 Sour 


2 Sour 
8 Sour 


Bea LIVE OAK STREET DALLAS. TEXAS 
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‘Hold on, Henry! Back in Dallas, things are jumpin’ UP."’ 


Business Ahead of Nation 





Dallas Economy Continues to Rise 


American complacency has been 
shaken since January first by gloomy 
magazine forecasts and dark radio and 
TV reports on Congressional anti-reces- 
sion proposals. 

People all over the country are Henny- 
Pennying with depression talk based 
purely on national averages that do not 
point out areas which are largely, if not 
entirely, protected from current business 
tremors. 


Dallas is one of these areas. Latest fig- 
ures, compiled by the Research Depart- 
ment of the Chamber of Commerce, show 
Dallas ahead of the nation 2.5 per cent 
in bank debits; 13.6 per cent, building 
permits; and 70.6 per cent in housing 
starts. 


While the nation is down from last year 
1.9 per cent in employment, Dallas is up 
1.7 per cent. 


The Dallas Economy Stays Ahead of Lagging National Trend 





NATIONAL DALLAS 
, Feb. Feb. Percent Feb. Feb. Percent 
Item 1958 1957 Change 1958 1957 Change 
Employed ........ 61,988,000 63,190,000 — 1.9 347,485 341,600 + 1.7 
Unemployed .... 5,173,000 3,121,000 +65.7 16,400 10,900 +50.5 
Labor Force...... 67,161,000 66,311,000 + 1.3 363,885 352,500 + 3.2 
% Unemployed 
in Labor 
Pores 263.55... ye | 4.7 +63.8 4.5 3.1 +45.2 
Sources: U.S.’ Dept. of Labor and Texas Employment Commission. 
Jan. 1957 Percent 1958 Jan. Percent 
1958 Jan. Change Jan. 1957 Change 
Bank Dewite 5 isc. ccceesx. $128,507 $128,054 +0.4 $2,660 $2,586 + 2.9 
(millions of dollars) 
Building Permits?.......... $370,748 $366,605 +1.1 $9,800 $8,544 +14.7 
(thousands of dollars) 
Housing Starts® ............ 69,000 63,000 +9.5 960 533 +80.1° 





1 Source: Federal Reserve Bulletin. National figure is combined total of 343 cities excluding New York City. 
2Source: Dun & Bradstreet. National figure is combined total of 216 cities excluding New York City. 
Source: U.S. Dept. of Labor. Non-farm dwelling units started. 
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You Can Buy Wholesale 


Luggage - Sporting Goods - Appliances 
Cameras - Watches - Diamonds 


The SessionS Co. 


1800 Good-Latimer Expressway 














A NEW LOCATION 


We are now better equipped 
than ever to serve you in our 
new location at 4309 Avondale. 
This modern plant also houses 
our files of a Half-Million Nega- 
tives of Old Dallas pictures, in- 
dexed by firms. 

Call us for Old Pictures — and 
for prompt and dependable 
photographic service on today’s 
requirements. 


Call LA 8-421 
Since 1911 


F faa R ea 
PHOTOGRAPHERS 


4309 Avondale + 


























CLOUD 


Employment Service 
The Right Person for the Right Position’’ 
Since 1929 


Solve your personnel problems 
by calling... 


RI 7-4821 


We have Professional, Executive, 
Office, Sales and Technical 
help of all kinds. 


Your use of our interviewing 
rooms is invited. 


H. NESTOR DuVALL, Manager 


National City Building 
TEXAS 


DALLAS 1, 


EMPLOYMENT 
BOARD OF 
DALLAS 














ORE SOI 


baie hii. 








Wilson Crook Jr., and Jay DuBose 





YOUNG 
4 EN 

COING 
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There’s no kinship between archeology 
and piano playing, at least not as such. 

Yet two young men with such diver- 
gent interests are working in tandem as 
key executives of the Southwest’s oldest 
advertising agency, which has operated 
continuously under the same name — 
Crook Advertising. 

But interests aside, both are primarily 
advertising men. The older member of the 
team — but only by one year — is 35- 
year old Wilson Crook Jr., the agency’s 
senior vice president. The younger is Jay 
DuBose, who at 34 is a vice president. 

Together, they are helping carry on the 
tradition of quality advertising service, 
which was started by Bill Crook’s father 
— William Crook Sr. — when he founded 
the agency in 1922. Of all the agencies 
that were operating in Dallas at that time, 
only Crook Advertising remains — under 
the same management and the same name. 

Both these young executives are well- 
fitted by training and background for their 
posts with the agency. Bill practically grew 
up in the business, working at the agency 
during vacations and for a time running 
advertising copy for the ad department 
of the Dallas Morning News. 

Yet there was a point when he seriously 
considered passing up a career in adver- 
tising — in favor of one which Bill says 
“combines the fun of a detective story and 
a treasure hunt.” 

He is an amateur but expert archaeolo- 
gist, the culmination of an interest that 
began as a boy. 

After the war, and service as an artil- 
lery captain in the South Pacific, Bill re- 
turned to SMU to complete work on de- 
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gree in busiffesssand Spanish, in addition 
to the one hé-already had in journalism. 
It was then*that he gave a lot of thought 
to archaeology. However, he finally de- 
cided to relegate his interest in this fasci- 
nating but generally ill-paid field to week- 
end explorations. 

Jay DuBose calls himself a “frat house 
piang, player.” But his musicianship has 
served him well; so has Bill’s archaeology, 
though in a different fashion. 

Bill can return from a weekend of ex- 
ploring the gravel pits and outcroppings 
of the Trinity River valley for bones or 
other artifacts and on Monday be 
ready to tackle advertising problems with 
vigor and enthusiasm that the business 
demands. 

Jay, on the other hand, has put his 
piano playing ability to a different use by 
becoming Something of an expert at com- 
posing singing commercials. He says that 
he gets a ktck out of it. But more than that, 
it’s a handy knack for an advertising man 
to possess, particularly one who does 
considerable work in the radio and tele- 
vision fields. 

These two first joined forces at Crook 
Advertising some fhree years ago. Before 
that, Jay — who if a native of Belton — 
had done a wartime tour aboard a navy 
minesweeper in the ‘Caribbean—and com- 
pleted work in journalism and advertis- 
ing at the University of :Texas. From 
Austin, he went to Washington and a job 
as night re-write man for United Press. 
This was followed by a year in New York 
with the foreign advertising department of 
Remington-Rand. T 


Then, Jay made what he calls his best 


by Elory Chats 


decision ever — to return to Texas. iG 
spent the next five years as national advef- 


tising manager of thé Jemple T-elegram— 

and two more as Mtising manager of 

the Odessa America : 
Bill, in the = had been put 


through his paces he agency. Return- 
ing in 1947, he startéd-as a small accounts 
man — pounding the streets, selling ads 
and making them up. That apprenticeship 
completed, he was shifted over as number 
two man on the Mrs. Tucker’s account — 
and then on up the executive ladder. 

Bill describes Crook Advertising as a 
regional agency with home-grown ac- 
counts. And he quotes his father as list- 
ing one of its major accomplishments as 
fighting the home-folks battles — and 
helping prove that Southwest industries 
and business do not necessarily die in 
front of the big national corporations. 

It’s a concept that finds Bill Crook in 
complete agreement. And with the South- 
west coming more and more into its own 
by virtue of the rapid expansion of the 
post-war years, that contribution becomes 
increasingly important. Many of the busi- 
ness and industries growing so fast in this 
part of the country may well be able to 
hold not only their own in the Southwest, 
but to forge into positions of leadership 
nationally. 

Bill Crook has shown clear indication 
of following his father’s leadership in this 
fight. And in Jay DuBois, he has an able 
ally. 

In all liklihood, the years ahead will 
provide further proof that the two of them 
are handy men for the Southwest to 
have in its corner. ~ 
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LIABILITIES 


ASSETS 


Cash in Garks and Offcas 2. se sw. es 6. ROR | 
*U. S. Government Bonds . 2 2 wt ww we kt | OBR IETAND Unearned Premium Reserve . . . . . . . . « « $21,030,738.27 
I R525. area apts), sags | ol oe So 322,197.29 | 
ORMUCUOL OR og sn) ss ho ot he ee Ce | 
f ie RUE ye ne aes Ge Se 842,594.00 

MR SS ee 6,631.97 sororagbi  : 
SI SOON hs ce cee ow GA OS 465,012.68 | 
Colisteral loons 2. 2 we 2 1 we wt RROD |p Reserve for Tames © te ee + | 
Savings and Loan Investments . . . . . . . ~~ ~~ 1,905,584.23 | 
tPublic Utility Preferred Stocks . . . . . . . . . ~ 1,089,518.00 Reserve for Contingencies . . . . ....-s- 100,000.00 
tlndustrial Preferred Stocks . . . . . ~~... «~~ 41,033,300.00 | 
oe ee ee I ther Liabiljti 756,454.19 
i a a strane fo | ee Me! Se eee Ne eae Siw 
Vanguard Insurance Co.-(a wholly owned Subsidiary) . . 2,074,574.28 | }Contingency Reserve . . . . . . $5,774,300.96 
jRawoed Common Sirs. 5 a os sw eS 39,400.00 | 
{Public Utility Common Stocks . . . 2... 2... 617,149.00 Capital: 
{Industrial Common Stocks . . . 2. . . . . « «~~ 3,589,727.00 | 
Agents’ Balances (Not over 90 days) . . . . . . . = 1,877,697.16 | Preferred . . . $1,400,000.00 
Prom WO: wi SS a i ee ee x ee 
Home Office Building . . . .. .. . . . . .  (1,648,342.12 | Common. . . . — 3,900,000.00 — 5,300,000.00 
Eastern Department Building . . . . . . 1... 91,318.23 tae ee 
Pacific Coast Department Building . . . . 2. 2... 91,358.25 | SE OS 25) Se chen 
Due from Reinsurers . 2... 2 2... .  280317:12 | Policyholders’ Surplus . . . . . . . . .  15,059,261.69 
RARE INNING RE Soy Was 7 Sd a Fcc 69,057.34 | sae ee 

$38,358,048.15 | $38,358,048.15 

*Amortized 


tValue as established by Insurance Commissioners Committee on Valuation of Securities. 

tRepresents excess of market value over cost. 

U.S. Government Bonds of the par value of $!,758,000.00 are on deposit with the Insurance Departments of various states in 
accordance with legal requirements. 





























VANGUARD INSURANCE COMPANY 


DALLAS, TEXAS 
DECEMBER 31, 1957 


Republic Writes Direct Agency 
Business in the Following States 


Arizona Missouri 
Arkansas New Jersey 
California New Mexico ASSETS l LIABILITIES 
Colorado New York 
Connecticut Ohio Cash in Banks . . . . $ 379,714.92 | Unearned Premium Reserve $1,420,327.57 
Delaware Oklahoma 
Illinois Oregon *U. S. Government Bonds. 2,543,150.01 | Reserve for Losses . . . 573,734.00 
Indiana Pennsylvania 
lowa Tennessee *StateBonds . . . . . 24,845.72 | Reserve for Taxes . . .- 58,008.05 
Kansas Texas * +s 
Kentucky Utah serps cath: gare eee WASHES | Reserve for Contingencies 25,000.00 
Louisiana Virginia {Public Utility | SANA 
Maryland Washington SESE ge ae 84,250.00 Other Liabilities . . . . 19,849.50 
Michigan Washington, D.C, | fates 
Minnesota Wisconsin tIndustrial Preferred | Schedule "'P 
Stocks 2 - 2 2s 195,750.00 Statutory Reserve . . . 64,586.03 
Republic and Vanguard Write {Common Stocks . . . 130,278.00 | Contingency 
the Following Coverage Agents’ Balances | Reserve. $28,428.90 
(Not over 90 days) . . 282,049.04 | Capital . 1,000,000.00 
Fire Rent 
Extended Coverage holdin Premium Notes. . . . 277,531.12 | Surplus . 1,046,145.38 
Additional E.C. Homeowners ; : bu 
Windstorm Auieinclile Other Assets . . . . 13,675.99 | Policyholders' Surplus 2,074,574.28 
Tornado Generat Liability 
ran 0 $4,236,079.43 | $4,236,079.43 
Inland Marine Earthquake : ies l 
arene Loss Comprehensive. . {Value as established by Insurance Commissioners Committee on Valuation of Securities. ‘ 
road Form Personal Liability {Represents excess of market value over cost. x 
Riot Comprehensive U. S. Government Bonds of the par value of $680,000.00 are on deposit with the Insurance Departments of vari- @ 





ous states in accordance with legal requirements. 


Civil Commotion Dwelling 
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JANITOR SERVICE ath WINDOW CLEANING e RESIDENCE 


ACME BUILDING MAINTENANCE CO. 


FRANK C. JONES PHONE RI 2-7660 
STEAM CLEANING € SIDEWALK WASHING 


1901-15 LAWS STREET 
SAND BLASTING . 














@ LITHOGRAPHING 


@PRINTING 


@ DIRECT-BY-MAIL ADVERTISING 


-Soyctle 


Pet T 2 aS Ett TER SERV ECE 


PRINTERS « LITHOGRAPHERS 


* TAylor 1-2333 x 4536 N. CENTRAL EXPRESSWAY % DALLAS 6 















Designers and Manufacturers 
of 


Paper Boxes and Die Cut Displays 





Specialty 


BUNN-STATONA PRINTING CO. 


Now Offering Even Better Service from Our New Location 
1105 Dragon St. Riverside 8-4771 


Art Metal 


OFFICE FURNITURE is failored 
TO REQUIREMENTS OF THE | 
JOB—INCREASES EFFI- 
CIENCY, PROTECTS YOUR 
INVESTMENT IN PERSONNEL 


Manpower is the largest investment in an office operation... protect that investment by giving your 
personnel proper and ad t i t with which to work. Art Metal desks can be “tailored” to 


“” es 


the exact requirements of any office job. Perhaps we can help you solve your office problems. 























how Art Metal Desks can be tailored for peak efficiency for 
any job. Call teday. 


Call today for 
FREE 


Without cost or obligation we would be happy to show you | 






1, £& rT | Literature 
OFFICE FURNITURE Co. . on our 
y PLANNING 





2214 MAIN its Dallas, Texas | 


Washington 

(Continued from Page 9) 

ment of rivers and harbors in the interior 
States, asserting that ample Federal funds 
should be expended “to improve the navi- 
gation of Western Rivers” (thus leaving 
no doubt as to what his position would 
have been today on the comprehensive 
Trinity program). And he even — more 
than a hundred years ago — asserted 


Texas’ rights to its tidelands. In a master- - 


ful paper on the Treaty of Guadalupe 
Hidalgo he emphasized the “sovereignty 
and rights of Texas,” stressed Texas’ 
ownership of “all the vacant and unap- 
propriated lands lying within her limits,” 
and clearly defined the boundary of Texas 
s “starting in the waters of the Gulf of 
Mexico, at a point three leagues east of 
the mouth of the Bravo del Norte”. 

All of the above statements as to his 
political views on major issues are ex- 
tensively documented in his own words, 
and in editorial comment in periodicals 
of the time, among the material which 
practically surrounds me here as I write; 
and only the limitations of space compel 
me to resist the temptation to pass along 
many fascinating examples of his elo- 
quence on those subjects. It must suffice 
to say that it would have been virtually 
impossible for the South and West to have 
fashioned from the raw material of their 
political thought such a quintessent ex- 
emplar of their philosophy as this gentle- 
man of the Philadelphia aristocracy. 

This factual information on Dallas’ 
political career affords no real proof, of 
course, that our city was named for him, 
but it does lead to the conviction, in my 
judgment, that Bryan is much more likely 
than not to have known who Dallas was, 
and much more likely than not, if he did 
know who he was, to have been an ad- 
mirer of him politically. Still unresolved. 
of course, is the intriguing question, did 
Bryan ever actually have a personal con- 
tact with Dallas? Here again, though 
facts to substantiate it are despairingly elu- 
sive, the peculiar circumstances of their 
personal histories suggest that it was en- 
tirely possible that he did. The key to 
the mystery probably lies in Nashville — 
with “Old Hickory” and the Hermitage. 

Just prior to the presidential campaign 
of 1824, Dallas was strongly supporting 
John C. Calhoun, but as the race for the 
Democratic nomination neared its climax 











Electric OLIVETTI Typewriters and 


OFFICE MACHINES 


"In Dallas Since 1902" 


S. L. EWING CO., INC. 


2805 Gaston — Call TA 1-2358 











DALLAS « MARCH, 1958 








Dalle 
woul 
loyal 
curec 
switc 
point 
persc 
mate 
paigt 
nentl 
cal c: 
he w 
“at n 
ing tl 
youn 
the i 
the 
conv 


Di 
Neel 
shad 
1824 
had | 
less t 
Cour 
able 
youn 
town 
Orle: 
is str 
was I 
to ha 
that | 
he m 
politi 
was § 
prisit 
years 
yield 
of hi 
attra 
and t 

Di 
ville? 
but 1 
done 
politi 
a nui 
at th 
mear 
dista: 
ence: 
made 
not, 








is 


DALI 











Dallas perceived that Andrew Jackson 
would make a stronger candidate. Always 
loyal to his political commitments, he se- 
cured the acquiescence of Calhoun before 
switching his allegiance, and from that 
point on he was a staunch supporter and 
personal friend of Jackson. He contributed 
materially to Jackson’s successful cam- 
paigns in 1828 and 1832, and was promi- 
nently identified with Old Hickory’s politi- 
cal career. (“I first saw General Jackson,” 
he wrote years later to an acquaintance, 
“at my father’s house in Washington dur- 
ing the winter of 1815-16, and then, as a 
young man, yielded with enthusiasm to 
the impression of his military exploits and 
the equally attractive peculiarities of his 
conversation and manner.”) 

During these eventful years John 
Neely Bryan was growing up in the 
shadow of the Hermitage. He was 14 in 
1824 and 22 in 1832. Nashville in 1830 
had a population of 5,566 (considerably 
less than what Farmers Branch in Dallas 
County has today), and it is inconceiv- 
able that in a community of that size 
young Bryan did not know his celebrated 
townsman, the Hero of the Battle of New 
Orleans. The conviction that he must have 
is strengthened by the fact that the youth 
was no shiftless ne’er-do-well; he is known 
to have studied and practiced law during 
that period, and as an earnest young man 
he must have taken some interest in the 
political affairs in which General Jackson 
was so actively involved. It would be sur- 
prising indeed if he, like Dallas a few 
years before, had not, “as a young man, 
yielded with enthusiasm to the impression 
of his military exploits, and the equally 
attractive peculiarities of his conversation 
and manner.” 

Did Dallas ever actually visit Nash- 
ville? This we do not know for certain, 
but the presumption that he must have 
done so is an appealing one. He was a 
political leader of the Jackson forces for 
a number of years, and it was the custom 
at that time, in the absence of modern 
means of communication, to travel long 
distances to engage in political confer- 
ences. But whether or not he personally 
made a pilgrimage to the Hermitage is 
not, in my judgment, a particularly 








Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
1225 Mercantile Bank Building 





PHONE RI 1-9349 — DALLAS 


Alex D. Hudson, Jr. James S. Hudson 
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BLUE DIAMOND ¢OMPANY 


Serving the Building Industry Since 1924 | 
2722 Logan Street Dallas 15, Texas 
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. . In Binks Spray 
Booth at Trinity Steel 


From sanding to hand 
brushing to automatic 
spray painting Trinity's 
Binks Spray Booth houses 
them all. Trinity Steel Com- 
pany of Dallas is a steel 
tank fabricator for the LP- 
Gas Industry. 

This Binks Booth was built 
to Trinity's needs and spe- 
cifications. Briggs-Weaver 
can furnish you with the 
proper Binks Spray Equip- 
ment to assure you of high 
quality painting . . . quality 
demanded by today’s in- 
dustry. 


FROM BRUSH TO AUTOMATION 


fous $000 Hines Boulevard—LA 8-0311 
RTE 222 v. vriversty orive—eo 6.5621 
WE 200s. 6700 street—wa 8.3361 
IE 1005 5. ath stroor—re 5261 


Briges- weaver 







Industrial Supplies, Tools and Equipment 
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weighty factor in determining whether he 
| ||| eventually supplied the name for Bryan’s 
||| | distant outpost on the Trinity some years 


| || | thereafter. It i ble to believe, i 
~ Walter F. Clark Company =| Soom. cmos 





|| | of Nashville, excited by the presidential 
campaigns of its favorite son—the polliti- 
cal views of so active a supporter as Mr. 


I ENGRAVING EMBOSSING ADVERTISING SPECIALTIES ||| Dallas must have been generally known 


i | and appreciated. 
| 2016-20 McKinney Riverside 2-8910 | It is a tantalizing experience for any © 
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researcher to feel that some tiny key to 
an intriguing mystery is perhaps some- 
where nearby, but rarely out of reach. 
Hours of research have concededly pro- 
duced no categorical proof as to how the 
City of Dallas acquired its name. And yet 
the threads of coincidence and circum- 
stance, weaving through the dissimilar 
lives of John Neely Bryan and George 
Mifflin Dallas, have constructed a sturdy 
fabric of supposition that the homesite of 
the former must have been accorded the 
name of the latter. Some day the key will 
perhaps be found, in the far recesses of 
some library or in some musty attic; but 
until that time there is some satisfaction 


INDUSTRIAL PLANTS 
OFFICE BUILDINGS AND 1335 PLOWMAN in being able to report that if the City of 
Dallas was not named for that particular 


ee WHitehall 6-5171 | citizen—it should have been. 














CARPENTER BROS. 


General Contractors 








P. L. CARPENTER 
R. B. CARPENTER 
ROBERT D. CARPENTER 


Building with a Future 











THE 49TH PERTINENT FACTS FROM THE REPORT 


SERVICE 
7-Ou Py 8 OP. 6 & 1c Op dO) oe & To new policyowners in 1957 
19016 contracts for $ 120,767,308 
(eo) 2 B28 > To reach a total of 266,907 
policies for protection 
to policyowners of 


GRE AT 1 O21 OM BSE DIS Aa Payments to policyowners and 


beneficiaries 
During 1957 ........ ‘ 10,629,505 


LIFE INSURANCE COMPANY During our 49 years ; 166,118,214 
STRENGTH 


902,513,943 


REVEALS 
Admitted Assets 189,229,976 


Principal Asset Items are 


STRENGTH Real Estate, at cost 


less depreciation ; 1,051,397 
Government Bonds 22,586,699 


SE CURITY Municipal and 


Corporate Bonds .................. ; 14,381,372 


PR O GR E S S IVE NE S S gg og 125,653,914 


Corporate Stocks, at Market ...... 5,330,189 
Policy Loans ae AES 13,061,006 


Amount Necessary to Fulfill 
Obligations to Policyowners......... eee 161,840,629 
Additional Protection to Policyowners 24,868,905 


GREAT SOUTHERN Every year more and more provident people look & 
to Great Southern for their financial independence 


DALLAS AGENCY P. H. Huffstetler, Manager (| | 
4314 North Central Expressway Dallas 


Life Insurant e Company 
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Yes, we’re building again. It’s not a big addition but 
qr ‘af many of.our friends seem surprised that we are building 


at all with “conditions the way they are.” 


“Conditions” were unsettled when we announced plans 
for our new building in 1954. We thought then that our 
expanded facilities would suffice for a long time, but 
in the two years since we moved into that building our 
business has increased 39% because, regardless of ‘“condi- 
tions,” Dallas continues to grow. 


And NOW .. . we're building again to offer better 
service and greater flexibility today, and expanded facilities 
to meet your growing needs tomorrow. 


We’re building now for a place in your future. 


Johnston 


PRINTING COMPANY 
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2700 North Haskell TAylor 3-6191 
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Electric kitchen in employee Coffee Shop, Dallas Federal Savings & Loan 
Company building. Architect: George L. Dahl. Supplier: Huey & Philp. 
Electrical Contractor: Ling Electric, Inc. 


For better food service from a smaller utility area, 
business and industry are turning to electric 
kitchens. Both in compactness and capability the 
electric kitchen serving the employee Coffee Shop 
and Cafeteria of Dallas Federal Savings & Loan 
Company is typical of these modern, more efficient 
installations. 


Cooler, cleaner and compact, this electric kitchen 
enables a smaller staff to serve more good food, 
more quickly ..from a much more comfortable 
kitchen. And less valuable floor space is needed 
for the full food service unit, which includes two 
electric ranges, a back shelf broiler, two-deck 
roasting ovens, fry kettle and accessories, such as 
serving table and roll warmer. 


Installation is easy and, of course, most economi- 
cal when wiring for modern electric cooking is 
ineluded in the building planning stage. A Dallas 
Power & Light Company engineer is always avail- 
able for information and practical suggestions. 














CLEANER, COOLER, COMPACT... THE 


ELEC TRiC 
Ki'TCHEN 
SERVES 

MODERN INDUSTRY BETTER 


DALLAS 
POWER 


& LIGHT 
OF} 1857-9 & 4 
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NEW AND EXPANDING BUSINESS 





The name and fame of Dallas, Texas, 
are being spread throughout most of the 
free world by a single Dallas manufac- 
turer. The manufacturer: Plastics Manu- 
facturing Company. His products: “Mela- 
mine-plastic” dishes called “Dallasware” 
and “Texasware.” During 1957 alone, na- 
tional advertising carried the manufac- 
turers message — along with the name of 
Dallas — to more than 200 million mag- 
azine readers. This does not include the 
additional millions of readers reached by 
local retailers advertising the products. 
The company now can count customers in 
each of the 48 states and throughout South 
America, West Europe, the Caribbean and 
the Hawaiian Islands. 

Plastics Manufacturing which is wholly 
owned by Dallasites, made the nation’s 
first melamine dishes for commercial dis- 
tribution in 1945. Some 15 employees 
handled production in a small plant on 
Trunk Avenue, and the line was shown 
by one salesman. The firm’s tremendous 
growth was climaxed last month when it 
moved to a specially designed plant on a 
7% -acre plot at 2700 S. Westmoreland, 
where the dishes and other products are 
produced by some 300 employees who 
keep the plant in operation 24 hours a 
day, six days a week. The sales force of 
one has swelled to almost 50, with a show- 
room on New York’s Fifth Avenue in ad- 
dition to the Dallas offices. 


Elgin B. Robertson is the founder and 
president of the company, with W. L. 
Cone, Sr., as vice president and general 
manager. These men take pride not only 
in the success of their company but in 
that they have been true pioneers in a 
new field. After making the nation’s first 


200,000,000 Hear of 


melamine dishes, Plastics Manufacturing 
Co. went on to use the first “flock” type 
materials and the first “alpha-cellulose 
melamine” and made the first color-on- 
color plastic dish, the first texture-finish 
plastic dish, the first decorated plastic 
dishes, the first break-resistant tumbler 
and the first commercial fiberglass tray. 

The list of “firsts” ends here. “Not be- 
cause we lack ideas,” said Mr. Cone, “but 
because of time. Give us a few more 
years and we'll continue to set the pace for 
the industry with similar projects. In fact, 
we have our eye on a few right now.” 

This “eye” is a complete Research & 
Development Department, which the com- 
pany maintains, with four full-time grad- 
uate engineers. Their task is outlined by 
Mr. Cone as “constantly seeking new and 
better molding methods along with the 
designing and planning of new items.” 
This constant search for superior products 
does not end in the research laboratory. 
On the production line, there are three 
men who do nothing but test dishes, con- 
stantly checking products as they are 
readied for shipping. Dishes are boiled in 
sulfuric acid, baked in heating ovens and 
given dozens of other tests to insure their 
lasting qualities. These periodic tests and 
the fact that every piece produced is in- 
spected before shipping cause Mr. Rob- 
ertson to claim that his standards are as 
high at those of any manufacturer in the 
nation. 

For absolute uniformity and to avoid 
delays, the company maintains is own de- 





ENGINEERS examine new cup, planning improvements for future designs. Four grad- 
vate engineers staff the company's research and development department. 
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Dallas 


and 
Dishes 





CUPS are molded in machines especially 
designed for Plastics Manufacturing. 





ALL DIES are made in the company’s 
machine shop. This assures absolute uni- 
formity and avoids delays. 
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TRINITY 
INDUSTRIAL 
DISTRICT 


the new home of 


T. M. SINGLETON 
EQUIPMENT CO. 
For information about the 


Trinity Industrial _— 
consult your realtor or . 


INDUSTRIAL PROPERTIES CORPORATION, 401 Davis Bidg., Dallas, RI 1-9424 
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McCARLEY 


TYPOGRAPHERS 


specialists in fine typography for printing 
and advertising trade e day and night service 


1001 CAMP STREET e Riverside 1-5161 





















...whatever the occasion demands, 
Engraved Wedding Invitations and 
Announcements « Party Invitations 
Calling Cards « Informals + Personal 
Monogrammed Stationery... 
Remember . . . Hand Engraving 
is always Socially Correct. 


Only GENUINE ENGRAVING 
BEARS THIS MARK 


(por Encenvnc €O. 
Cc 2 





New and Expanding Business— 


signing and tooling departments. To in- 
sure proper results, some of the plastic 
compounds used are blended in the plant 
from raw materials. Mr. Cone said he be- 
lieved the Dallas firm was the only manu- 
facturer of dishes in the world doing this 
today. Hundreds of thousands of pounds 
of raw materials a month are used. 


In 1945 the company produced four - 


dishes for sale to cafeterias, restaurants 
and similar establishments. Now their 
commercial line includes 42 pieces in five 
solid colors, 11 decorated dishes in nine 
designs, three sizes of trays in four colors, 
eight tumblers of different types plus a 
stem sherbert and stem goblet, a water 
jug, a bread basket and two sizes of ice 
buckets. The housewares line, introduced 
in 1955, includes 20 pieces of various 
sizes in 20 different patterns. The plant 
does no custom molding, and its entire 
production is handled by the company 
itself. 

The products had no name when the 
line was first introduced, but within a 
year after the first dish was sold, all orders 
coming into the plant requested “Dallas- 
ware.” When the housewares liné was 
added 10 years later, the only natural 
name for it was “Texasware.” Millions of 
pieces of Dallasware and Texasware are 
now shipped each month to top stores 
throughout the United States, West 
Europe and South America. Many in- 
stitutions are also users of these Dallas 
products. Cadets of the U. S. Military 
Academy at West Point and Midshipmen 
of the U. S. Naval Academy at Annapolis 
eat from specially decorated Dallasware 
dishes. 

Constant research has changed the 
dishes throughout the development years 
until today they appear almost as beauti- 
ful as china. Recently, the owner of a 
chain of drug stores visited the showroom 
at the plant to select dishes for the soda 
foundation in a redecorated store. After 
examining several patterns and looking 
at the dishes closely, he said, “These are 
mighty pretty, but we’ve saved thousands 
of dollars with plastic dishes, and we’re 
not about to go back to china now.” 

Needless to add, he purchased a huge 
order of the melamine plastic dishes he 
had thought to be china. 

















When You Plan Advertising... 


We would muprestate the copertniy 

of talking with you and working wi 
ou should it be clear our services will 
ll your need. 


WARREN K. BREDLOW 


Advertising Agency 
2303 Alice St. Dallas 1, Texas RI 7-1601 
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New and Expanding Business 


National Ad Points 
Up Dallas Potential 


Dallas’ industrial potential has received 
national publicity with a full-page four- 
color advertisement of the Empire Central 
district by Windsor Properties, Inc. in the 
March issue of Fortune, Additional pub- 
licity for the city comes from 10,000 re- 
prints of this article which W. C. Windsor, 
Jr., president of the corporation, sent to 
top business executives throughout the 
nation. 

This handsome four-page folder, which 
includes a letter from Mr. Windsor along 
with the Fortune advertisement, was sent 
to the largest insurance companies doing 
business in Texas, the 2,000 largest com- 
panies in the nation and other large na- 
tional firms selected by Mr. Windsor and 
his staff. 

In his letter, Mr. Windsor, a vice-pres- 
ident of the Dallas Chamber, calls Dallas 
“a logical center from which to serve the 
nation.” He further cites “the lowest tax 
rate of any city comparable in size... 
competitive banks exceeding in resources 
those found in 40 of our states... an in- 
surance city ranking third in the nation 
... abundant natural resources for heat 
and power ...a higher standard of living 
at salaries you will appreciate . . . and con- 
struction costs 50 per cent below those 
in many cities.” 

. a 
Link Trainer Company Opened. Link 


trainer instruction is now available at Pre- 
cision Flight Navigation Company, 13400 





* 





LES T. POTTER, left, discusses the advantages for Dallas of the Empire Central con- 


cept with W. C. Windsor, Jr., president of Windsor Properties, Inc. Empire Central 


is the nation’s first purely home office business district. 








Preston Road. The new company is op- 
erated in conjunction with Southwest Air- 
Map Company. 

The transmitter and three receivers can 
be tuned above the instrument panel in 


the new Link trainers, enabling the simu- 
lation of complete VFR and IFR radio 
procedures, Operators of the new con- 
cern are Ronald E. Bennett and Ogden 
Brower. 








..This twin action cover 
keeps them together 


Call us for quantity prices 
with your advertising copy 
on front cover 
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RI 7-6070 
TEXAS ADVERTISING SPECIALTY CO. 


Dorit let your phone books 


<1 get lost or beat... 


Made from durable DuPont Fabrikoid — 
designed to hold both Dallas directories. 


and neat D> 























See Without Glasses 
DR. LEON HOFFMAN 


Contact Lens Specialist 
Suite 608 Davis Building 


1309 Main Street RI 2-7320 

















Presbyterian 
Ah Book 
Store 


1814 Main St. 
DALLAS 
Phone RI 1-5546 
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No need to buy! Ask about 
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New and Expanding Business 


soc de 









R. L. POLK & COMPANY '’s Southwestern district offices are housed in this new 12,000- 


square-foot building in the Brook Hollow Industrial District. The John F. Worley Com- 
pany of Dallas also has its offices in the building. 


Directory Publishers Occupy New 
Offices. R. L. Polk & Company, direc- 
tory publishers, direct mail specialists, and 
statisticians for the automotive industry, 
have moved their Southwestern district of- 
fices into a new building at 7168 Envoy 
Court in Brook Hollow Industrial District. 

The John F. Worley Company of Dal- 
las, publishers of the Dallas City Direc- 
tory, and a subsidiary of R. L. Polk & 
Company, also shares the new facilities. 

All offices are air-conditioned; a coffee 
room and snack bar is provided for the use 
of employees, and a paved off-street park- 
ing apron will accommodate 44 auto- 
mobiles. 

Purchase of the building site was ne- 
gotiated through Henry Maher of Majors 
& Majors, Realtors. Gower & Folson Con- 


struction Company was the builder. 





> Wally Williams of Dallas, a store for 
women, has opened at 6024 Luther Lane 
in Preston Center. The owners are Wally 
Williams and Arthur Silverman, who have 
had wide experience in fashion merchan- 
dising. 


» Adams Silk ansen Studio has leased 
new facilities at 4011 Cedar Springs. 
Lease negotiations were handled by Jim 
Randolph, Bolanz & W. C. (Dub) Miller, 
Realtors. : 
» 

> Sherman A. Cox, Inc., manufacturer’s 
representative for grocery store carts and 
metal baskets, has leased new facilities at 
2651 Brenner Drive in the New Highland 
Industrial District. Jim Randolph, of 
Bolanz & W. C. (Dub) Miller, Realtors, 
handled the lease negotiations. 





DALLAS ASSOCIATION OF INSURANCE AGENTS 


ASSOCIATION 
of 
INSURANCE 
AGENTS 
* 


proudly presents 


Insurance 
Be SERVES you /First” 
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New and Expanding Business— 


> Payne & Howard, Inc., a newly organ- 
ized Dallas distributorship for metal win- 
dows, doors and building panels, has occu- 
pied its new 7,500-square-foot office and 
warehouse building at 8604 Chancellor 
Row in Brook Hollow Industrial District. 
The brick structure is served by a rail 
spur, has two truck-loading doors and in- 
cludes a large paved parking area. The 
builder was Charles P. Freeman, and 
Grady Jordan & Company, Realtors, 
handled lease negotiations. 
+ 


> Thomas Company has leased a 5,500- 
square-foot 


use in the firm’s business of rebuilding 
water pumps exclusively for the automo- 
tive trade. The company formerly has 


been located at 3011 Main Street. Horace | 


building at 2809 Canton | 
Street, and is installing new machinery for | 





Vail of Henry S. Miller Company, Real- | 


tors, handled the lease negotiations. 
+ 


> Sanger’s has started construction on the 
store’s one and one-quarter million dollar 
service center at 7601 Ambassador Row 
in the Brook Hollow Industrial District. 


The building, of fireproof steel and ma- | 


sonry construction, will provide 217,000 
square feet of floor space, including a bal- 
cony where air-conditioned workrooms, 
lounge and lunch facilities for Sanger’s 
associates will be located. 

Sa 


> Bearden Furniture Company has leased 
a 12,000-square-foot building at 908 
Dragon Street in the Trinity Industrial 
District to serve as a central warehouse 
and buying office for the company’s eight 
stores, four of which are in Dallas. L. H. 
Jackson has been named warehouse man- 
ager. Lease negotiations were handled by 
Horace Vail with Henry S. Miller Com- 
pany, Realtors. 
ov 


> Fox and Jacobs Construction Company 
has moved its general offices to 4926 
Greenville Avenue. 








Beatty Engineering Co. 


AIR CONDITIONING 
CONTRACTORS 
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Distributor 


2728 Mockingbird Lane 
FL 2-8735 Dallas 
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UHLER & CO. 


COVERING DALLAS COUNTY 
with Outstanding 
City and Highway Painted Bulletins e Electric Spectaculars 


DALLAS TA 3-4195 





4027 Main St. 




















W. M. (Bill) Newman, Jr. 


planning 
by Commercial . . . 
makes 
customers 
for 


YOU! 


Orion Newman 








larry Newman 





P 
PRINTING AND 
LETTER SERVICE respec 
COMPANY 





Jar). sae 
DALLAS, TEXAS 





ADVERTISING 
Riverside 2-8167 . 





Oe a On er 





1015 N. HAWKINS ¢ 


65 





SALES BOOKS 


FANFOLD 


WORLD'S LARGEST 
MANUFACTURER OF 
BUSINESS FORMS 


FAST FACTORY 
SERVICE FOR ALL OF TEXAS 


Here business forms are manufactured for users throughout Texas. Moore’s Denton, Texas, 

factory is equipped with the most modern high-speed forms printing equipment, producing aeaisven 
a wide range of business form constructions. In addition, popular stock forms and sales books FORMS 
are in stock for prompt shipment. Contact your Moore man for “The Right Business Form for 

Every Form of Business.” 


Moore has 23 other factories strategically located throughout the United States and Canada 
to give you nation-wide forms service. 


MOORE BUSINESS -FORMS, INC. 
1626 EDISON 
DALLAS, TEXAS 
%k SALES OFFICES IN MORE THAN 300 CITIES THROUGHOUT THE UNITED STATES 


a 


SPEEDISETS CONTINUOUS CONTINUOUS 
INTERLEAVED MARGINAL PUNCHED 


REGISTERS 


BUSINESS FORMS, inc. 
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TRUE COLOR, SHARP BLACK & WAITE 


when Service /s important 
vhen Coordination count 


when Timing is everything 


call the multi-purpose printer 


AMERICAN POSTER & PRINTING COMPANY 
1600 SOUTH AKARD * RIVERSIDE 1-1838 
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New and Expanding Business 





GROUND has been broken for construction of Rogers Electric Supply Company's new 






sg 


$200,000 headquarters at McCommas and North Central Expressway. The two-story, 
glass-and-brick structure will feature a lighting fixture showroom displaying over a 


thousand different illumination units. 


Construction Started on Rogers 
Plant. The new home for Rogers Electric 
Supply Company, now being built on 
North Central Expressway, will provide 
15,000 square feet of operating space. 

With 6,000 square feet of this space de- 
voted to fixtures and lighting systems, the 
building is designed to be the Southwest’s 
first “Illumination Showcase.” 

The officers of Rogers Electric are W. 
A. Rogers, president; Harold Danchik, 
vice-president and lighting engineer; and 





Francis E. Young, secretary and office 
manager. 


ot 


> Hillcrest State Bank has broken ground 
for its new building addition at 6517 Hill- 
crest. The structure, to be built of rein- 
forced concrete, will include expanded 
drive-in banking facilities, an enlarged 
lobby, offices in the mezzanine area, and 
a community room. The architect is Rob- 
ert E. Alexander, and the contractor is 
the O’Rourke Construction Company. 
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ASSOCIATION - CONVENTION 
SHOW AND MARKET 
eManagement 
DAVID A. SHAPIRO 


1710 JACKSON STREET 
Riversipe 2-5352 DALLAS 











INSURANCE CO - Dallas 














“Sticks and stones may break my bones”, is part 
of a rhyme children chant. But sticks and stones 
are also integral parts of printing. @ A stick of 
type is a line of hand set type. Specifying a face 
without being aware if it is hand set or machine 
set linotype can make a big cost differential. 
To a printer a stone is the surface on which 
a chase or form is placed to insure level printing 
surface before lock-up. ‘® Knowledge and ex- 
perience are two ingredients of printing that 
come with time. That is why we continually 
refer to the fact that, since 1884, we have been 
in the printing business. ‘® That should mean 
something to you. 


THE DORSEY COMPANY 


PRINTERS @ STATIONERS e@ LITHOGRAPHERS @ OFFICE FURNITURE 





STICKS AND STONES 


DALLAS, TEXAS 
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New and Expanding Business 


UNITED FIDELITY 


DALLAS, TEXAS CEDRIC BURGHER, Pres. 

















Se Oe SS 


CORPORATION 





4030 H. Hines Dallas 19 LAkeside 6-6626 
FRED L. HAYNES, District Manager 


World's No. 1 Dictating Machine 
. “ . . ~ 
Dictaphone ) 
Jamieson Film Company Expands 
Jamieson Film Co. of Dallas will soon complete the extensive expansion of their 
buildings located at 3825 Bryan. The 42-year-old firm will have an additional 7,000 
sq. ft. costing about $100,000. The new facilities will be composed of 64 separate 


rooms devoted to the various phases of industrial and TV motion picture film produc- 
tion. The buildings were especially designed by William E. Benson and Campbell 








N LUNCH, too— 


Brothers were general contractors for the construction. 








b» A. Levine’s, Inc., family department 
store and an F. W. Woolworth variety 
store will occupy 19,500 square feet of 
space in the 64,225-square-foot building 
being erected in Valwood Village Shop- 
ping Center by Valwood Investment Com- 
pany, developers of the 42-acre regional 
shopping center. The new Levine’s Store 
will have sixty feet of frontage along Val- 
wood Parkway, while the Woolworth self- 
service store will have eighty feet of 
frontage along the thoroughfare. 
+ 

> Sack’s Employers Service is doubling its 
floor space in the Wilson Building as part 
of its fortieth anniversary celebration. The 
firm’s enlarged quarters will have seven 
interviewing rooms, plus a private inter- 
viewing room for employers and tape re- 
cording equipment for testing the dicta- 
tion speed of stenographers. 








>» Talley Auto Company has leased a 
60,000-square-foot building at 2112 North 
Harwood for its English Ford and sports 
car dealership, retaining its present loca- 
tion at 801 North Pearl for sales and 
service of used and reconditioned sports 
cars. John Talley has been named gen- 
eral manager of the operation. Lease ne- 
gotiations were handled by Horace Vail 
with Henry S. Miller Company, Realtors. 
+ 

> Standard Store, Inc., silverware dis- 
tributors, have announced the leasing of 
office and warehouse space at 4122 Com- 
merce Street. The building consists of 20,- 
000 sq. ft. of floor area and will contain 
the general offices, mailing room, printing 
shop, and warehouse. Watson and Wat- 
son, Realtors, handled lease negotiations 
with Standard Store, Inc., and Mid-City 
Realty Company. 
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Quiet, 

quick, secluded— 

for business guests or 

friends. Enjoy the savory food 

of our Continental, French and 

American cuisine. 
Luncheon prices from $1.50 
Your host, 
Jimmy Vouras 


P.S. Private locker facilities, too. 


Less than 3 minutes from 
the heart of the city, at 
2515 McKinney 


MEMBER DINERS CLUB 
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ENVELOPE COMPANY 


How dao your envelopes rate 


as salesmen for you? 





a 
IT On 





eo: 2; 23 c¢ Oo M M E R CE 


There are over a HUNDRED interesting ways to use envelopes 
more “sellingly.” Call HESSE for full details without obligation. 
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Gaphic Arts 


(Continued from page 23) 

Printing Company, started in 1898, Rob- 
ert Wilmans, Printer, Inc., begun in 1902, 
Walraven Brothers, established in 1903, 
Padgett Printing and Lithographing Com- 
pany, started in 1903, and Johnson Print- 
ing Company, founded in 1905. 

The customer is more interested in re- 
sults than in processes. Dallas printers 
and publishers are recognized throughout 
the country for quality and for production 
ability. Local printers have won the 
coveted national “Bennie,” a statue of 
Benjamin Franklin, for their outstanding 
work. Many Dallas magazines represent 
national and world-wide industries. 

For more than a half-century Dallas 
has had a reputation for quality printing. 
The modern plants of Dallas have carried 
on this tradition and have also followed 
another trend in the industry, specializa- 
tion. 

Perhaps more than any city of its size 
in the nation, Dallas is known for the 
excellence of the annual reports of its 
banks and major industrial organizations. 
This reputation goes back to such pio- 
neers for quality as Fred Johnston and 
Wm. H. Henson who fostered the devel- 
opments of superior corporation reports. 

Today, Dallas has plants, like South- 
west Printing, which compete on precision 
color work with plants in New York and 
Philadelphia. It has plants like Bennett 
Printing, which moved to Dallas from 
Paris, Texas, to build a large volume op- 
eration. It has newer plants like American 
Poster and others in the theatrical and 
poster field, and modern business forms 
plants such as Rogersnap Business Forms 
which has developed plants to compete 





FOR MAGAZINES, catalogues and multi-page production, the bindery is the last 





step. Above is a Sheridan Inserter operating at the Padgett Printing & Litho- 
graphing Co. This machine completely bands 5,000 to 9,000 books per hour. 


with some of the largest manufacturers in 
this field in the nation. 

Rogersnap has recently developed a 
Flip Out Carbon Copy Box which is now 
being sold over the United States and in 
foreign countries. This carbon second 
sheet dispenser box is a labor saving de- 
vice that cuts non-productive work as 
much as 50 per cent. This item provides 
another illustration of the progressive out- 
look of the Dallas graphic arts industry. 

Dallas is also the largest type center in 
the entire South. Such organizations as 
Jaggars-Chiles-Stovall, John A. Scott 
Company and others not only serve the 
Dallas Southwest but have customers 
across the entire South. Dallas is also the 
largest center of engraving in the South- 
west with such plants as Wilson Engrav- 
ing Company, Blanks Engraving Com- 


pany, Southwestern Engraving and others 
who serve a wide territory. Dallas’ two 
major newspapers, the Dallas Morning 
News and the Dallas Times Herald pro- 
vide another illustration of the ranking 
of Dallas among the nations leaders in run 
of paper color. 

Another significant development in 
Dallas’ graphic arts importance is the 
building of the new Graphic Arts Center 
by Olmsted-Kirk Paper Company. The 
first facility of this kind in the nation, 
located next to the offices of the firm on 
Young Street, will include an auditorium, 
exhibit facilities, and meeting space for 
art and graphic arts groups. 

The Graphic Arts Center will open in 
early April with a ten-day exhibit spon- 
sored by the Dallas Advertising Artists 
Association. 
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>HOTOENGRAVING 


Gwe Your 
| ADVERTISING 
// THE IMPACT OF 













POWDERLESS 
ETCHING 






No other medium 
reproduces fine 
intricate detail 

as well as good 
LETTERPRESS 
PRINTING. 


FAST 2-COLOR PROOFING PRESSES 


(af €? ’ 7 ° -f ’ i 

lV 940110 PhedA aA 4 
We Serve the Letterpress Printing Industry 

with the newest engraving equipment, to give your advertising the finest reproductions. 


Some of the latest additions to our complete, modern 
engraving plant include this high-speed, precision equipment 
* New Dow powderless etcher * New two-color Vandercook 
proofing press, and paper conditioning cabinet * New Robertson 


precision camera * New conventional large etching machine, 


extra large powder cabinet and extra large burn-in stove. 


4 Call a Wilson man about your 
emerge next photoengraving problem 
Company 


Phone Riverside 7-8755 © 2117 Commerce Street ¢ Dallas, Texas 
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| / ° _ Liste 
ee, d t d production? en 
: need room to expand p ction: ae 
tions. C 
\ | \ ‘ to the : 
ma | Fe Inventory costs have jumped to 17-22% po Ay 
we : Ring = ¥ of the raw material purchase price,* and and pl: 
a act ag ae A “ ” 
\ companies which need more space for Key. 
production are now finding it by converting Corre 
space formerly used for storage. of f 
One firm reports they were able to CAPRI 
expand work space by 25% without added acca 
construction. A thorough re-examination of CHASE 
their steel buying practice showed they te 
; , 0508 

could safely reduce inventories by relying on 
; ; COWL 
an established, well-equipped steel warehouse. 2712 \ 
Mechar 
1224 
Now, before you even think of doing this, GIRAR 
it’s a must for you to know that no matter Qverdi 
where you are in the Southwest United 7180 
States, you can rely on McCormick Steel peg 
Company. McCormick brings you the carbon raewne 
and alloy products of 19 major producers eb 
and a complete battery of steel processing mnese 
equipment. But above all, McCormick brings (DS-RS 
you a reputation for fast, dependable service. prs M 
For an objective analysis of your inventory wee 
problems, call McCormick today. oy 
1536, 
*Reported in Iron Age, March 29, 1956. LYLES 
Life of 
Jewelry 
McFAI 
: (CC-4) 
McCormick Steel Co. | 4310-4 
STEEL WAREHOUSE gery 
Building 
= 
DALLA 

Phone CH 7-3104 e P. O. Box 14224 @ Dallas ¢ TWX DL-151 























Listed below are corrections to the 1958 
edition of the Key to Dallas in both the 
alphabetical roster and the classified sec- 
tions. Only errors which have been called 
to the attention cf the editors, have been 
listed and they are underlined. It is sug- 
gested that this errata sheet be removed 
and placed in your current ee of the 

“Key.” 


Corrections to Alphabetical Roster 
of Dallas Chamber of Commerce 
Members 


CAPRI MOTOR atetetal 7 “ 








Route 4, Box 275 ............... BR 9-3697 
ESS ES ee vill 
CHASE BAG CO. (M-5) 
1111 S$. Lamar (2) .. essategereeters Ml aeOeOe 
Bags, Textile — 0528, 0500, 0504, 
0508, 0514, 0516 pa tatasticlasiaaacedD 
COWLES & CO. “(MR- CC-2) 
2712 W. Mockingbird (35) ... FL 7-1729 
Mechanical Equipment — 2649, ‘0700, 1192, 
1224, 2676, 4406, 4807 ... band Il 
GIRARD LIFE INS. co. L 4) 
Guardian Life Bldg. (2)  ..........00.08 RI 1-6843 
Ins. Carriers, Accident and Health (Stock) 
7180, 7270.0... inddgicconstagewe 
GREEN, JOHN A. CO. (MR-1) 
I I I oc va ace arseedisencsaitsinssniieentaen’ FL 1-9947 


Electronic Equipment and Supplies — 1536 


HAYES PHOTOGRAPHERS (PS-1) 


See ee ieee emnere mre: TA 7-3049 

Photography, Commercial — 7815, 7814 ...............VII 
JENSEN, CAY M. EQUIPMENT CO. 
(DS-RS-1) 

COAG -OUeNh PR ne te er TA 1-9218 


Material Handling Equipment — 2598, 1404, 
S670; 4256, FESP,; FOGG 6ii.- 5 sic. co cicriescove 1 and VII 


LONE STAR ELECTRONICS CO. (M-1) 
NE PMI TUN 5.5555 ds vcuyssontersdcpedeccacvsavelteraayrondl EM 1 — 
1536, 3468 

LYLES VAN DEGRAZIER Co. (DS-2) 
Life of America Bldg. (2) ...................00cccccceeeee RI ges 
Jewelry — 2324, 1340, 3858 ..........ccccccccsccesceseseeeeetseees 

McFADDEN & MILLER CONSTR. CO. 

(CC-4) 


4310-A Westside Dr. (9) 
Contractors, General — 4859 ooo... cccccccccceeeeseeetenenees 


SCHWEDLER, GUS C. CO. (MR-1) 
4113 Shenandoah (5) 

Building Specialties — 0818, 1434, 2262, 

3988, 3934, 3991, 4179 
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SOUTHWEST AIR-MAP CO. (DS-PS-1) 
13400 Preston Rd. (30)... AD 9-1324 
Photographic Mapping, Aerial — 7803, 2578 | and VII 


WILKINSON BROS. CO. (W-3) 


2406 Ross Ave. (1) ............ ae . RI 7-1571 
Electronic Equipment and Supplies — 1536, "3468 ae 














Corrections, Classified Section — 


0500 BAGS-BURLAP, HEMP & JUTE 


CHASE BAG CO. (M-5) 


tie or) eres ... RI 2-3286 
0504 BAGS, COTTON 
ore BAG CO. (M-5) 

1111 S. Lamar (2) Pape ener AC apie, Bae VEN RI 2-3286 


0508 BAGS, FRUIT & VEGETABLE, 
MESH . 


CHASE BAG CO. (M-5) 
1111 S. Lamar (2) . 


0514 BAGS-MULTIWALL, PAPER 
CHASE BAG CO. (M- mr. 

1111 S. Lamar (2) .. ; 
0516 BAGS, OIL CORE 


CHASE BAG CO. (M-5) 
00 VU: wa, GUIS. GED > scores sonicascnnsedsisiesses 


.. RI 2-3286 


w... RL2-3286 


RI 2-3286 


Corrections 


Wistahes: The editor publishes 
his for all the world to see." 


3670 SCALES, INDUSTRIAL 


JENSEN, CAY M., EQUIPMENT CO. (DS-RS-1) 
1610 Mal aiken 


3838 SIGNS, PLASTIC 
TEXLITE, INC. (M-6) 

3305 Manor Way (35) ..............0000 
3842 SIGNS, PORCELAIN 
TEXLITE, INC. (M-6) 
~~ 3305 Manor Way (35) ........0...-.. 


3988 STEEL ROOF DECKS 


SCHWEDLER, GUS C. (MR-1) 
4113 Shenandoah (5) ............. rte 


4356 TRUCKS, FORKLIFT, ELECTRIC 


JENSEN, CAY M., EQUIPMENT CO. (DS-RS-1) 
RIOD POE TB aa 5 -cninaspsieciccucnits reso eeptidoess 


4859 CONTRACTORS, GENERAL 


McFADDEN & MILLER CONSTR. CO. (CC-4) 
4310-A Westside Dr. (9) ...........00.0.. 


7180 INSURANCE CARRIERS, 
ACCIDENT & HEALTH (STOCK) 


GIRARD LIFE INS. CO. (1-4) 
Guardian Life Bldg. (2) 


TA 1-9218 


... FL 2-8461 





FL 2-8461 





we LA 6-8765 





TA 1-9218 





.. LA 1-3136 











0528 BAGS, TEXTILE 


CHASE BAG CO. (M-5) 
1111 S. Lamar (2) 


1224 COOLING TOWERS 
COWLES & CO. (MR-CC-2) 
2712 W. Mockingbird (35) 


1404 DOCK BOARDS, AUTOMATIC 


JENSEN, CAY M., EQUIPMENT CO. (DS-RS-1) 
1610 Hall (4) 


1536 ELECTRONIC EQUIPMENT 
AND SUPPLIES 


GREEN, JOHN A., CO. (MR-1) 
BUD OOO Rs TOY ons cise esinedtpeieg ccisensserosccnceen FL 1-9947 


LONE STAR ELECTRONICS CO. (M-1) 


«RL 2.3286 





FL 7-1729 





TA 1-9218 











_. _RI1-6843 


7803 PHOTOGRAPHIC MAPPING, 
AERIAL 
SOUTHWEST AIR-MAP CO. (DS-PS- 7: 
13400 Preston Rd. (30) 
7814 PHOTOGRAPHY, COLOR 


HAYES Pt pe cece a 
2908 Live Oak (4) Ri aot: 





AD 9-1324 


TA 7-3049 


7815 PHOTOGRAPHY, COMMERCIAL 


HAYES PHOTOGRAPHERS eer i de 


2908 ‘Live Oak (4)... TA 7-3049 


7839 SCALES, INDUSTRIAL REPAIR 


JENSEN, CAY M., EQUIPMENT CO. (DS-RS-1) 
BOPEe NN BO kins nig éncdiscrsnnsteteecstnceessomrshelads TA 1-9218 











5523 Dyer (6) ........ EM 1-4137 
2578 MAPS, TOPOGRAPHIC 7866 TRUCKS, INDUSTRIAL REPAIR 
"13000 Preston Bde (90 ence Gotan TENSERH CAN iter EQUIPMENT CO: (PSE) one 
2598 MATERIAL HANDLING 8250 MOTELS 
JENSEN, ea” saponiils CO. (DS-RS-1) Se Re en eet 

FON CMMEE HAT ins se TA 1-9218 Route 4, Box 275 —...:ssosssw ieee BR 9-3697 
3468 RADIO EQUIPMENT ; 8888 PUBLIC RELATIONS 

& SUPPLIES COUNSELORS 
WILKINSON BROS. CO. (W-3) McKEE-THOMPSON & ASSOCIATES, INC. (BS-1) 
EF OR ES Ly eye emer RI 7-1571 Tower Petroleum Bidg. (1) 00 .....cccc RI 2-2191 
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The South’s Leading 
Art Material Store 


THE RUSH CO. 


1305 Elm RI 1-4403 

















BUSINESS PROPERTY 








1712 Commerce St. @ Dallas @ Phone RI 1-9171 














Symbol of Satisfaction 
to Shippers 
to and from these 


TEXAS 
gulf ports 








APPOINTMENTS AND PROMOTIONS 








WILLIAMS BOND 


GEORGE W. WILLIAMS has been ap- 
pointed acting manager, and E.M. BOND 
has been named sales manager of the 
Dallas branch of the Chase Bag Company 
of Chicago. Mr. Williams, who has been 
in the bag business for over 37 years, was 
most recently a special representative for 
Chase Bag in the area served by its Dallas 
Branch. Mr. Bond became associated with 
Chase in 1950 as a sales representative in 
New Orleans. Before his recent promotion 
he was assigned to the firm’s Chicago sales 
office for six years. 
+ 


R. ED STEPHENSON has been appointed 
Sales Manager for Neuhoff Bros. Packers, 


| Dallas. Mr. Stephenson came to Dallas 
from Miami, Florida. 


+ 

BRUCE DAIGLER has been appointed 
district manager at the Dallas office of 
Swissair — the airline of Switzerland. Mr. 
Daigler joined Swissair in 1954 and for 
the past year has been resident sales rep- 
resentative for upstate New York. His new 
territory includes Texas, Oklahoma, Ar- 
kansas and Louisiana. 


ROBERT W. BURNHAM has joined 
Southwest Printing Company, Inc., as an 
account executive in charge of four-color 
process and quality printing orders. Mr. 
Burnham, former production manager 
for Sam Bloom Advertising Agency, is a 
graduate of the University of Alabama. 


He is president of the university’s alumni . 


group in Dallas and a member of Sigma 
Delta Chi. 





LEON W. ELLSWORTH has been ad- 
vanced from secretary to the newly- 
created position of vice-president for ad- 
ministration of Southwesthern Life In- 
surance Company. A home office staff 
member since 1921, Mr. Ellsworth will 
continue to head the administration de- 
partment of the company. 
* 

THEODORE R. TREFF, chief account- 
ant and assistant secretary of Bell Heli- 
copter Corporation, has been named con- 
troller of the firm. Mr. Treff, a graduate 
of the University of Miami, joined Bell in 
1952 as assistant chief accountant and 
was promoted to chief accountant a year 
later. He was named assistant secretary 
last February. 
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PORTRAIT OF A 
PROUD EXECUTIVE 


His company just received dividends totaling thousands of dollars 
on its workmen’s compensation insurance... because he chose 
Texas Employers’ Insurance Association as his insurance ‘carrier. 


This executive realizes that insurance costs are as much a part of 
operating costs as raw materials, labor or taxes. And he is justifi- 
ably proud of his judgment in choosing TEIA to help him reduce 





his expenses. 


Symbol of leadership in: 


WORKMEN’S COMPENSATION This example is re-enacted each year by hundreds of policyholders 
of Texas Employers’. TEIA was created to insure employers at 
Insurance cost. During 1957, it saved and returned to policyholders over 

$4,500,000 in dividends and discounts, making a total of over 

$55,500,000 returned since organization. 


Call your nearest TEIA office today for an estimate of the savings 
Ovistonding opportunities in Sales, possibilities available to your company. You’ll be glad you did. 
Claims, Engineering and other depart- 


ments for qualified young men. THERE'S AN OFFICE NEAR YOU 


TEXAS EIMPLOY1 . 
2h eMennye AGF 





A, F. ALLEN, Chairman of the Board 


BEN H. MITCH 
ELL, President HOME OFFICE Employers Insurance Building DALLAS, TEXAS 
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who’s 
afraid 
of the hg 


HARD SELL? 


Some folks seem to have the idea that 

“Hard Sell” is a bogy man..a refugee from the 
depression days. They whisper, as though 
coming events were casting a shiver, 

“Hard Sell is back!” We say, “He’s never been 
away. He’s been a respected and forceful 

member of the Rogers & Smith family 

since 1917, directly responsible for the growth 

of our clients and our agency. We like him.” 


Our Creative Marketing Department is at your 
disposal. Telephone Riverside 1-6044—Dallas 


Rogers & Smith 
Advertising 


Established 1917 
DALLAS + KANSASCITY + CHICAGO 











Appointments and Promotions— 





CARTER SMITH 


BRIGADIER GENERAL LUTHER 
STEVENS (LUKE) SMITH, USAF 
(Ret.), has been named director of public 
relations for Temco Aircraft Corporation. 
SYDNEY H. CARTER, former director, 
has been named director of sales adver- 
tising and sales promotional material, as 
a member of the staff of John A. Maxwell, 
Jr., Temco vice-president for sales, con- 
tracts and programming. General Smith 
has been with Temco as assistant to the 
president since October, 1953. He will 
continue in that capacity with public and 
stockholder relations as additional duty. 





WALTER J. CORBETT has been ap- 
pointed Dallas district sales manager for 
Ford Division. Mr. Corbett joined Ford 
Motor Company in 1946 as a sales clerk 
in Salt Lake City. He held a variety of 
positions in the sales office there and was 
named assistant district sales manager in 
1952, and district sales manager in Janu- 
ary, 1954. 





SAM Ross MCELREATH Co, 
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Appointments and Promotions— 





Is your money unemployed 
or working part-time? 


IF SO... 


Put it to work on a full 
time basis with safety and 
convenience. 





PO D 
SEMI-ANNUALLY 
EACH ACCOUNT INSURED UP TO $10,000 


AMERICAN SAVINGS & LOAN 


Downtown Dallas « 1700 Commerce at Ervay e Riverside 1-4191 
“The Savings Corner” where SAFETY and PROFIT meet. 

















FORREST W. STOUT has been ap- 
pointed vice-president and merchandising- 
promotions manager for all 7-Eleven Food 
Stores in Texas. Mr. Stout joined 7-Eleven 
ten years ago as a storeman in the Fort 
Worth district. In his new position, he 
moves up from a similar post in the firm’s 
northern division which includes Dallas, 
Fort Worth, Arlington, Irving and Gar- 
land. 





A ey 





Plans To Grow On 






TEXAS EMPIRE LIFE 
AND ACCIDENT INSURANCE COMPANY 


Hilton Painter, President Dallas 
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All too often advertisers choose an agency by counting heads or by counting 





desks. 

Most good agencies offer the same basic services: research, market analysis, 
media, merchandising, etc. The difference lies in the creative calibre; in the 
sense of showmanship, in ability to give dramatic interpretation to the facts 
unearthed about the product. 

The real advertising man knows where the mathematical equation ends and 
the human equation begins. For after all, more people buy with their hearts, 
than with their heads. 


James HSusong Advertising Agency 


3 TELEPHONE RIVERSIDE 8-5593—8-5594 
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Cluttered desks like 
this can cost 30 minutes a day 


Seeeeeeeeeseeseeeeeeseee Pee ereeesseesereseeeee seeesecsscsse . 


As Advertised in TIME Magazine 


The Revolutionary 


CLUTTER- PROOF DESKS 


cures bad working 
habits and saves time! 


eeccseccevec:” 


This Shaw-Walker desk is “time-engineered”’ to 

eliminate clutter, confusion and wasted motions . . . to keep 
desk top clear of everything but the immediate job. It’s the most 
PRINTING : comfortable working top ever invented—and the most 


AND LITHOGRAPHY 


Gra — CLARKE & COURTS 


HEADQUARTERS EOR Atl “aagre or 1 Ce a 





: beautiful. See it at Clarke and Courts. 





PRET RE eo TID 2:3 SOTA TE Phone TAylor 3-8183 


3946 North Central Expressway 
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Appointments and Promotions 


VERNON V. VAN LEUVEN has been 
promoted to regional vice-president in 
charge of the Southwestern region of the 
New York Life Insurance Company. Mr. 
Van Leuven, who joined New York Life 
in 1928, directs the activities of 17 New 
York Life general offices in five states. 
Special agent JIM WADE has been trans- 
ferred from the company’s San Antonio 
office to its Dallas general offices. Mr. 
Wade, a graduate of West Point, is a life 
member of the Million Dollar Round 
Table, as well as leading producer in the 
company’s Southwestern region in 
January. 
+ 

WENDELL FIELDS, JR., has been ap- 
pointed a sales engineer for Delta Steel 
Building Company. Prior to joining Delta, 
Mr. Fields was with American Kitchens 
Division, Avco Manufacturing Corpora- 
tion, as southwestern regional manager. 





DEAN HARTWELL has been promoted 
to assistant to the vice-president in the 
household goods department of Interstate 
Trinity Warehouse Company. Mr. Hart- 
well has been with the warehouse firm for 
approximately fifteen years, and has had 
wide experience in accounting, insurance, 
purchasing, personnel, safety work, and 
the planning of moving and storage. 





GENE RICE has been appointed man- 
ager of factory sales for Southern Clean- 
ers and Laundry Supply Company. Mr. 
Rice, a textile engineer, is a graduate of 
the Philadelphia Textile Institute. 


JAMES V. MELTON has been promoted 
to vice-president of Pollock Paper Cor- 
poration. Mr. Melton joined Pollock as a 
trainee following his graduation from 
Southern Methodist University with de- 
grees in electrical and mechanical engi- 
neering. A veteran of more than 25 years 
with Pollock, he has for the past 15 years 
served as sales director for the bakery, 
frozen food and specialty packaging 
divisions. 
+ 

ELMER S. HAYES, JR., has joined 
SPACE Corporation of Dallas and Gar- 
land as senior project engineer, consult- 
ant and supervisor for the firm’s oil and 
petrochemical instrumentation and proc- 
ess-control operations. Mr. Hayes’ quali- 
fications include over 20 years of diversi- 
fied engineering and instrumentation ex- 
perience with Monsanto Chemical Com- 
pany, Chemstrand Corporation, and 
Brown & Root. 








Hoosierite FUNCTIONAL 





1916 MAIN STREET 








Distributed in Dallas by 


VANCE K. MILLER Co. 


a practical series of modern furni- 
ture created to solve space-making 


and convenience problems. 


Riverside 2-9091 
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ETHERIDGE 


PRINTING COMPANY 
since | ie le: 


1812 N. FIELD «+ RI 2-8101 
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MEMBER SOCIETY OF INDUSTRIAL REALTORS 


HOWELL H. WATSON 
Realtor 


Fidelity Union Life Building ¢ DALLAS ¢ Phone RI 1-1793 























REAL ESTATE LOANS 


MURRAY 


INVESTMENT COMPANY 


“Real Estate Financing Since 1908” 


1315 PACIFIC AVENUE 


















LANE conraimces 


Custom-designed and 


ECONOMICAL 













pre-tested for safe, 
economical transit and 
- product identification. 
Get estimates from 


your Lane engineer. 


Let Lane 


Package 





Your Product 


CONTAINER 
COMPANY 


Lal 


10212 Denton Road + 
Phone: Fleetwood 2-4814 * 







Dallas, Texas 
TWX-DL-318 






ALL SIZES AND SHAPES 





Appointments and Promotions— 






VIRGIL PETTIGREW has been pro- 
moted to manager of estimating and con- 
trols for Temco Aircraft Corporation. Mr. 
Pettigrew, formerly superintendent of 
quality control engineering, joined Temco 
six years ago after serving as an engineer- 
ing planner with McDonnell Aircraft Cor- 
poration in St. Louis. He holds an aero- 
nautical engineering degree from the Mas- 
sachusetts Institute of Technology. © 

+ 


W. A. (BILL) HAMMER has been ap- 
pointed metallurgical engineer for Earle 
M. Jorgenson Company, distributor of 
steel and aluminum products. Prior to 
joining Jorgensen, he was manager of the 
screw division of Nacaco, Inc., of Dallas. 
A chemical engineering graduate of Pur- 
due University, Mr. Hammer is a member 
of the American Society for Metals and 
a registered professional engineer in the 
State of Texas. 
- 


BILL V. CROMWELL has joined the 
creative staff of the Dallas office of Erwin 
Wasey, Ruthrauff & Ryan, Inc., national 
advertising agency. Mr. Cromwell was 
most recently Sales Promotion and Mer- 
chandising Manager for Champlain Oil 
and Refining Company, Oklahoma Divi- 
sion, Oklahoma City. 














4815 Ross Ave. TA. 1-9978 
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Appointments and Promotions— 





PHIL W. KERR, recently retired with the 
rank of lieutenant commander after 29 
years of service with the United States 
Navy, has been employed by Southwest 
Airmotive Company as administrative 
assistant in its jet engine overhaul divi- 
sion. The division is engaged in the over- 
haul of jet power-plants for both the Navy 
and the Air Force. Commander Kerr came 
to Southwest Airmotive after serving three 
years as director of the engineering divi- 
sion of the Navy Bureau of Aeronautics 
office in Dallas. Prior to that time, Com- 
mander Kerr was aircraft assignment offi- 
cer on the staff of the commander of the 
Naval Air Force with the Atlantic fleet, 
with headquarters at Norfolk, Va. 


DALE B. JOBSON’ has been appointed 
special Dallas agent for Northwestern 
Mutual Life Insurance Company of Wis- 
consin, which is now opening a general 
agency in Dallas. Mr. Jobson is tempo- 
rarily located at 1412 Tower Petroleum 
Building. : 
* 

ARCHIE M. BROWN has been named 
Dallas Division Manager for Investors of 
America, Inc., investment manager and 
distributor for Liberty Income Fund, Inc., 
mutual investment company with head- 
quarters in Houston. Mr. Brown will be 
in charge of sales both in Dallas and the 
North Texas area. 








EQUIPMENT RENTAL 


Motor Cranes e Draglines 
Trenchers @ Backhoes 
Shovels e@ Dozers 
F.$. 


LDT company 
GENERAL CONTRACTORS 
DALLAS © FORT woRrTH 
VaRGest MOTOR CRANE SERVICE IN THE SOUTHWEST 
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bill langley 
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1400 SLOCUM e RI7-2557 











need space in dallas? 
will BUILD ona LEASE... 


to your requirements... 


OFFICE BUILDING, Warehouse, etc. . . . 


several excellent locations with ample 
parking available for established 
concern 


G.E. MILLER & CO. 


P. O. BOX 866 3 DALLAS, TEXAS 
Phone RI 1-1701 











with BIG JOE 
CHALLENGER 


For the Efficient Lift Truck 
Job at Lowest Cost wm 







f 
‘6 


$509.0 * Moves in 28” aisles 
ite.b. taco) ° 1500 Ib. capacity 


More Than 40 Big Joe Models 





A Proven Materials Handling Line 
Low in Cost, High in Performance 








© Pallets © Flexangle 


© Pallet Dollies © Lift Trucks 
© Racks © Warehouse Trucks 
© Bridge Ramps © Conveyors 


W.A. TAYLOE CO. 


Materials Handling Equipment 


ad Fl 7-7315 4101 S 
° 
exas 














L ae ae B E R LARGE AND COMPLETE STOCKS 


YELLOW PINE, WHITE PINE, FIR, OAK, PLYWOOD 


SPECIAL ATTENTION GIVEN TO INDUSTRIAL 
AND DEFENSE PLANT ORDERS 


OLDHAM LUMBER COMPANY 


927 South Haskell Avenue Phone TA 1-5194 
























FL2-03]1 
foasing WH2-4411 





EARL HAYES routs 


CARS & TRUCKS 


Sverem 


Lice 
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Only the Egan Company in Dallas offers the graphic arts buyer 
so many production tools under one roof. And all of these 
services are backed by 65 years of experience... by men with 
the know-how and the care-how to plan and produce within 
your budget... by machines that will deliver printing you'll 
be proud of. 
Whether you need all of Egan’s services, or only one, you'll be 
pleased with the efficiency, the quality, and the economy of 
- Egan printing. Call and let the Egan Company show you how 
their skills can work to your advantage. 
ite - 12 Pt — 


+ vane 





er 


“Lett 


1006 Ross Ave. * Dallas, Texas * Phone Riverside 7-6321 





Appointments and Promotions— 








| L. J. N. (LES) KELIHER has joined the 
| security sales department of Dallas Rupe 
| & Sons, Inc., with offices in the Republic 
| National Bank Building. A life-long resi- 


dent of Dallas, Mr. Keliher has a Bachelor 


of Business Administration degree from 
Southern Methodist University and a 
Master’s degree in finance from the Uni- 


| versity of Michigan. He is a member of 
{ . . 
' the American Management Association. 
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Appointments and Promotions— 
— CHALK BOARDS 


Framed - Unframed All Styles and Sizes 


BULLETIN BOARDS._FLANNEL BOARDS—TEACHING AIDS—EASELS—FLAGS 
DUPLICATING MACHINES AND SUPPLIES—STEEL FOLDING CHAIRS 


PRACTICAL DRAWING COMPANY 


2205 COCKRELL — DALLAS PHONE HAmilton 8-1521, Ext. 11 or 17 

















Pick Up and Delivery g) 
City Refrigerated Service 
Warehousing 


Prompt and Courteous Service 








Car Unloading 
Commercial Moving 











CHARLES W SETTLE tas b w& DELIVERY SERVICE AND STORAGE 
H : as been ap- 
pointed resident partner of Smith, Lott, DALLAS 7, TEXAS 


and Settle Insurance Agency, a new com- —— 


pany with offices in room 1000, Corrigan 
Tower Building. A native of Dallas, Mr. 
Settle has. been in the insurance business 


since 1953 and was formerly field repre- e ° 
sentative for Aetna Casualty & Surety your insured SAVINGS CAVN 
Company in Dallas and Lubbock. Other 
partners in the new company which will 
handle all lines of property and general 
insurance are Harold M. Smith and A. L. 
Lott, Jr. of Lubbock. 

* 
ROBERT H. FOSTER has been named 
vice president of T. J. Bettes Company’s 
Dallas office. Mr. Foster has been with the 
Bettes Company for 11 years and for the . 
past four years has served as assistant vice 1400 Main Street © Dallas © RI 1-5101 
president. He attended Texas A & M, the | ___- SEE ; ; 
American Institute of Banking, and is a 
graduate of the Northwestern School of 
Mortgage Banking. 





1321 DRAGON STREET 
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current rate 
compounded 
semi-annually 




















* 

LOUIE N. COLEMAN, former manager 
of the hardware division of Huey & Philp 
Company, has been appointed sales man- 
ager of the Dallas branch of the com- 
pany’s hotel supply division. NORWOOD 
W. BEACH JR. has been promoted to 
assistant manager of the hotel supply divi- 
sion; and HOMER HAGGARD is the 
new manager of the Industrial Dept. 


FOR BANKS, WAREHOUSES, 
DEPARTMENT STORES, FACTORIES 
e@ Spot production bottlenecks 
e Additional security at less cost 
@ Personnel training 
e View records from central file 


COMPLETE SYSTEM LAYOUT AND INSTALLATION 


Carter 








“68 Years in Dallas” 
J. W. LINDSLEY & CO. 
Realtors — Insurors 


Specializing in 
¢ Property Management 











e Business Property — FREE ie 
Sales & L 
SD ericcesas a ENGINEERING COMPANY 
siechhevasmba ty 54 5 eeamsaareccobi Today! 6762 Greenville Ave. Phone EM 8-6453 
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Established 


in 


Opened Dallas Store in 1872 


1969 The Schoellkopf 


Company 
Manufacturers and 
Wholesale Distributors 


1972 Huey & Philp 


Company 


Wholesale Hardware, Hotel and 
Restaurant Supplies & Equipment 
187 0 Dallas Transfer & 
Term. Whse. Co. 


Warehousing, Transportation, 
and Distribution 
Trezevant & 


1870 cra 
187 


1889 


Sanger Bros. 


in Texas 


of Commerce 
Banking 


Austin Brothers 


Steel Co. 
Steel for Structures of Every Kind 
1889 J. W. Lindsley 

& Company 


Real Estate and Insurance 
1899 William S. 
Henson, Inc. 
Advertising Printing 
189 Oriental Laundry 
and Cleaners 
Finer Laundering, Cleaning, 
and Fur Storage 
1897 Anderson 
Furniture Co. 


Dallas’ Oldest Furniture Store 








HIS ornate building was a bee hive of activity in the Dallas 

printing industry at the turn of the century. It housed two leading 
Dallas publications and in this same building, Fred Johnston set up 
the first small operations of the Johnston Printing Company in 1905. 
One of the organizers of the Dallas Advertising League and president 
at the time of the 1912 Convention of the Associated Advertising Clubs 
of the World, Fred Johnston helped lay the foundations of present- 
day Dallas prestige in printing and advertising. The early day league 
was made up primarily of leading business men and among these was 
Hugo Schoellkopf, now Board Chairman of the Schoellkopf Company. 
Founded in 1869 this firm helped make Dallas the nation’s largest 
center for the manufacture of harness and saddlery a half century ago. 
With other leading Dallas business men, Hugo Schoellkopf was a 
member of the General Committee for the 1912 convention and played 
an important part in making it one of the great events of Dallas con- 
vention history. Today in its eighty-ninth year the firm is managed by 
sons and grandsons of the founder. In the front rank of Dallas business 
today as a half-century ago, the Schoellkopf Company is known wher- 
ever fine leather goods are sold over the nation. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable 
service through long periods of prosperity and adversity. The Dallas 
business pioneers listed on this page have progressed with the city 
they have helped to build. Their long and successful operations point 
up to the economic power and stability of the community. They are 
counted as “old friends’’ by thousands of satisfied customers in the 
Dallas Southwest. 


Established 
Lang’s Floral 


189 & Nursery Co. 


The Southwest's Foremost Florist: 
Decorators, Nursery Landscape 


Service 
| Bq Praetorian Mutudj 
Life Ins. Co. 
(Formerly The Praetorians) 
190 Cullum & 
Boren 


Red Fox Athletic Uniforms 
Wholesale and Retail Sporting Good 
Hunter-Hayes 


190 Elevator Co. 
Passenger, Freight and Home 
Elevators 
1903 Republic Insurane 
Company 
Writing Fire, Tornado, Allied Lines; 
Inland Marine, and Automobile 
Insurance 
190 First Texas Cheni- 
cal Mfg. Comp 
Pharmaceutical Manufacturers 


1904 Burton & Wilkin 
Over 100 Kinds of Insurance Sold 
 pmtongns 
and File Folders 

| Q] | ny Overton 
IOC sa one 
Insurance Ass'n. 

peas i ie 


Manufacturers of Envelopes 
Investments 
19] 4 Texas Employers 
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Put 
DALLAS 
in your 
Budget 
for 1953 


Send your sales message 
DIRECT to the Top Buyers on 
your prospect list in the Na- 
tion’s Number One Chamber of 


Commerce Magazine. 


Now in its Thirty-Fifth Year 
DALLAS is read every month 
by Key Executives who control 
business buying power in the 


Dallas Southwest. 


If your business comes from 
Business in Dallas— You 
should put DALLAS in your 
1958 Budget. 


Ask Your Agency—or Cali Us. , 


DALLAS 


Gall 
Riverside 7-8451 


For Rates and Information 
TOM -McHALE 


Advertising Manager 


Published Since 1922 
By the 
Dallas Chamber of Commerce 
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His hands hold the firepower of an entire fleet packed 
into one guided missile — an awesome “bird” that 
carries a nuclear warhead. It is Chance Vought’s 
Regulus II, a supersonic missile that will join the Navy 
to give the U. S. unmatched missile striking power. 
No promise for tomorrow, it is available today. 
Regulus II is the big brother of Regulus I, the Navy 
missile with a 3-year hitch. A Fleet veteran, Regulus I 
has proved its uncanny accuracy and remarkable relia- 
bility in more than 650 launchings. 


86 





For Navy missilemen...a‘bird’in the hand 


These are America’s ready-to-go missiles .. . engineer- 
ing triumphs that mean accurate, deliverable power 
for your Nuclear Navy. They are being produced by 
Chance Vought — pioneer U. S. missile-maker with an 
unequaled backlog of working knowledge in the 
development of surface-to-surface missile systems. 


OUGHT AIRCRAFT 


INCORPORATED +: OALLAS, TEXAS 


CHANCE. 
as 





‘ocean aie veil 
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Humble lubricants 


increase operating efficiency — extend engine life 


Humble industrial engine lubri- 
cants minimize engine deposits and 
reduce friction wear, allowing your 
engines to maintain peak operating 
efficiency. Humble provides a lubri- 
cant of exceptional quality for 
the most demanding lubrication 


requirements of every industrial 


engine, regardless of engine type 
or make.* 

At your request, one of Hum- 
ble’s trained lubrication engineers 
will make a study of your lubrica- 
tion problems and give you specific 
recommendations for their solu- 
tion. This service is without cost 
or obligation. 


*And for your grease requirements, we recommend Humble’s remarkable 
new NEBULA@EP 1, a multi-purpose, extreme-pressure grease with con- 
stant consistency-temperature properties. 


HUMBLE OIL & REFINING COMPANY' 


ee cee me 


e For complete informa- 
tion on Humble industrial 
engine lubricants see your 
Humble salesman, or 


phone or write: 


Humble Oil & Refining Company 
Sales Technical Service 

P. 0. Box 2180 

Houston 1, Texas 
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BETTER SERVICE FOR YOU 


... with New Street Level Drive-in 





No need to climb ramps nor go thru 
tunnels in using our newly designed Drive- 
in-Deposit facilities. You simply enter on 
Commerce Street, driving up to any of the 
five windows, four of which parallel each 
other. Without leaving your car you hand 
your deposit to the drive-in teller who issues 


a receipt and you are on your way. All cars 


move in a forward motion toward the Main 
Street exit with no backing and no bottle- 
necks. At any one time ten cars have access 
to under cover drive-in facilities assuring 
prompt service. Payrolls, change and other 
supplies will be waiting when tellers are noti- 
fied in advance. Just drive in on Commerce 


...out on Main...on the street level. 


MERCANTILE NATIONAL BANK 





